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Foreword

This book is dedicated to business people everywhere who want to enjoy the
advantages of having a presence on the Internet, but are unsure about how to
proceed. The content is based on my own experiences, allowing you to benefit
both from my successes and my failures. It encapsulates practical knowledge

and research that you will find nowhere else.

To save yourself much frustration and pain, and to minimize the impact on your
wallet, carefully follow the steps and guidance presented within these pages.
There will always be challenges, but you will be better equipped to handle them.
Take this wisdom to heart, and you will be blessed with a smoother journey on
the road to success.



Table of Contents

FOREWORD ...t h bbbt a e E R bbbt e ne e b e R e e b e e bbbt e b e e e e b e b sr b e b e 1
TABLE OF CONTENTS ..otttk e e e b bbbt e bRt e bt b e b e e b e e e n et ar bt b ene s 11
LIST OF TABLES ... e ettt r e b R ek e R ekt r e et e e r e et e nr e e erenr e enenre e VI
LIST OF FIGURES ..o bbb IX
INTRODUGCT FON e bbb e e E R b b et e b b e e s b e se e e b e b e s bbb e et nn e er e r e 1

WHAT THIS BOOK WILL TELL YOU ..iiiitttiiieieiiiiitirieee e e e s ieitbtteeesesssaststsessssessasssssesssessssssssssssessssinsssssssssessinssssssessessinssssssesensn 2

ASSUMPTIONS ABOUT YOU, THE READER .....ciiiiitttiiiti ittt ettt et e e s s e bbb et s e e s s e sbb b e e s e e e e e s sb b b e b e e e s e s s sabbbbaeeeesssaabbbbaeeeesaan 4
WHY YOU ABSOLUTELY NEED A WEBSITE ...ttt etee ettt e s eave e s enaae e sares
STEP 1 — DESIGN YOUR WEBSITE LAY OUT ..ottt et e ettt etea s stae s s s eate e s santas s s snbaea s s nnbene s

HOME PAGE ..ottt sttt sttt st a e e st e e sa bt 4Rkt e oAbt e oAb e e ea bt e oAb e e ea bt e 4Rkt eaa bt e 4nE e e eab e e 4R e e eabe e e n ke e anbe e e beennbeeanbeennneean
PRODUCT OR SERVICES PAGE ... ...ciiteitiitiitt it st sttt et st esteestee e e steesteaseeaseeaaeesseesseenteaseeaseesteesteesteaseeaneeaneesseeseenseensensennrenns
AABOUT US PAGE ... ettt sttt st sh et s bt e sk bt e skt e e s b bt e ahe e e b bt e ab e e e b bt e ket oAb bt e b e e e b et e bb e e b b e e be e e nb b e e beeenbbeenbneentne
ST =1 SN =X =SSP
PRIVACY PAGE ... oo itieiiie ittt ettt ettt st e sttt e s te e s s bt e esteeaate e oate e aabe e o a e e e aabeeenteeasbeeonteeaabeeoateeanteeenteeenbeeenbaeanteeanteeanbaeanteennneeans
RESOURCE DIRECTORY ....uttiitiiiiieeiieeiteestteesteesstesateesssesastaeassesasseaansesaateeassesasteeassesasseeassesasseeansesanteeansesasteeansesastaennsesanseennsenans
L@ = B ] =3 PSPPSR
L0 N 1 = N PSPPSR
ST = N 1NV 17 1 L] PSPPSR
AA SIMPLE EXERCISE .. utiiittiiiiteitttesttee sttt e ste e tstessaeestbeeasaeestbeeasae e st bt e abee e s b b e e akee e b b4 e a8 ae e b b e e aRae e b b e e be e e b b e e sae e b b e e bee e bb e e bae e beeennneeees

