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Foreword 
 

This book is dedicated to business people everywhere who want to enjoy the 

advantages of having a presence on the Internet, but are unsure about how to 

proceed.  The content is based on my own experiences, allowing you to benefit 

both from my successes and my failures.  It encapsulates practical knowledge 

and research that you will find nowhere else. 

To save yourself much frustration and pain, and to minimize the impact on your 

wallet, carefully follow the steps and guidance presented within these pages.  

There will always be challenges, but you will be better equipped to handle them.  

Take this wisdom to heart, and you will be blessed with a smoother journey on 

the road to success. 
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Introduction

So you want a Website to promote or  sel l  your products and services onl ine, 

but  you don' t  know where to begin?  You've done a l i t t le research,  and i t  seems 

l ike there is  so much to learn.   A lot  of  i t  seems confusing and even 

contradictory.   Worse, i t  seems expensive.   You don' t  know who or what to 

bel ieve.   I f  only there was a c lear roadmap that  you could conf ident ly fo l low to 

wind up wi th an af fordable Website that  contr ibutes to your bottom l ine.  Wel l ,  

now there is .  

This book is  for  anyone who wishes to take their  business onl ine.   You may 

operate a smal l  business,  be an entrepreneur target ing an onl ine niche, or  a 

REALTOR® seeking to gain more c l ients and improve sales.    Your knowledge 

of  Websi te development may be considerable,  or  you may be a novice whose 

only exper ience wi th the Internet has been onl ine shopping for  Hol iday gi f ts.   I t  

makes no di f ference.  This book is  a complete roadmap that instructs you in 

everything you need to know, from star t  to f in ish,  to have a successful  onl ine 

business. I t  is  a step-by-step guide, packed wi th secrets employed by 

successful  onl ine marketers.   

This document demyst i f ies the process of Internet market ing.  Those of  you who 

are on a budget wi l l  benef i t  immensely by avoiding common pi t fa l ls  whi le 

achieving a Website that del ivers resul ts .   The book is  ideal for  anyone who 

wants to promote their  business onl ine.   

I t  is  wri t ten for  non-techies.  I f  you can operate a personal  computer  and are 

famil iar  wi th basic appl icat ions l ike Microsoft  Word and Internet Explorer ,  you 

can create, manage and promote a Websi te. 

The author has walked in your footsteps.  Every bi t  of  wisdom contained in th is  

book has been ver i f ied by personal experience.  I  have created several  

Websi tes and overcome the chal lenges of  onl ine market ing.   The knowledge 

gained from my successes and mistakes is presented here for  your benef i t .   I t  

of fers a bluepr int  for  your onl ine market ing success.  
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Th is book is  a lso an immense reference manual  providing "real  world" 

knowledge ver i f ied by industry experts.   Moreover,  i t  is  packed wi th valuable 

informat ion, such as suggested low-cost vendors for  Web services or  products,  

p lus reference Websi tes that  supplement the data and advice given wi th in these 

pages.  

You are about to benef i t  f rom extensive research and years of  exper ience whi le 

saving hundreds of dol lars.   Every quest ion you are l ikely to have about 

creat ing a successful  onl ine business is answered here.  In fact ,  you wi l l  f ind 

that the book becomes an ongoing guide for  your Internet market ing act iv i t ies,  

boost ing sales long after  your Website is  operat ional.  

What This Book Will Tell You 
A wealth of pract ical  knowledge for successful ly prepar ing and promoting a 

Websi te is  provided.  In c lear terms, you wi l l  learn:  

 Why you absolutely need a Website today to conduct business. 

 Without gett ing " techie,"  the essential  terminology you need to know. 

 How to create a Website.   A comprehensive step-by-step process 

leads you through the development of  a successful  Websi te.   

