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Guiding Pr inciples
¥  The understanding and support of the general public plays a crucial role in keeping homeschooling a 

legal and commonly recognized option in education.

¥  There is too much diversity within the American homeschooling movement for any one organization 
to present a complete and accurate view.

¥  Homeschool groups across the country share similar needs and problems; we can learn from each 
othersÕ ideas and experience.

¥  The most effective level at which to inßuence public opinion about homeschooling is the local level; 
local homeschoolers are the best people to do so.

¥  Homeschoolers who are active members of their communitiesÑand visible as homeschoolersÑcan 
be the best ambassadors for homeschooling.

¥  Homeschoolers can be most effective dealing with the media if they are familiar with and abide by 
the standard formats for presenting information.
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Intr oduction
I could never homeschool my kidsÑit must be so much work!

Homeschoolers are too  protected and isolated. TheyÕll never learn to work with people.

Kids need to know that some things in life are tough and unfair. Homeschoolers have far too rosy a 
picture of the world.

All homeschoolers are either hippies or religious fanatics.

Too many times weÕve heard remarks like these, sometimes even from friends and relatives we thought 
were beginning to understand homeschooling. We know the concept of homeschooling is sometimes 
difÞcult for those raised with the assumption that learning in schools from teachers according to long-
established norms is the way one becomes educated. Most of us eagerly explain our alternative. But how 
can such misconceptions about homeschooling be so prevalent?

How many times have you heard or read comments like these next few?

ItÕs a good idea to not let your children be seen in public during school hours.

We donÕt tell people weÕre homeschooling so we donÕt have to explain things to anybody.

We shouldnÕt call attention to ourselves as homeschoolersÑthe more attention we get, the more 
regulations will be thrust upon us.

When you contact your legislator, donÕt identify yourself as a homeschoolerÑjust say youÕre a 
Òconcerned citizen.Ó

Do many of us actually believe our educational choice is so obviously unacceptable or indefensible? If we 
talk this way, should we be surprised that much of the public still thinks homeschooling is an eccentric or 
peculiar thing to do?

Certainly the climate for homeschooling has been less than hospitable in years past, and there are still a few 
places in the United States where it is viewed with real hostility. But for the vast majority of us, there is no 
legal impediment to homeschooling. OfÞcials opposed to the idea are conÞned to tactics of intimidation 
and disapproval; they have no legal recourse to prevent us from homeschooling if we are determined to do 
so.

Sometimes, though, those tactics of disapproval and intimidation can be daunting. To persist in 
homeschooling when faced with carping and criticism from members of your own community requires 
self-conÞdence and stubbornness and just plain grit.

WhatÕs the way to defuse ofÞcials bent on discouraging homeschooling? What stops politicians dead in 
their tracks and sends them scurrying off in the opposite direction? What is our single most effective 
weapon to keep homeschooling legal across the country, and better yet, make it an unremarkable 
educational option?

Public opinion.

If the public at large understands and accepts homeschooling as an option, we will keep the legal right to 
homeschool. If the public somehow gets beyond mere acceptance to the idea that homeschooling can be fun 
and exciting as well as effective, we will discover active support for the option, even from those who do not 
choose homeschooling for themselves.

How do we create that positive, favorable picture of homeschooling? ThatÕs what this booklet is all about.
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The Homeschooling Image: Public Relations Basics is intended for homeschooling support groups and 
homeschooling activists who are looking for a basic, no-frills guide to public relations. WeÕll concentrate 
on the skills youÕre most likely to need: putting together press releases and general information about 
homeschooling, being interviewed about homeschooling, and organizing events such as information nights.

The material youÕll Þnd here is a revised and updated version of the Homeschooling Information 
Clearinghouse Spotlight, a newsletter I published in 1994 and 1995. Lillian Jones, Julie Stuffelbeam, 
Lenore Hayes, and Melissa Hatheway have all been kind enough to allow me to use their articles and 
interviews. Other homeschoolers helped me develop my ideas for this publication, including Barbara 
Falcon, Dianna Broughton, and especially Mark and Helen Hegener, whose support and encouragement 
have been invaluable.

Kim Stuffelbeam, whoÕs been designing publications for longer than IÕve been writing them, taught me 
most of what I know about making things look good enough to read, and is always a pleasure to work with, 
even when he Þnds some of my most egregious mistakes.

I fantasize that one day I will create a publication completely free of errors, but I know that it is only a 
fantasy: hard as I try and as many times as I proofread, there are always mistakes. Tell me about the ones I 
missed, and IÕll Þx them in the next version.

ÑMary GrifÞth (1996)

This ebook version of The Homeschooling Image is the result of several years of mild nagging from a 
number of homeschooling friends since I published the original print version in 1996. I long ago gave away 
my leftover stock to the National Home Education Network, and since IÕm at least four computers past the 
one I used in 1996, this version is completely retyped and edited, giving me not only the chance to update 
the material and correct errors but to introduce entirely new and original mistakes. 

Public acceptance of homeschooling in all its variants is far more widespread than in 1996, and some of 
what I wrote in the mid-nineties seems almost overwrought in retrospect. But the basics of good public 
relations havenÕt changed much, though the advent of the web and widespread use of email has made 
distribution of news releases and other publicity tools much easier (and much less expensive). Rather than 
completely revamping the original text, IÕve merely added comments here and there where appropriate.

ÑMary GrifÞth (2008)
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Par t I 

The Basics

Getting Sta r ted
The Þrst tool necessary for a good public relations campaign is attitude.

Public relations, you ask? Who said anything about public relations?

Public relations is exactly the term for what we want to do: favorably inßuence public opinion about 
homeschooling. Admitting so from the start is a good part of the attitude that makes the rest of the job 
easier.

The other crucial component of that attitude is a deep faith and conÞdence in homeschooling itself. With 
that solid base, homeschooling can simply be a natural component of your lifeÑsomething so obvious you 
almost take it for granted, so that you are mildly surprised when someone questions you on it.

Our kids are often better at the appropriate attitude than we are. A few years ago, my daughter Kate, then 
about eight, developed the perfect reaction to those mildly impertinent questions perfect strangersÑusually 
salespeople in storesÑsometimes ask.