I N 18 VYA 15T =l B =] (] N OO
STEP 2 - CREATE A DOMAIN NADME ... ..ottt et ettt e et e st e s s eb bt e s s e bt e s s sb e e e s s sbbaessasbassesbenesssrbaneas
STEP 3 - CHOOSE A HOSTING SERVIICE ...ttt ettt sttt e e s a e s st e e s s ban e s s aabaee s

WHAT TO LOOK FOR IN A HOSTING SERVICE .. ...uttiiiiiiiiiiiitiiiiie s e e s iibitiise s e s s siabbabtsssesssabbabasssesssasabb b e aesasssssbbbaaseesesssaabbbbaeesessas

SUGGESTED HOSTING SERVICES ..utviiiiiiiiiiitiiiiiei e e s ieitbtties s e st s sibabasssasssasabbasssasssssssbbatasasasssabb b asaeesesssasbbabaeesesssabbbbaessesssasabebaness
STEP 4 — CHOOSE YOUR DESIGN TOOL ..ottt ettt ettt ettt s s saba e e s s saba e s seatae s s sabanesssnbaeeas
SELECTING A WEB AUTHORING PACKAGE .......oo oottt sttt sttt e e s s sba e s s stae s sbae e s s aabae s

WHAT IS AN "HTML EDITOR,"™ AND WHY WOULD I NEED ONE? .......ccccoviiiiiiic



[ [NV O NI B = N o 1Y, TSR

WHAT TOOL DO | NEED TO MODIFY HTIML?. . ettt ettt e s ettt e s e e s s et et e e e e s s e sabb bbb e e e e e s s sabbebaeesesean
STEP 5 — BUILD YOUR WEBSITE ...ttt ettt e ettt e e s e e s et e e e s e s s s et e b e e e s e s s sabbaaaeeseeeas

GENERAL GUIDELINES FOR CONSTRUCTING A WWEBSITE .....cccuttiiiieeiiiiitiiiiieesssisttttteesssssasbbasesasesssesbbassessesssessastasssesssasssssenes

PDF DOCUMENT CONVERSION ..uttiiiiiiiiiititiiieieesiiititttessesssasssssssssesssasssssssssssssassssssssassssisssssssssssssisssssssssssssisssssssesessissssssessesns
CONSIDERATIONS FOR ECOMMERCE WEBSITES ...ttt ettt sttt ettt stan e s aaban s

DESIGN AND CONTENT CONSIDERATIONS . ....iiiiiittttittieesiiibttiee s e et sasbsbetssesssasbtbssssasssasib b b atssaesssiabbbaasaesesssasbbbbaeesesssasbbbbaeesessas
(0] 0 gTSIN o F= Vo [ TSP T TSP PTURTURRURUPRPRN
Photos and ProdUcCT INTOIMAtION .........oooieiii ettt e et e st e e s eb e e e s et be e e s ea e s s sbb e e e seabaesesares

(O EY R nd 0] 0 g 0] 1T 0] 0 F TR

(O{ 1 (0] 01T G U] o] o 0] o FN TSP P R PPOPRPRRPPROPIN
WHERE DO | GET A TEMPLATE FOR AN ECOMMERCE WEBSITE? ...oiiiitiieiitiii e et e s ettt e e s ette e s sestes e s sabaeessssbeesssntessssnvenassansenens
WHAT MERCHANT OR PAYMENT PROCESSING ACCOUNTS ARE AVAILABLE? ....uviiiiitiie e eetieeeeetee s ettee e ettee s etee s svana e s enveee s

SHIPPING AND DELIVERY OPTIONS ..ccittiieiettiti s iteee ettt e e eettes e s sateeessetsesesestssssssbesaeassesssasssssesabaeesassbesesastassessbessesssbesssassessessens
A SEARCH ENGINE PRIMER. ..ottt ettt sttt e ettt s bt e s bt s e sbe e s s bt e s e be e s sbesesbee s sbbeeebesssbeessbeeesbeeeabesesres

