Welcome to the Music Makers Newsletter!

September 1, 2004
Hello Gang:

Peace from the crib of the Lulu tribe. Straight from RDU, coming to you, with a
plethora of information, from across the nation, to tease the brains and creative
genes of artists everywhere. Welcome ladies and gentlemen, we shall wax poetic
yet again in this installment of the LuluMUSIC newsletter. We promise to tickle the
eardrums and minds in this the ninth month of the year.

We know the tunes are flowing, as hurricane Frances comes a blowin', because the
lot of you, not a few, donning your funky fresh dews are pushing out the songs with
"Herculean" power. With hopes to devour and supersede the industry's power,
nearly 300 new melodies and soothing harmonies were published this month. Its
got to be, you and me, are mixing publishing poetry.

Track 5: Enough of the "Pop" Already

Stop the pop. Let the weasel go pop, its time to drop a few tracks without the pop.

LuluMUSIC artist Robert Dominy, is here with a harmony, straight from the factory,
to educate you and me, about the misery associated with VST. Listen up one and

all, this is crazy good for your recording endeavors:

"Creating a song in the style of “pop” music is a wonderful
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Andy Marez

Self-professed humanitarian takes
afew bold moves with his cover art
and music. In Gently Shade Place,
Marez offers a relaxing and spiritual
listening experience. Don't forget to
check out his storefront. The art is a
bit complex.

Ir Interview with Andy Marez

Greg West

Greg West's, Simple Things, will
surely bless the deepest and inner
most part of your ears. West offers
aarray of instrumentals on his
storefront that delve into the
ambient genre. Don't miss this
materiall

Ir Interview with Greg West

Jenny Beck

Folk meets Pop with Jenny Beck's
album MORNING RAIN. With range
a mile long, Jenny tells quite a few
stories worth listening to. Good
chance there will be an emotional
connection with this collection.

It Interview with Jenny Beck

Michael Buntro

We hope you have your dancin’
shoes on. Michael Buntro's Phuket
Memories mixes an array of tracks
that promote movement. This is a
killer mix ladies and gentlemen, so
please check out the preview.

I Interview with Michael Buntro

Lulu Tips



Track 7: Closing Thoughts

We certainly hope you enjoyed the creative stylings of the LuluMUSIC newsletter.
In all seriousness, we hope to continue bringing you good news and articles to
better enable you to meet your publishing needs. The possibilities are endless
ladies and gentlemen. Perhaps, the possibilities are as numerous as the rhyming
combinations present (but not accounted for in this edition) in the English
Language.

The model is most certainly changing. Whether we like it or not, the music industry
is adjusting to the changing climate created by the consumer and artist. In a recent
article on www.musicdish.com, industry guru and profiteer Dave Adelson presents
his view on the changing business model of the music industry.

It is our sincere desire here at Lulu to promote positive change. That said, this is not
a feat that we can even come close to conquering alone. You the artist will forever
remain the catalyst for revolution.

Let us hear from you. As we continue to expand and enhance the
LuluCOMMUNITY, it is essential that we place your ideas and opinions at the helm
of this music publishing roller coaster.

Until next time, we bid you farewell. Keep strumming those guitars. Keep beating
those toms. Keep tooting those horns. And most importantly, keep your hearts and
eyes on the horizon as this music revolution trudges forward. Thank you very much
for participating in the Lulu Community.
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Lulu.com, the marketplace for digital content, allows the creators of content to deliver what they
ks, songs, or images--directly to At Lulu, we're not the publisher. You are.

Google Advantages for
LuluMUSIC Artists

Many Lulu artists have noticed how
well their Lulu storefronts, songs
and CD's rank on the search engine
google.com, so we thought we'd
pass along some useful tips on how
you can see these same results as
well.

Googler

Some of these great rankings come
from Lulu's behind-the-scenes
engineering magic, but most of it
comes down to how we list your
song or CD title. Google does the
rest, and many creators have found
the results to be downright
amazing

Want some examples?

Search on Google for Lulu artists or
their songs. Go to Google and type
in "Jeff O'Corbett" (see results ). Do
the same with *David Fagan® (see
results) or his music "Heavy
Kleptos" (see results). Just pick any
music and you'l see what | mean;
their Lulu music or storefront s at or
near the top. Now think, that could
be your music that 10,000 people
are finding by simply typing your
name or music title!

Search Engine Magic: The Little
<Title> Tag:

So how did this happen? How did
these Lulu songs make it to the top
of Google, the most popular search
engine in the world? Well, search
engines do something called a
*deep crawl” about once a month.
This s a fascinating process that
indexes and weighs the importance,
or "page rank," of every page on the
web. More importantly, one of the
phrases that gets indexed is the
words that are included in the htm
tag called "title,” which exists on
mostly all web pages. If you haven't
noticed, when you publish your
music on Lulu we put the title of
your music in the "title" tag. Search
engines really love this tag.

I+ Read more about Search Engine
Tips for Music

I+ Other Search Engine Tips