ÒArenÕt you excited that school is starting soon?Ó or ÒAre you having a nice day off from school?Ó

KateÕs words said, ÒOh, no, I donÕt go to school. WeÕre homeschoolers.Ó But her toneÑpart puzzled, part 
surprised, with just a dash of pityÑsays, ÒSchool? ItÕs obvious any halfway sensible person would be a 
homeschooler.Ó

In most cases, the questioner was actually embarrassed to have made an unjustiÞed assumption about 
potential customers.

We donÕt have to be self-conscious or defensive. We simply behave as though our homeschooling is a 
perfectly normal choice to have made, and behaving so helps to make it so.

So whatÕs this attitude got to do with public relations?

The attitude allows us to work on our public relations campaign from the position that weÕre simply 
correcting misinformation and clarifying misunderstandings. By assuming that our audience would support 
our position if they only understood it better, we avoid alienating them with belligerence, outrage, or 
hostility.

We become effective.

Pub lic R elations Basics
The terms Òpublic relationsÓ and ÒpublicityÓ are often used interchangeably, but most professionals in the 
Þeld distinguish the two. Publicity refers to exposure through the media: newspapers, magazines, radio talk 
shows, TV tabloids. Publicity is like a loud noise: it may be pleasant or painful, but either way, it will be 
heard. Publicity can be a useful tool as part of a public relations plan.

Public relations implies a direction to push public opinion, a goal to be reached. It requires a plan, and it 
requires knowledge of human nature. It is neither advertising nor marketing (although both can also be 
useful PR tools), but aims to persuade people in such a way that they believe theyÕve Þgured things out for 
themselves.
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An effective public relations plan includes:

¥ a deÞnable objective (e.g., ÒCreate X% increase in community support for homeschooling.Ó)

¥ a speciÞc target audience (e.g., Òparents of school-age children,Ó Òbusiness leaders,Ó or Òpublic ofÞcialsÓ)

¥ a speciÞc message (e.g., ÒHomeschoolers are interesting and competent people who are valuable members 
of our community.Ó)

¥ a means for conveying the message (e.g., a homeschoolersÕ fundraiser to beneÞt the local library branch)

¥ a means for judging its effectiveness (e.g., did the level of community support change? How do you 
know?)

Most of us, of course, wonÕt get this formal about the process, nor will we need to. ItÕs a good idea, though, 
to have some basic goals in mind and to pay attention to how you are doing. Compare attitudes about 
homeschooling today with those of several years ago; think about the ways youÕd like to see them change 
further. Decide what you are willing and able to do to effect those new changes.

If youÕre interested in learning more about public relations and the tools you can use to help achieve your 
goals, you will Þnd dozens of books on the topic at libraries and bookstores. They range from massive 
formal texts used in college and university courses to pocket-sized quick reference paperbacks. Be careful 
with some of the titles you may Þnd at the libraryÑmany are so old they contain little information about 
dealing with electronic media or using computers or the Web or email to make the work easier. In 
bookstores, you will usually Þnd titles on public relations and publicity with the business and marketing 
books.

The quality of the available books varies widely. Look through and compare several before you buy any. 
Find one or two youÕre comfortable referring to, and avoid those whose style or tone annoy youÑthe 
results of their advice may prove just as annoying to those you try it out on.

While IÕve looked at dozens of PR books over the past few years, the titles below have been most 
immediately useful. All are paperback and can be readily found in bookstores.

Guerilla PR: How You Can Wage an Effective Publicity Campaign . . . Without Going Broke, by Michael 
Levine (HarperBusiness, 1993). Emphasizes attitude: how to think like a publicist and be effective 
implementing your ideas. Contains lots of ideas for dealing with people, especially in the media, and for 
improving your PR skills.

The Publicity Handbook, New Edition: The Inside Scoop from More than 100 Journalists and PR Pros on 
How to Get Great Publicity Coverage, by David R. Yale and Andrew J. Carothers,  (McGraw-Hill, 2001. 
Just what it says it is: a step-by-step guide to doing publicity. Lots of details and examples for everything 
from traditional press releases to canned video news features, complete with checklists to make sure youÕve 
got everything right.

Marketing Without Advertising, by Michael Phillips and Salli Rasberry (Nolo Press, 1986). Aimed at small 
businesses, but its emphasis on low- or no-cost ideas from creating word-of-mouth support is invaluable.
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Looking Pr ofessional
Why Bother?
Looking professional in your communications is being careful and precise. It is knowing lots of often 
arbitrary rules of spelling and grammar and sentence structure and style. It is following the rules.

Many of us as homeschoolers rebel against the very idea. We take a less formal approach than most schools 
in helping our children learn to write. Instead of countless drills on spelling and grammar rules and 
exceptions, we emphasize having something to say and learning to say it clearly and well. We try to prevent 
writing from becoming the painful and pointless chore it was for many of us in school. We are patient with 
the invented spellings and awkward phrasings that come with learning by doing because we see how 
effectively our children communicate. We know that with more writing, and much reading, our children 
will learn the details of style and usage required for standard written communications. Such an informal 
learn-as-you-go approach, however, has no place in writing meant for public distribution.

But whatÕs all the fuss, you ask? After all, even if I make a few typos or write less than perfect prose, 
theyÕll know what I really mean, wonÕt they? Why should I have to be so picky about what I send out? Why 
bother?

Think about the editor or reporter youÕve sent your press release to, in hopes of getting some publicity for 
the homeschooling information night youÕve planned. If she works for a moderately sized newspaper, sheÕs 
got a stack of several dozen press releases sitting on her desk waiting to be reviewed. SheÕs a busy person, 
with deadlines fast approaching and three or four stories in progress, but sheÕs always on the lookout for 
new stories to Þll that newspaper space every day. She doesnÕt have the time to read every one of those 
releases carefully, so howÕs she going to choose?