HOW SEARCH ENGINES WORK .....oeoiiiitiiie ittt esiteee e ettt e e eeateeesstteeeaastaesesaseesssssbesesassaesesseeeessabeeesasbeesesabeseesssbesessssessessenessssrenens

WWVHO ARE THE PLAYERS? ....teiii ittt cttee ettt e ettt e e et e e s ettt e e ettt e e sbee e e e sabeeeaeabbeeesabteeeesabeeeeaabbeeesaneeesesabeeeessbeeesantensesnseneesanrenens
STEP 6 - OPTIMIZE YOUR WEBSITE FOR SEARCH ENGINES ........o oottt

SELECT KEYWORDS FOR EACH WEBPAGE ......vcittitiitiaiiteitiasiste st ateae et as skt she sttt ah ekt b et sees e ne e an et abe et e e e esn e e e anenneane s
CREATE META TAGS FOR EACH WEBPAGE ......ccutiuiiiiiiiie ittt ettt e e h bbbt ne e an bbb se e snean e e ane s
Meaningful Title Tags are IMPOITANT] ... bbb
ENTEE The AUTNOE TAQ ..o bbb bbb bbb bbb bbbt bbb bt e s
Create KEYWOIrT META TAGS. ... ittt ettt ettt bbbt bbb bbb e e b e b b e b e b e bt ek e b e bbb e st st e bt et nn e
The Description Meta Tag is What Search ENgQine USErsS SEEe........ccoiiiiiiiiiiiie e
Use HTML Tags to 1dentify TeXt HEAUEIS ...ttt sne s
Use "Alt" ATLHDULES FOI TMAGES.......oiiiiiiiiiee et bbbttt e b e b e b bt e be e e eneeseesbenbe b
O LT ar= B e (o] o Lo ) Ml Ir=To IO USSP RPRTUR
Use KEYWORD DENSITY TO RANK HIGHER IN SEARCH ENGINE RETURNS ......cccoiiiiiiiiiiieie e

USE KEYWORDS IN INTERNAL LINKS L..ittttiiiiiiiiiiiitiiie e et seibtbie s e st s ebbtbstesesssasabtbasssasssesabbbaassasssssaabbbassesesssabbbbaeesesssasbbabaeesessas



USE KEYWORDS IN ANCHOR TEXT 11tiitteitieiiteiteesteesteesteesssesatesassesasseesssesassessssesassessssessnsessnsssssessnsesssssssnssssssessnsessnsessnsesans
HAVE A SITE AP ettt ettt et e et e st e e eab e e o s teeeabeeesteeasbeeoateeaabeeoateeaateeenteeenbeeasbeeanteeantaennneeanteennneeans
LK@ (oI =18 = 4 PRSP
SEARCH ENGINE PITFALLS TO AVOID ..uviiiiieiie ettt esite e sttt estteestveasteeestseassseestseeasseestseeasseestseessseessseeasseessseeasseessseeanseessseessnessses

WHERE TO FIND ADDITIONAL INFORMATION ON SEARCH ENGINE OPTIMIZATION ....ooiiiiiiiieie i
STEP 7 - ACTIVATE YOUR WEBSITE ... ..ottt et b ettt ettt e e sbe e nbe e e annas
USING FTP TO LOAD HTIML FILES ..ottt e e bbb an e
STEP 8 - SUBMIT YOUR WEBSITE TO THE SEARCH ENGINES ...