Essent ial  aspects,  such as Website goals,  i ts  design and layout,  

select ing easy-to-use authoring tools,  s i te navigat ion issues, and t ips 

for  achieving a user- fr iendly onl ine presence are covered.  An 

overview of HTML is  inc luded to show how s imple "cut and paste" 

operat ions can add tremendous funct ional i ty to your Website.   In the 

process of learning about Websi te creat ion, you wi l l  overcome any 

hesi tat ion you may have had by seeing how easy i t  is  to launch an 

onl ine business these days.  

 How to avoid pi t fa l ls .   What are the "do's" and "don' ts" in developing 

your Website? 

 How to opt imize your Website for  search engines through keyword 

select ion, insert ing Meta Tags, inc luding specif ic  Webpages and 

preparing content that gets resul ts.  
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 The nature of  search engines and how to submit  your Website to 

them.  What to look out for  wi th Google and Yahoo. Search engine 

"gotchas" to avoid.    Where to f ind free submission services.   How 

often you should submit  your website to search engines. 

 How to submit  your Website to important d irector ies that boost your 

t raf f ic  and help you to achieve more business.  

 Where to f ind inexpensive tools and services for  your Websi te,  

inc luding what to look for  in your select ions.  Suggested vendors wi th 

affordable solut ions are provided at  each step. 

 Where to f ind FREE tools,  services and tutor ials  that can be used to 

your benef i t .  

 How to successful ly promote your Website once i t  is  act ive.  Learn 

how to use low-cost tact ics that  can make your onl ine business as 

prominent as that of  major  corporat ions!   Cross-  l inking, ar t ic le 

submissions, pay-per-c l ick advert is ing, onl ine magazine advert is ing, 

emai l  newslet ters,  v ira l  market ing and a host  of  other strategies that  

dr ive traf f ic  to your Website are presented. 

 How to measure success and f ine-tune your Website for improved 

sales.  

 How to generate even more revenue from your Website.  

 Product iv i ty tools,  such as autoresponders, which assist  you in 

automat ing the operat ion of  your Websi te.  

 Inexpensive new capabi l i t ies,  l ike RSS feeds and blogs, that boost 

your search engine rankings, reta in customers and push new traf f ic  to 

your website.  

 Where to f ind addi t ional  valuable informat ion that  can help you. 

Every chapter  bui lds on the previous one, leading you to a successful  

conclusion.  Explanat ions for  complex subjects are given in pla in Engl ish.   

Important information is  highlighted  for  your reference.  Suggested vendors for  

your select ion are presented, saving you count less hours of  research and 

f i l ter ing out expensive tools and services better  sui ted for  large corporat ions.  

In short ,  this book is  a goldmine, a true bonanza, for  those contemplat ing a 

Websi te,  whether you have some exper ience or  are just  a beginner.  
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By the t ime you complete the book, you wi l l  have a wel l -designed Websi te 

promoting your services or  products.   Moreover,  you wi l l  understand exact ly 

what you have to do to achieve high search-engine rankings and otherwise 

promote your Websi te to at tract  qual i f ied traf f ic  that  turns into sales.   You wi l l  

know how to measure your success and make adjustments accordingly.   And 

f inal ly,  you wi l l  have a plan for  the ongoing operat ion of  your Website,  fu l ly 

understanding what act iv i t ies are necessary for  long term success. 

Assumptions about You, the Reader 
I t  is  assumed that  you have not been l iv ing in a cave for  the past  ten years, cut  

of f  f rom civi l izat ion.   That is ,  you are fami l iar  wi th the Internet and Websi tes.  

"Surf ing" the Internet by using search engines (such as Google or Yahoo) to 

f ind informat ion, products or  services is  something you have done many t imes.  

You have navigated through Websites, and you general ly understand their  

nature and how they are typical ly  presented.  

That 's  i t !   I f  you are a typical  PC user,  then the informat ion presented in these 

pages is  easi ly grasped.  This book minimizes technical  jargon and fu l ly 

explains what you need to know.  Subjects that you do not need to be 

concerned about are purposely excluded.  Resources and solut ions are 

abundant ly presented.  This book is  t ru ly a roadmap that wi l l  lead you step-by-

step to a successful  onl ine business.  Enjoy the journey. 
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