How would you choose? A handwritten release goes into the trash immediatelyÑtoo time-consuming. 
HereÕs one that nicely printed, but thereÕs no headline and no clues to what itÕs about in the Þrst few 
paragraphsÑinto the trash. HereÕs one thatÕs 12 pages of tiny single-spaced type about some fundraiserÕs 
cause, but the editor canÕt Þnd her bifocals under the stacks of paper on her desk, so into the trash it goes. 
Next is a clearly written announcement of an interesting-sounding event, except that the location and time 
are not clear, and thereÕs no contact person listed for further informationÑregretfully, she tosses it, too.

At the end of her review, our newsperson may have no more than half a dozen items to look into further. 
They may still not be used, perhaps because something similar is already being covered, perhaps because 
itÕs just a busy news day. Maybe a couple of them are interesting enough that the information will be noted 
for a possible feature article someday or Þled for future reference.

Looking professional gets you through the door. You canÕt control international crises or natural disasters or 
local scandals, but you can control the picky little details that can sink your work regardless of its 
substantive value.

How that substantive value is perceived is tricky, too. Information presented sloppily, in a haphazard 
format, without enough attention given to its presentation, will raise doubts about its reliability. If a writer 
was so careless about how his information appears, might he have been just as careless with his facts and 
Þgures?

Homeschoolers are especially vulnerable to this type of doubt. How successfully can we argue in support of 
homeschoolingÕs effectiveness if our own information casts doubt upon our competence?

Consider the moral offered by the response to a 1992 Los Angeles Times Magazine article about 
homeschooling. The article itself was somewhat negative, and the magazine later printed a couple of letters 
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defending homeschooling, along with a comment about the more than 175 letters theyÕd received about a 
misspelled word on a blackboard in a photo accompanying the article. A sample: ÒThe obvious spelling 
error eloquently exposes the homeschooling movement for what it is: a case of the blind leading the blind.Ó

The time and effort and patience you put into getting all the boring, nitpicky, arbitrary details right are well 
worth the effort. You wonÕt hear much about it if you do it right, but the penalties for getting it wrong can 
be severe.

What Õs ÒRightÓ?
How do you go about getting it right? Attention to detail, pure and simple.

Good reference books can help. A dictionary and thesaurus are basic, but thereÕs lots of other help 
available.

If you can afford only one book on writing, make it The Elements of Style (William Strunk, Jr., and E. B. 
White, Allyn & Bacon). ItÕs cheap, itÕs short, itÕs deceptively simple, and it uses lots of examples. One 
friend groans whenever she hears it recommended: ÒEverybody recommends itÑIÕm sick of hearing about 
The Elements of Style! People have been telling me about it since I was in high school.Ó Everybody does 
recommend it, and for good reason: itÕs the best basic guide to style and usage available. Many 
professionals (including this one) reread it at least annually to make sure its advice  stays drummed into 
their brains. The last chapter, ÒAn Approach to Style (With a List of Reminders),Ó offers terriÞc advice for 
keeping your writing clear, concise, and powerful.

Eventually, you may want a more comprehensive guide to grammar, style, and usage. FowlerÕs Dictionary 
of Modern English Usage (Oxford University Press) and FollettÕs Modern American Usage: A Guide (Hill 
& Wang) are considered authoritative references. Theodore M. BernsteinÕs The Careful Writer: A Modern 
Guide to English Usage (Atheneum) covers much of the same material more accessibly (and much more 
entertainingly). All three are available in paperback editions.

When you take a look at these, youÕll Þnd that they often disagree on details of what is considered ÒcorrectÓ 
usage. You could buy all of them and try to Þgure out the majority opinion on any given problem, like some 
parents do with child care books, but itÕs not really worth the trouble. Usage recommendations from any of 
these titles will be acceptable as long as you donÕt alternate styles from one sentence to the next. Choose 
the guide you like best and Þnd easiest to use, and stick with it consistently.

If you use a computer to prepare your publications, get either The Mac Is Not a Typewriter or The PC Is 
Not a Typewriter (Robin Williams, Peachpit Press). These look far too skinny for the price, but theyÕre 
cheap for computer books and worth every penny. The rules we learned in typing (e.g., ÒDoublespace after 
a period.Ó) are different from the rules typesetters use for printed matter, and Williams offers clear and 
speciÞc advice to make your work meet publishing standards. YouÕll be amazed what a few simple spacing 
and punctuation changes can do for your documents.

For more on creating ßyers and newsletters, Graphic Design for the Electronic Age: The Manual for 
Traditional and Desktop Publishing (Jan V. White, Watson-Guptill Publications), is an introduction to the 
basics of design for publication. White explains terms and techniques used in printing, everything from 
deciding page size and choosing typefaces to placing captions and using pull quotes. With every topic he 
discusses, White presents the advantages and disadvantages of each option.

And for when youÕre ready to produce your book or magazine, there is the publisherÕs ultimate authority, 
The Chicago Manual of Style (University of Chicago Press), now in its 15th edition. If you ever need to 
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know how to set foreign languages in type, format the more obscure varieties of footnotes, or create a 
cross-referenced index, the Chicago Manual will have the authoritative answer.

Ma king It Right
All the reference volumes in the world, though, arenÕt worth the paper theyÕre printed on if you donÕt notice 
when you need to use them. How do you learn to catch and correct problems in your own writing?

The best answer, of course, is not to try. Once words are down on paper, writing ceases to be a solitary 
undertaking and becomes a collaborative art. When reading your own work, it is easy to miss problems 
because you already know what you mean, and you will tend to see what you expect to see. Ask a friend to 
read your work for you. If the idea of friends discovering your mistakes bothers you, think how much 
worse it would be to have those mistakes appear in print publicly.

IÕve always found it easiest to Þx any mechanical problems Þrst. Once the spelling and grammar are taken 
care of, itÕs easier to notice places where meaning is unclear or information is missing.

Of course, in the real world, itÕs often impossible to avoid having to check your own work. What then?

¥ Allow yourself enough time to set the article aside fro a day or two, or at least a few hours. The less you 
remember about what you wrote, the more easily youÕll see any problems. (Of course, if you had time to do 
this, youÕd probably have time to have someone proofread it for you.)