WHAT ARE THE MAJOR SEARCH ENGINES TO TARGET? ..iiiitiiiiiiitie ittt este e sttt e stseesiaeestaeestaeessseestseessaeastaeessaesstsaessaesstsesssnnesens
How DO | SUBMIT MY WEBSITE TO SEARCH ENGINES? .....uiiiiiiiiie sttt sttt sttt st sba e beesnbassaeesnneean
= UTe ISY U | o] T EST=T (o] MRS T=T AV o TSRS
Free Website SUDIMISSION SEIVICES .......ccciiiii ettt s be e te e e e e e st e be s beeteaneeseesresbeseesreas
SPECIALTY SEARCH ENGINES....ccttiiitiiiitiii ittt esitt st stee st stee e ba e e staeesba e e sbeeesbe e e sbaeesbs 4o abse e b b4 e sbee e e b b4 e ebb e e nb bt e ebbe e n b b e e s bbeenb b e e nnteenebe s
How OFTEN SHOULD | SUBMIT MY WEBSITE TO SEARCH ENGINES? .....iiiiiiiiiiiiin ittt sie st sie et s iee s
A SPECIAL WORD ABOUT GOOGLE AND YAHOO ... ..ccuttiiuieitteiiriesseesistessseesistessssesiseesssesssssesssssssssesssssssssssssssssssesssssssssesnnensns
Need to Know Information about GOOGIE! ... sne s
Must Know Information about YahoOo! ... nne s
FREE SEARCH ENGINE CRAWLER NOTIFICATION TOOL ...uuiitiiitieiieesieeeraseesseesseesseessaessessesssessseessesssesssssssssessssesseensesssessesssenns

WHERE TO FIND ADDITIONAL INFORMATION ....uutttitiieeiiiiitttteeeseesiitrsseessesssaissssssssesssaiisssesssesssaiisssssssesssinssssssessessinssssesssessn

STEP 9 - SUBMIT YOUR WEBSITE TO ONLINE DIRECTORIES.........ccooiiiii e

PREPARATION Lu1tiiiieiiiiiitietteeeeeiiitbsrteesessiitbsseeesesssastssrsessesssasssssaessasssassssbesssasssasssssasssasssssastbasssesesssastbasssesesssastbaseeesesssasrrreneeensan

WHERE TO FIND ADDITIONAL INFORMATION L...uttttiiiieiiiiittttttteeessiesittssesesssassssssesesssasssssesssesssasisssesssessssissssssssessssissrssesesesss
STEP 10 — PROMOTE YOUR WEBSITE. ...ttt ettt ettt e e e ettt e e s e s s s et et e e e e e s s s bbaaaeeseeean

BUILD EXTERNAL LINK TRAFFIC ..utiutitettitisteatiateeee et sre st she st ne st btk a st he e e e b b e 8 eeb bt e b e e e e e e h e bt b e b e e e e e e anenr e
How to Find Websites for LINK EXCRANQE .......c.oiiiiii s
Where to Place CroSs LINKS ON YOUF SITE.......cccooiiiiiiiii ettt
Automating Link Search and ManagemENT..........ccocooiiiiiiiiii et et
Fre@ TOOIS 1O HEIP YOU ..ot bbbttt e e bt bbb e e Rt e s b e eb e b e s be e bt et e e neeneeseeabenbesne s

PRESS RELEASES.....ccutiiiitiiti ittt stttk a bbb £ e e bt E bR b e h e e s bR AR AR e b e b e e e e e e e e R bbb bt e e ne e r e e
ANATOMY OF @ PrESS REICASE ... ..ottt bbbt b e e e b e bt bt st e bt et e et e b e neesbe b
The Secret of Generating WebSite TraffiC ... e e
ONlINE PreSS REICASE SEIVICES ........ciiiiiitiitiiet ittt bbb bbbt b et bt

SUBMIT ARTICLES FOR FREE ADVERTISING! ...ttt ettt e e e st b e e e s e s s s bbb e e e s e e s s e bbb b b e e e e e s seababanes