¥ Read it out loud. Phrases that seem erudite and intelligent in print can sound stilted and pretentious when 
you actually hear them. Reading aloud also tends to slow you down, and that helps, too.

¥ Try reading your copy backwards. This will make you focus on one word at a time instead of whole 
phrases, and will make typos and spelling errors glaringly obvious.

¥ Do not try to proofread anything on a computer screen. Use your spellchecker, go over your copy on the 
screen for obvious problems, but donÕt expect to Þnd everything. Even when you think youÕve already 
caught and Þxed it all, give it a Þnal run-through on paper.

If youÕre thorough and careful, you will catch every error, every awkward phrase, every senseless 
statement, and produce a perfect document every time.

Every time? Not a chance!

YouÕll deÞnitely improve your odds. YouÕll produce better work than you would have without all that care 
and attention, But eventually, even under the best of circumstances, when six people review your work, and 
six more check it after layout just before it goes to the printer, and three more check the printerÕs dummy at 
the very last minute, something really stupid will make it through, and youÕll be bafßed at how all of you 
could have missed something so obvious.

Let it go. Everybody makes mistakes sometimes.
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Dev eloping a House Style
Homeschooling is one of those words which can be written several ways. If youÕre producing a newsletter 
or other publication, your work will look more professional if youÕre consistent in your usage

Your Òhouse styleÓ is your collection of rules for handling all such options: Do you print ÒhomeschoolingÓ 
as one word? Do you write out all numerals or only those under 10? When should Òschool superintendentÓ 
be capitalized?

Writers and editors can spend hours haggling over the details of such decisions, and differences of opinion 
can be every bit as fractious as political or religious disputes. One of the few true perquisites of being an 
editor is having the authority to decide such questions.

Once you make those decisions, though, you need a way to keep track on what youÕve decided. A house 
style is no house style if itÕs forgotten from one newsletter issue to the next.

What you need is a style sheet. A style sheet (and this kind of style sheet differs from those in word 
processing and page layout programs) is simply a sheet or several sheets of items youÕve created standard 
styles for.

Probably the easiest kind of style sheet to use is the one Karen Judd describes in her Copyediting: A 
Practical Guide. She suggests four pages (or one 11 x 17 inch sheet of paper, folded in half). Divide pages 
2 and 3 into boxes for the letters of the alphabet; list speciÞc words (e.g., ÒhomeschoolingÓ) in the 
appropriate boxes.

Pages 1 and 4 can be divided into whatever sections you need for your work. Judd lists some of the most 
commonly used boxes:

¥ Numbers & Dates: when to spell out numbers, whether to use commas between months and years, 
how to handle fractions, dollar amounts, etc.

¥ Abbreviations: when to use, how to punctuate.

¥ Footnote style

¥ Bibliographic style

¥ Typographic style: amount of space marked in similar situations, when to paragraph, when to use 
boldface or italic type, etc.

One useful category Judd doesnÕt mention is one I learned to use from embarrassing experience: words 
NOT to Þnd. Basically, this is a way to avoid common typos. Keep a list of words you donÕt expect to Þnd 
in your publication, and before you go to print, use your word search to make sure they arenÕt there. Sound 
like more trouble than itÕs worth? You wonÕt think so after youÕve mailed out an article about ÒpubicÓ 
schools.

The actual form of your style sheet is not important as long as you have something. Some people prefer 
index cards or yellow legal pads, but for most of us, a simple sheet or two is sufÞcient. (Following is an 
example of a simple single-sheet version.)

As you produce each publication, note any style decisions you make as you make them. This way youÕll 
have them written down for next time, and will spare yourself having to ßip through past work to Þgure out 
what you did last time.
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To Hyphenate or Not to Hyphenate?
One of the things I try hardest to do as a writer and editor is to Þnd exactly the right words for 
what I want to say. For years IÕve thought about he terms we use to describe what we do for 
our childrenÕs education, and about the differing meanings those terms convey to those who 
read them.

Consider the basic choices: Òhome education,Ó Òhome schooling,Ó Òhome-schooling,Ó 
Òhomeschooling,Ó and Òunschooling.Ó ItÕs not as simple or as meaningless a choice as it Þrst 
appears.

Unschooling is a little confusing. It can mean the actual act of removing oneÕs child from a 
conventional school and it can also be the speciÞc approach to learning which emphasizes 
following the childÕs interests. While all unschoolers may be homeschoolers, all homeschoolers 
are not necessarily unschoolers.

Home education is not bad. ItÕs fairly inclusive, covering all kinds of homeschooling styles 
without seeming to imply that any one is more proper than others. ItÕs a bit awkward, though, 
to adapt when you need to use a different part of speech, as with home educators, home 
educated, or home educating.

Home schooling, home-schooling, and homeschooling are actually all the same term, 
demonstrating differing levels of acceptance. The same thing happened with computer 
terminology a few years back. First there was Òmicro computer,Ó which gradually turned into 
Òmicro-computer,Ó and Þnally, Òmicrocomputer.Ó (Of course, nobody talks about 
microcomputers anymore, but thatÕs a different story.)

I adopted the compound versionÑhomeschoolingÑyears ago because it seemed less awkward 
than the others and was ßexible enough to take on all the noun and verb and adjectival forms 
without too much trauma: Homeschoolers could homeschool their homeschooled children 
without an overabundance of hyphens or other confusion.

I also liked the inference I could take from the compound version: Homeschooling somehow 
seems less formal and institutional a term than home schooling. ItÕs more its own meaning and 
less a borrowed term to me than the others.

There are those homeschoolers, of course, who dislike the word and prefer something like 
Òhome learningÓ or ÒhomelearningÓ as more in line with their understanding of the concept. 
IÕve even heard of those who feel that ÒhomeÓ is too limiting and opt instead for Òworld 
learningÓ or some similar variant. While such terms may be more in keeping with their usersÕ 
views, they tend to keep those users constantly explaining what in the world they are talking 
about.

As David Guterson explained in his Family Matters, homeschooling is an odd word for what it 
actually describes, but it does have the advantage of being the word most readily understood 
by the general public. ThatÕs a hard advantage to beat.

So does this mean that ÒhomeschoolingÓ is the term you absolutely must use if you want to be 
a Real Homeschooler? Of course not. But it never hurts to think about why you use the words 
you use, or to be as clear as you can when you use them.
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Creating a Logo
My favorite logo story is one told in a publication workshop I gave at a homeschooling conference years 
ago. The frustrated woman who told it explained that when she and a group of other homeschoolers in her 
state started up their support group, they decided that they wanted a logo, so they appointed a committee of 
three or four people to come up with an appropriate design. The committee set to work and eventually came 
forth with a proposal: they had developed three or four designs that they liked, but because they each 
thought their own design was best, they suggested that the group rotate among the different designs, using a 
different one each month.

One senses here a certain lack of understanding of just what a logo is for.

Basically, a logo is a symbol used by an organization to represent itself. It usually appears on every piece of 
published material the organization produces: letterhead, envelopes, advertising, brochures, pamphlets, 
websites, etc.

A good logo can be invaluable to any organization, and especially so to a small organization with limited 
resources. A good, memorable logo can dramatically increase your groupÕs public name recognition and 
can create the impression of a strong, active, professional organization.

Dev eloping a l ogo
WeÕll assume your group doesnÕt have the budget to hire a professional to design a logo for your. (But donÕt 
overlook the possibility that there is a professional in your group who can help you!) There are some quick 
and easy methods you can use to Þnd or create an effective logo.

¥ Clip art. Take a look at Dover PublicationsÕ clip art books (inexpensive at most bookstores) or any of 
the many computer clip art collections available. Clip art is often royalty-free.

¥ Typeface designs. Try your groupÕs name or acronym in a variety of typefacesÑyou may Þnd that a 
speciÞc style used consistently in everything you do may be all the logo you need. Or, you might try 
playing with the letters of your acronym: reverse the letters, vary the size, change the shapes.

¥ Calligraphy. A handwritten version of your name may suit your needs perfectly. (Again, check your 
membership to see if you have calligraphers among you.)

¥ Color. A block of color used with your name can give your publications the distinctive look you want. 
(But color almost always means more expense, so be careful.)

DonÕt rush into choosing a logo. You want something that you will be happy with for a long time, and 
something that will present the image you want to project, so itÕs better to go without for a while than end 
up with something that doesnÕt do the job.

Elizabeth W. Adler, in EveryoneÕs Guide to Successful Publications: How to Produce Powerful Brochures, 
Newsletters, Flyers, and Business Communications, Start to Finish (Peachpit Press, 1993; much of this 
article is based on her ideas), suggests the following questions to help evaluate a proposed logoÕs 
suitability:

¥ Does this logo have immediate impact?

¥ Is it good to look at?

¥ Is it distinctive?

¥ Does it create a positive image?

¥ Does it accurately represent your organization or business?
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¥ Is it straightforward?

¥ Is it comprehensible?

¥ Is it memorable?

¥ Is it ßexible?

¥ Does it copy well?

¥ Will it hold up both large and small?

¥ Will it wear well over time?

¥ Will you be proud to use it?

Some exa mples
Our collection of logos from homeschooling organizations of various kinds is pretty idiosyncratic. There 
are graphic logos and typographical logos, logos which pun on acronyms and logos which portray 
something of the group they represent, logos simple and logos complex. AndÑwe have a lot of apples and 
poultry.

[2008 Note: IÕm struck by how many fewer apples and chickens are around in logos these days. In 1996, 
many groups with the words ÒHome Education NetworkÓ in their names used chickens in their logos, and 
quite a few others seemed to feel apples somehow denoted education or learning. Both images are far less 
common now.]

(DonÕt forget that some of these are real logos used by real groups and may therefore be under trademark 
protection.)

To be perceived as visible increasingly
means one is perceived as successful.

ÑJudith Bardick
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Alliance for Parental Involvement in Education     Moore Foundation and Academy

In 1996, WHO used a drawing of a whole apple with both the image of the reading children and their full 
name within the apple. This cleaner version has more impact.

Billy and Nancy Greer have used this
graphic for their Family Unschoolers
Network and F.U.N. News for years.

                                      
Minnesota Homeschoolers Alliance
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In 1996, PHENÕs logo was a clip art image of a young girl
tossing chicken feed to a small ßock of hens.

Typographical logos are still popular, though some are clearly more effective than others:

Illinois H.O.U.S.E. 
(Home Oriented Unique Schooling Experience)
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Working With a Good Logo
One of the best things about the various jobs I performed with the HomeSchool 
Association of California (board member, newsletter editor, publications chair, legislative 
chair, etc.Ñyou name it, I probably did it, unless it had something to do with Þnances) 
was working with HSCÕs logo.

HSC, in its previous incarnation as the Northern California Homeschool Association 
(NCHA), was lucky enough to recruit a professional graphic designer to its board, and 
the logo Kim Stuffelbeam created for the group was a winner from the start.

The cracked school bell is simple, distinctive, and unforgettable. (I quickly lost count of 
the number of calls that started out with, ÒAre you the group with the cracked school 
bell?Ó)

It related directly to our purpose: the school bell makes 
it obvious HSC is concerned with education, and its 
Liberty Bell crack conveys something of HSCÕs political 
stance.

The logo is incredibly ßexible. It can appear with or 
without the full name of the organization, with or without 
the acronym, and can be reduced and enlarged without 
losing its impact.

Kim designed stationery with the logo, of courseÑletterhead and mailing labels and 
business cardsÑand the logo also appeared prominently on the website and in the 
newsletter and all other publications.

The logo gracefully survived the name change when NCHA metamorphosed into HSC, 
and it found new uses on bumper stickers and conference badges. Kim even added a tiny 
version to the text font we used for the newsletter, so we could end each article with a tiny 
cracked school bell dingbat.

What this uniÞed graphic image did for NCHA/HSC was to bootstrap the organization. 
For years, most people thought we were a much larger organization than we were, simply 
because our printed material looked the way it did. Several times when looking for help 
with legislators or other ofÞcials, we were recommended to contact Òthis really well-
organized group that really knows about homeschooling in CaliforniaÓ only to Þnd out 
that the group they were talking about was us.