Secrets of Creating Web TraffiC ...
ATTICIE PIEPAIATION ....ecviieiieie ettt bbbttt b etk b e e b e bt e ekt e bt e e bt eb e bkt b e e et e e bt et e sbe e ebeabe e
Where to SUDMIt YOUE AFTICIES FOF FIEE ....c.ociiiiiie ettt bbbt
Tools to Help You in SUDMITEING AFTICIES ....c.ociii e
LAUNCH AN EMAIL NEWSLETTER.....cittttittitisteitiatieeeste et are st she st sa bt bbb e s b e e b bbbt b e e e ne e bbbt et e e e nn e er e r e
NEWSIETEET STIUCTUI ..ottt bbb bbb bbb bbb b et b bbb bt n et e
Secrets Of & SUCCESSTUI NEWSIETEET .........coiiiii ettt
What Activities are Involved in Conducting an Email Newsletter Marketing Campaign? ..................
How Do | Offer an Email Newsletter on my WebSite?........cc e
HOW DO | GrowW MY SUDSCIIDEE LIST?....cciciiiiie sttt sttt st et s reeteene e s e e e sbeseenneas
Where Can | get Content for My NEWSIETIEI? ...
WAL IS "ViIral MarkKetiNg?" ... .ottt ettt e e s e s et et e be s heebeeReeRe e e e beseesbesteaaeeteeseenteseenbenreens
Sources of AAditional INFOrMALION ..ot
AADVERTISING ...ttt itttk b bt e bbb bbb e b a s bR 4 h S E e b d e b b0 oAb H R e h AR b d e b e e b bR e e b e R bbb e
Use Targeted Offline Advertising to Gain Market ViSiDility ..........cccociiiiiiiiiicicc e
Online Pay-Per-Click (PPC) AGVEITISING ...c.cooiiiieiece ettt sttt srestesneene e e e aeneennenrs
BANNET ACUS. ... E R R Rt R et
=4 g L= Ao V7= o € ] o o RSSO
(= UTe IRSYC TV ol a T =t gV [T U= TN I o 1o [ 17T ] o USSR
JLICe T 1 S o T 1= | o TN 0 110 S
MEASURING ADVERTISING ROI = DO THE MATH! ..o e

INTERNET PROMOTION - SOURCES OF ADDITIONAL INFORMATION ...uutiiiiieiiiiiitieiiieesseiitbeteeesesssssbbssssesesssssssssesssesssasssssesss
STEP L1 —WVEBSITE AN ALY SIS et e et e e e e e s sttt e e e e s s e et e s et e s s sab b e b e e e sesssabbaaeeesesaas

WHAT TYPE OF INFORMATION DO | INEED? ..ottt et r bt n ettt nnear s
A 1T (0T e 1= USRS
WEDSITE NAVIGATION .....ociiitiiiii bbbt b ettt b etk b e e bt eh e e ekt e bt b e eb e bkt b e e et e e b e e et e abe e ebeabe e
SEAICH ENQGING ANGIYSIS ..otttk bbbt b bbb bbb e bbbt bbb r e
Miscellaneous, BUt IMPOrtant STAtISTICS ...ttt sae e

WWHERE TO GET WWEBSITE ST ATISTICS uuutiiiiiiiiiiitttittieeiseiiatbittsesssssisbbastsesesssabbasesesesssasb bt b aessasssasbbbasssesssssibbbebseesesssasbbbbaeesessas
STEP 12 - MAKE ADDITIONAL MONEY FROM YOUR WEBSITE......oo e

ESTABLISH AN AFFILIATE PROGRAM TO BROADEN YOUR MARKET REACH .. .uutiiiiiiiiiiitiii ettt sibbaaan e
OFFER COMPLEMENTARY AFFILIATE PRODUCTS ON YOUR WEBSITE ...uttiiiiiiiiiiitiiiiie e e e s siitbarie e s e s s sebbarae s s e s s s sbaabasssessssasaranes

INCLUDE PAY-PER-CLICK (PPC) ADS ON YOUR WEBSITE ....ciutitiiiiiertintestesteateseesteseeste e sbesbessessesssessestessessesssesesssessessessens