The effect of a good logo can be almost magicalÑour cracked school bell gave us a 
symbol that we were truly proud of, that helped us to build the group into a useful 
organization. A good logo canÕt do the work for your group, but it can make the work you 
do a great deal easier. The recognition it can bring can keep you from having to start 
from scratch every time you disseminate information to the public.
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Par t 2

Announcing Y our self

Ne wswr iting
ÒBegin at the beginning,Ó the King said gravely, Òand go on till you come to the end: then stop.Ó

The KingÕs advice to the White Rabbit is a goodÑthough not the onlyÑway to tell a story. But it is never 
the best way to write news.

News is meant to be understood immediately. The best newswriting gets directly to the point and leaves 
background details for later.

The traditional term for the style is the Òinverted pyramid.Ó This simply means that you present your 
information in order from the most important to the least important, and that you cover the what, where, 
when, and who of your story before you get to how and why.

For example, assume that your group is planning a Ònot-back-to-schoolÓ nigh to present homeschooling 
information to the public. The information you most need to get out to the public is what the event is, and 
where and when it will be held. If you started instead at the beginningÑhow at a parentsÕ meeting Þve 
months ago you decided to hold the event because your former presidentÕs sister-in-lawÕs support group had 
such a success with theirsÑyouÕd lose your readers before you Þnally got to the point.

Be sure to present your information in the active voice (ÒThe Anytown Homeschoolers present their fourth 
annual not-back-to-school event . . . Ó). The passive voice (ÒA homeschooling event will be held . . .Ó) 
sounds anonymous and detached, as though no people are, or will ever be, involved.

ÒJust the f acts , maÕam.Ó
Joe Friday had it right. Avoid editorializing in a news release or any straight news article. (The styles for 
feature articles differ a bit; weÕll cover those later.) This doesnÕt mean you canÕt slant your information to 
support your view. It just means you should maintain the appearance of objectivity. Instead of using 
adjectives to comment on your facts (ÒThe amazing Anytown Homeschoolers will hold their fabulous 
information night . . . .), quote someone directly to make your point (ÒÔMy familyÕs now happily 
homeschooling because of last yearÕs impressive program!Õ says Ursula Unschooler.Ó).

With any news release you write, ask yourself the following questions:

¥ What is the purpose of this announcement? Whose attention amy I trying to get and for what 
purpose?

¥ Does this news release give all the facts necessary for a member of my target audience to do what 
IÕm trying to persuade her to do? (Date, time, place, etc.)

¥ Am I sticking to the facts? Is any editorial comment in the form of direct quotations?

¥ Can I cut any unneeded words? Have I used active verbs as much as possible?
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Sample F ormat for Ne ws R elease

[Your Letterhead or Organization Name & Address]

NEWS RELEASE

Date

For Immediate Release

HeadlineÑFactual Description of News Item
Not to Exceed Two Lines (and NOT all caps!)

CITY, STATE—Press release should be on letterhead. Neatness 

counts: no typos, misspellings, grammatical errors, faded 

print, exotic typefaces. Anything that looks amateurish or 

too much trouble to read will get tossed unread.

Release should be written as clearly and concisely as 

possible. Do not use passive sentence structure (people 

should always be doing things, NOT things are being done). 

Make sure information is in descending order of importance: 

suspense is not a quality valued in press releases.

Do not exceed one page in length If an editor or reporter 

wants more information, they can call or email the contact 

(who will, of course, always return any calls promptly and 

be able to answer any questions!).

Keep a copy for yourself. It sometimes helps to be able to 

refer to what was sent if a reporter calls.

# # #

CONTACT:

Person

email@domain.name

(000)555-0000

or

Person

email@domain.name

(000)555-0000

1

2

3 4

5

6

7

8

9

10

Ne ws R elease Notes
(1) Format & Paper
Type or print your release on regular paper. DonÕt use erasable bond or onionskin papers; they often 
smudge or are difficult to read. If you decide to use colored paper, be conservative with pastels or other 
pale colors. DonÕt use fluorescents or brights under any circumstances: they can make it hard to focus on 
the text and will only annoy the reader. If you have an email address for your media contact and the contact 
welcomes email, use email rather than paperÑitÕs easier and cheaper for everybody.
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(2) Letterhead vs. Plain Addr ess
Publicity professionals disagree about whether to use letterhead for releases. A plain typed name and 
address for your organization will leave more room on the page for your information. However, if you have 
a distinctive logo and are trying to build a reputation as a source for reliable information, using the logo can 
help make your organization more identifiable.

(3) Release Date
Use the date the press release is to be distributed. It is always better to send press releases when they can be 
used immediately than to ask for the information to be held until a later date (ÒHold until <DATE>Ó). How 
early you should send releases varies with the type of announcement and the media outlet. Normally, daily 
papers need information at least three weeks ahead of time; monthlies may need to get them two to three 
months ahead. If youÕre reporting news of something thatÕs already happened, it needs to be sent out THAT 
DAYÑlater than that means itÕs no longer news. If in doubt about timing, donÕt guess; call and ask.

(4) Contact Information
This information is mandatory! Always give a phone number (email is optional but useful) for someone 
who can give more information, and always give it at the top where it is immediately visible. In an email 
release, right before the headline is fine. If your contact is only available certain hours of the day, say so 
specifically. Give two or three contacts if necessary, but make sure they know they are listed and can 
answer questions.

(5) Headline
The headline should be descriptive of the information contained in the release. If youÕre sending the release 
via email, the headline should also be the subject line of the email. DonÕt get cute here or try for humorÑit 
usually doesnÕt work. (On the other hand, try not to be totally uninteresting.) Normally this headline will 
not be used for publication; most papers will write their own to their specific space and style standards. 
However, a few may use your whole release, including the headline, exactly as written, so make sure itÕs 
accurate and informative.

(6) Location
Also commonly referred to as the Òdateline.Ó This is optional. Use if your release is going out to papers in a 
number of cities or to a city other than your own.