STEP 13 — ADD MORE FUNCTIONALITY TO YOUR WEBSITE..........ccoiiiii

Vi



THE BOTTOM LENE ... .ot b et e bR bbbt e e bbb et e e e e e r et b

DEVELOP A LAUNCH PLAN ...ttt bbbk e bbb bbbt e bbbt e e e ar e e
TIPS AND SUGGESTIONS .ottt sttt bbb bbb e b e b e b E e bR e b e e b b et e b na e b b e bbb e e sr s
[ Lo T Ao T T o T TS 1 Y/ USSR
If You Still Have SOME TrePidation .........ccocii ittt aa et sttt s b e besbeebe e e eneesnentesrenneas
IMIOTE AQVICE ...tttk b b e b b E R E b E e E R R E R R bR R e e R b £ bbbt e e b bt b bt e b bt b bt nn et

PN o TN I A Lo ] = o TP
(R = R AN O Y I S TR

ABOUT THE AUTHOR ..ottt et ettt r et r et r e r et e r et r e nn e

Vil



LIST OF TABLES

Table 1. Suggested Web HOStING SEIVICES ......cooviiiiiiiiiie et

Table 2.
Table 3.
Table 4.
Table 5.
Table 6.
Table 7.
Table 8.
Table 9.

Table 35.
Table 36.

Web Hosting Services with Real Estate Agent Templates..........ccccccovvverennnneen.
Ecommerce-Specific HOStING SEIVICES .......ciiiiiiiiiiiiiiieiee e
Web vs. PC-Based Web Authoring TOOIS.........ooouuiiiiiiiiiiiiieee e
Free HTML TULOKIAIS ...ceeiiiieiee ittt e s e s ee e
ECommerce Website SOIULIONS .........cooiiiiiiiiiiiie e
Search Engine SUbmMISSION SErVICES........ccoivviuiiiiiiie i
Website Search Engine Optimization TOOIS .........cccccvveeeiviiciiiiee e
Forums for Resolving Issues or Getting Expert AdVICE ..........cccvevviiiieeiniieeennen
Table 10.
Table 11.
Table 12.
Table 13.
Table 14.
Table 15.
Table 16.
Table 17.
Table 18.
Table 19.
Table 20.
Table 21.
Table 22.
Table 23.
Table 24.
Table 25.
Table 26.
Table 27.
Table 28.
Table 29.
Table 30.
Table 31.
Table 32.
Table 33.
Table 34.

Search Engine SUbmIsSioN SErviCeS........couvvviiiiiiiiii e
Free Search Engine SUbMISSION SEIVICES ....ccccoiiiiiiiiiiiiiiei e
Recommended DireCtory SEIVICES .......oocuuviiiiiiaeiiiieiie e
Real Estate OnliNe DIr€CIOMES.......cvuiieiiiiiee ettt niaeee e
Free LINK EXChanQe SIHES ...t
Link Exchange Automation TOOIS .........cccuviiiiiiee i
Online Press REIEASE SEIVICES ....c.couviiiiiiiiiie ittt
Article Preparation/Submission SErviCes.........cccoviiiiiiiiii i
Free Article SUDMISSION SItES .....uuiiiiiiiiiiieiieie e
Article SUDMISSION TOOIS.......uuiiiiiie e
Online Email Newsletter SErvICeS. ......coouiiiiiiiiiie it
MaJOr PPC AGVEITISEIS......ccci ittt e e ettt et e e e e st e e e e e e e e s st aae e e e e e e e e snnenaeees
Online/PPC AdVertiSing AQENCIES .....cccoiiiiiiiiieie e e e e e e e e
Sy 4] L= B (=Tt 0] 1= PP
Ezine AdVErtiSING RESOUICES .....cccoiuiiiiiiiiiee ettt et
Paid Search Engine INCIUSION .........uuiiiiiiiiiiiiiiiee e
IPOWEr WeDSite STatiStICS. ......ooiiiiieieie et
Online Website ANalySiS SEIVICES ......cooiiiuiiiiiiiiee et
Affiliate Program SOfWAIE .........coeeeiiiiiiiiiicec e
Online Affiliate Program SEIVICES .......ccciiiiiiiiiiiie e
Major Commercial Affiliate Programs .........cccccceeeiviiiiiieeie e s e
Pay-Per-Click Ad Programs ..........ceeieeiiiiiieieeeee e sssiieeeeeee e e s s snnisaeeeeee e s e e snssnneees
Where to Get More Information and Tutorials on the Use of DHTML in Websit

Where to Get More Information and Tutorials on the Use of Flash in Websites

€S,

Where to Get More Information and Tutorials on the Use of Frames in Websites..............