(7) Writing style
Make sure itÕs clean, clear, and concise, with the most important information first. Read the ÒLooking & 
Sounding ProfessionalÓ section for more details.

(8) Length
Keep your release to a single page if at all possible. You should be able to provide basic information within 
one page, or two at most. If you feel background information is necessary, send a fact sheet or 
backgrounder along with your release. If the editor or reporter wants more information, they can call your 
listed contact person.

(9) Reference Copies
Keep a copy of your release for yourself, and give one to your contact person, if different. if you send 
different versions to different papers, make sure you know which versions go where, so you will know 
what exactly any questions refer to.

(10) Ending
Use Ò# # #Ó or Ò-30-Ó (less common now) to mark the end of the release. If you must use a second page, 
end the first with a complete paragraph or sentence, and type ÒmoreÑmoreÑmoreÓ at the bottom. Put a 
one- or two-line heading indicating the organization, date, and topic at the top of the next page. DonÕt 
staple pages together.
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Sample F ormat for Liv e Radio Spot or PSA

[Your Letterhead or Organization Name & Address]

CONTACT: Person (000)555-0000 email@ domain name

FOR IMMEDIATE RELEASE

Date

Reading Time: 0:00

Material intended for broadcast, like that intended 
for print, should be presented as clearly, concisely, 
and readably as possible. This means typed, double-
spaced, with wide margins all around, on only one side 
of the paper.

For broadcast, it is imperative that every word count. 
You have only a few seconds to make your point, so 
donÕt waste your time on unnecessary phrases.

Make sure your text reads easily and well. Sentences 
should be simple and short. Any difficult or unusual 
word or name should be followed by a phonetic spelling 
in parentheses: ÒSolzhenitsyn (Sole-shen-EAT-sin) 
writes thatÉÓ DonÕt reproduce dictionary pronunciation 
symbols; just make the phonetics easy to understand. 
Watch out also for homonyms and similar-sounding 
words; make sure your meaning is clear to listeners.

# # #

1
2

3
4

5

6

7

8

9

Radio Spot Notes
(1) Format & Paper
Type or print your release on regular paper. DonÕt use erasable bond or onionskin papers; they often 
smudge or are difficult to read. If you decide to use colored paper, be conservative with pastels or other 
pale colors. DonÕt use fluorescents or brights under any circumstances: they can make it hard to focus on 
the text and will only annoy the reader. If you have an email address for your media contact and the contact 
welcomes email, use email rather than paperÑitÕs easier and cheaper for everybody.
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(2) Letterhead vs. Plain Addr ess
Publicity professionals disagree about whether to use letterhead for releases. A plain typed name and 
address for your organization will leave more room on the page for your information. However, if you have 
a distinctive logo and are trying to build a reputation as a source for reliable information, using the logo can 
help make your organization more identifiable.

(3) Contact Information
This information is mandatory! Always give a phone number (email is optional but useful) for someone 
who can give more information, and always give it at the top where it is immediately visible. In an email 
release, right before the headline is fine. If your contact is only available certain hours of the day, say so 
specifically. Give two or three contacts if necessary, but make sure they know they are listed and can 
answer questions.

(4) Release Date
Use the date the press release is to be distributed. It is always better to send press releases when they can be 
used immediately than to ask for the information to be held until a later date (ÒHold until <DATE>Ó). How 
early you should send releases varies with the type of announcement and the media outlet. Normally, daily 
papers need information at least three weeks ahead of time; monthlies may need to get them two to three 
months ahead. If youÕre reporting news of something thatÕs already happened, it needs to be sent out THAT 
DAYÑlater than that means itÕs no longer news. If in doubt about timing, donÕt guess; call and ask.

(5) Reading Time
Note here how long, in seconds, it takes to read your copy. When you time it, make sure the reader reads 
neither too quickly nor too slowly, and is clearly understood. If it helps, imitate the pace of your favorite 
radio voice. Keep it shortÑ20 to 30 seconds should be plenty, and 60 seconds should be the absolute 
maximum length. (A 60-second spot will probably be cut.)

(6) General Text

Make your copy as clean and clear as you can: no typos, no misspelling, no awkward phrases. Use the 
present tense (ÒsaysÓ rather than ÒsaidÓ) as much as possible.

(7) Make Every Word Count
Leave out any padding phrases like Òin my opinionÓ or ÒI thinkÓ and stick to the active voiceÑthe passive 
voice uses more words to say less.

(8) Hearing Your Spot
Remember that your spot is meant to be read aloud, and that listeners will not have the words in front of 
them to refer to. DonÕt use complex compound sentences that would be difficult for a listener to follow 
(and for the announcer to breathe through). Keep the announcer in mind as well and avoid strings of 
difficult sounds, especially S and P. Use a test listener or two to check that your copy in both interesting and 
understandable.

(9) Ending
Use Ò# # #Ó to mark the end of the release. If you must use a second page, (NOT recommended!), end the 
first with a complete paragraph or sentence, and type ÒmoreÑmoreÑmoreÓ at the bottom. Put a one- or 
two-line heading indicating the organization, date, and topic at the top of the next page. Do not staple pages 
together.

Note: 
Many stations have formal policies for community calendar items and public service announcements. Some 
limit participation to specific types of groups or require particular formats for material submitted for station 
use. It pays to call and ask for their guidelines. Some stations also offer workshops for community groups 
on how best to work with them.
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Par t 3
Being Intervie wed

Talking About Homeschooling with the Media
Here you are, happily homeschooling, and one day the telephone rings and itÕs a reporter from the local 
paper who says sheÕs doing a story about home education and would like to talk to you. Or itÕs a producer 
for a local news show looking for families to proÞle for a feature story on homeschooling. Or maybe itÕs a 
producer for a radio or television talk show looking for participants for an upcoming show.

YouÕve got some decisions to make. First, will you decide to participate at all? There could well be good 
reasons to decline: You may be incorrigibly shy, or one of those people who canÕt think of what to say until 
youÕre falling asleep that night, or perhaps youÕre a legend in your support group for the amount of time 
you spend with your foot in your mouth. For our purposes, though, weÕll assume you decide to help with 
the project.