Where to Get More Information and Tutorials on the Use of JavaScripts in Websites .......

Where to Get More Information and Tools for Adding A Blog to Your Website

viii



Table 37. Where to Get More Information and Tools for Using or Adding RSS to Your Website

Table 38. Where to Get More Information_or Tools for Using Autoresponders
Table 39. Reference Sites

LIST OF FIGURES
1. Webpage Design Parameters ..ottt 14
2. Comparison of Web Authoring Packages ........oiiiiiiiiiiiiiii e 28
3. Website Promotion Strategies ...oovivii i 78
4. Online Marketing Launch Plan..........oooiiiiiiii e 150
5. Low-Cost Online Marketing Solution ....... .o 154



Copyright 2005 by Al Kernek

Introduction

So you want a Website to promote or sell your products and services online,
but you don't know where to begin? You've done a little research, and it seems
like there is so much to learn. A lot of it seems confusing and even
contradictory. Worse, it seems expensive. You don't know who or what to
believe. If only there was a clear roadmap that you could confidently follow to
wind up with an affordable Website that contributes to your bottom line. Well,
now there is.

This book is for anyone who wishes to take their business online. You may
operate a small business, be an entrepreneur targeting an online niche, or a
REALTOR® seeking to gain more clients and improve sales. Your knowledge
of Website development may be considerable, or you may be a novice whose
only experience with the Internet has been online shopping for Holiday gifts. It
makes no difference. This book is a complete roadmap that instructs you in
everything you need to know, from start to finish, to have a successful online
business. It is a step-by-step guide, packed with secrets employed by

successful online marketers.

This document demystifies the process of Internet marketing. Those of you who
are on a budget will benefit immensely by avoiding common pitfalls while
achieving a Website that delivers results. The book is ideal for anyone who

wants to promote their business online.

It is written for non-techies. If you can operate a personal computer and are
familiar with basic applications like Microsoft Word and Internet Explorer, you

can create, manage and promote a Website.

The author has walked in your footsteps. Every bit of wisdom contained in this
book has been verified by personal experience. | have created several
Websites and overcome the challenges of online marketing. The knowledge
gained from my successes and mistakes is presented here for your benefit. It

offers a blueprint for your online marketing success.



This book is also an immense reference manual providing "real world"
knowledge verified by industry experts. Moreover, it is packed with valuable
information, such as suggested low-cost vendors for Web services or products,
plus reference Websites that supplement the data and advice given within these

pages.

You are about to benefit from extensive research and years of experience while
saving hundreds of dollars. Every question you are likely to have about
creating a successful online business is answered here. In fact, you will find
that the book becomes an ongoing guide for your Internet marketing activities,

boosting sales long after your Website is operational.

Copyright 2005 by Al Kernek

What This Book Will Tell You

A wealth of practical knowledge for successfully preparing and promoting a

Website is provided. In clear terms, you will learn:

v" Why you absolutely need a Website today to conduct business.
v" Without getting "techie," the essential terminology you need to know.

v" How to create a Website. A comprehensive step-by-step process
leads you through the development of a successful Website.
Essential aspects, such as Website goals, its design and layout,
selecting easy-to-use authoring tools, site navigation issues, and tips
for achieving a user-friendly online presence are covered. An
overview of HTML is included to show how simple "cut and paste"
operations can add tremendous functionality to your Website. In the
process of learning about Website creation, you will overcome any
hesitation you may have had by seeing how easy it is to launch an

online business these days.

v" How to avoid pitfalls. What are the "do's" and "don'ts" in developing

your Website?

v' How to optimize your Website for search engines through keyword
selection, inserting Meta Tags, including specific Webpages and

preparing content that gets results.

Introduction 2
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Introduction

v" The nature of search engines and how to submit your Website to
them. What to look out for with Google and Yahoo. Search engine
"gotchas" to avoid. Where to find free submission services. How

often you should submit your website to search engines.

v" How to submit your Website to important directories that boost your

traffic and help you to achieve more business.

v Where to find inexpensive tools and services for your Website,
including what to look for in your selections. Suggested vendors with

affordable solutions are provided at each step.

v" Where to find FREE tools, services and tutorials that can be used to

your benefit.

v" How to successfully promote your Website once it is active. Learn
how to use low-cost tactics that can make your online business as
prominent as that of major corporations! Cross- linking, article
submissions, pay-per-click advertising, online magazine advertising,
email newsletters, viral marketing and a host of other strategies that

drive traffic to your Website are presented.

v" How to measure success and fine-tune your Website for improved

sales.
v" How to generate even more revenue from your Website.

v Productivity tools, such as autoresponders, which assist you in

automating the operation of your Website.

v Inexpensive new capabilities, like RSS feeds and blogs, that boost
your search engine rankings, retain customers and push new traffic to

your website.
v' Where to find additional valuable information that can help you.

Every chapter builds on the previous one, leading you to a successful
conclusion. Explanations for complex subjects are given in plain English.
Important information is highlighted for your reference. Suggested vendors for
your selection are presented, saving you countless hours of research and
filtering out expensive tools and services better suited for large corporations.

In short, this book is a goldmine, a true bonanza, for those contemplating a

Website, whether you have some experience or are just a beginner.
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By the time you complete the book, you will have a well-designed Website
promoting your services or products. Moreover, you will understand exactly
what you have to do to achieve high search-engine rankings and otherwise
promote your Website to attract qualified traffic that turns into sales. You will
know how to measure your success and make adjustments accordingly. And
finally, you will have a plan for the ongoing operation of your Website, fully

understanding what activities are necessary for long term success.

Assumptions about You, the Reader

It is assumed that you have not been living in a cave for the past ten years, cut
off from civilization. That is, you are familiar with the Internet and Websites.
"Surfing"” the Internet by using search engines (such as Google or Yahoo) to
find information, products or services is something you have done many times.
You have navigated through Websites, and you generally understand their

nature and how they are typically presented.

That's it! If you are a typical PC user, then the information presented in these
pages is easily grasped. This book minimizes technical jargon and fully
explains what you need to know. Subjects that you do not need to be
concerned about are purposely excluded. Resources and solutions are
abundantly presented. This book is truly a roadmap that will lead you step-by-

step to a successful online business. Enjoy the journey.



Put Your Business Online

Enclosed within these pages is a
complete guide that describes eventhing
vou need to know, from start to finish, to
achiewve g successiill online husiness.

This hook is an invaluahle resource for
amyane on a tight budget who wishes to
market products or services on the
Internet. Itis packed with "real world"
infarmation, tips and secrets that will
save you hundreds of dollars. Rather
than stumbling about, readers will
jumpstart their success by henefiting
from years of experience and countless
hours of research. Written in plain
Englizh for "non-techies " the hook
explaing how to;

- Create and launch awinning
Website

- Optimize your Wehbsite before
submitting it to search engines

- Avaid frustrating mistakes and
costly pitfalls

- Find affordable or free resources to
help you

- Drive traffic to your Wehsite through
proven, inexpensive promaotion tactics

- Measure your success and make
refinements

- Improve your produoctivity

- Generate even more revenue from
your wWehsite

- Find additional help at each step
along the way
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