Once you decide to participate, you need to know about the focus of the project: Is it about homeschooling 
in general, or does it focus on a more narrow topic, e.g., ÒHippies Who HomeschoolÓ or ÒHome-Grown 
GeniusesÓ? if the story or show is to have a particular slant, you can tailor your preparation accordingly.

Doing Y our Home wor k
Ideally, you should have at least a few days to get ready for the interview. Use the time!

Decide what message you want to convey. This may sound contrived, but whether you intend it or not, you 
will be perceived by those who know little about homeschooling as representing the entire movement. 
(Homeschoolers, on the other hand, will see very clearly that youÕre nothing at all like ÒmostÓ 
homeschoolers, and will recognize you as the individual you are.) You will have a limited amount of time 
to make whatever points you want to make, so try to keep your message simple and clear. For example, if 
you are a single homeschooling parent of twin mathematical prodigies with learning disabilities, it will be 
impossible to convey all the complexity of your homeschooling life. An attempt to do so would probably 
make your life sound a hopeless muddle, and at best you would be telling a story with little relevance to 
less extraordinary families.

Think about the questions you are likely to be asked, and what your answers should be. This is not as 
difÞcult as it may soundÑjournalists almost always ask the same few questions, and after a couple of 
interviews you will be able to start predicting the order in which they will ask those questions. If youÕve 
never been interviewed before, it is worth the trouble to role-play an interview with a couple of friends. If 
you think about the probable questions ahead of time and practice a bit, itÕs less likely youÕll be caught off-
guard during the actual interview.

Try to keep your answers to no more than a sentence or two. DonÕt give complicated explanations of 
educational theory or lengthy histories of every support group in your area. Keep your answers focused and 
to the point.

Keep some notes nearby to refer to. Notes can be especially handy when you need to check dates or 
statistics, but are also useful just to keep yourself reminded of the points you want to make. Steve Moitozo, 
of Homeschool Associates of New England, keeps small cards in his wallet with his own short answers to 
all the homeschooling questions heÕs asked most often, and whips them out the instant heÕs asked anything 
about homeschooling.
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Moderate your expectations. Once youÕve Þgured out your message, donÕt expect that youÕll be able to 
convey it perfectly, or that the reporter will produce exactly the story you wanted or expected. It hardly ever 
happens. Reporters and producers and editors come to each story with their own biases and expectations 
and those rarely jibe with your own. The only way you will ever see a story exactly the way you think it 
should be is if you buy advertising space and Þll it with precisely the story you want.

If the Þnal story gives a glimmer of what homeschooling is about, gives sources for readers to Þnd more 
information, and leaves you not feeling a complete idiot, count it a success. Anything more is a gift.

Content, or the Questions They AL W AYS Ask
Every reporter will not ask every single question on this list, but every reporter will ask some variation of 
many of them. With few exceptions, they will be the same questions your family and friends and neighbors 
asked when you announced your decision to homeschool. Often, you can gauge the amount of research the 
reporterÕs already done by the questions asked. (This is especially true of the questions asked of children.)

The basics:
¥ Why do you homeschool?
¥ What is a typical day like?
¥ How do you know what to teach?
¥ Where do you get your materials?
¥ What do you do about tests?
¥ Is it legal?
¥ How do you know your kids are keeping up with their peers?
¥ Are you a teacher?
¥ DonÕt you all get sick of spending so much time together?
¥ What about socialization?
¥ What about college/getting a job?
¥ What do you like best/least about homeschooling?

Most reporters will also ask questions about the demographics of homeschooling. (This is a notable part of 
the ÒYouÕre a homeschooler, so you must know everything about itÓ syndrome.)

¥  How many homeschoolers are there in the United States?
¥ What percentage of homeschoolers are doing it for religious reasons?
¥ WhatÕs the median income of homeschoolers?
¥ WhatÕs the mix of urban/suburban/rural families among homeschoolers?
¥ How fast is the homeschooling movement growing?
¥ How do homeschoolers compare to conventionally educated children?
¥ What percentage of homeschoolers go on to college/go on welfare?

Occasionally, more politically oriented reporters may ask:
¥ IsnÕt homeschooling (take your pick) sexist/racist/elitist/anachronistic?
¥ What about the effect homeschooling has on the public schools? ArenÕt you abandoning the system 

when you should be helping to Þx it? And (a personal favorite of mine), what if everybody did it?

Finally, the questions for the kids:
¥ Do you have a bell? What if youÕre late?
¥ Do you go to school in your pajamas?
¥ Can you eat whenever you want?
¥ What do you like most/least about homeschooling?
¥ DonÕt you get bored?
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¥ DonÕt you wish you could go to school?
¥ WhatÕs it like not having friends? DonÕt you get lonely?
¥ What if you have to go to the bathroom?
¥ WhatÕs 2+2? What is the capital of Guatemala? What year was the Boston Tea Party? (or any other 

quiz-type questions to check up on whether these kids have even a smidgeon of learning in them!)

If  YouÕre Luck y . . . 
One of my favorite articles about homeschoolingÑÓHeading Home: the Homeschool MovementÓÑwas 
the cover story in a November 1991 issue of the Sacramento News & Review, an alternative weekly. The 
reporter, Curt Guyette, was intrigued by his topic, and his interest was clearly evident in his Þnal product.

Guyette interviewed several local families for his article, some more than once. The article gave a good 
basic overview of the homeschooling movement, discussing its growth along with the reasons its increasing 
popularity. It recognized the concerns of homeschooling critics without giving them undue weight, and 
talked about some of the implications of homeschooling for the public education system.

But the best parts of the article were the four sidebars, with photos, each featuring a different 
homeschooling family. These short pieces gave a glimpse of the variety of homeschooling styles and 
approachesÑmore and less structured, pedagogical, philosophical, religious motivations, younger children 
and teens. Together with the main article, they provided a solid introduction to the complexity of the 
movement.

. . . And Not So Luck y!
If youÕre not so lucky, youÕll get ambushed, as did the poor unfortunates who participated in what became 
ruefully and infamously known by longtime homeschoolers in the San Francisco Bay Area as the Òchicken 
show.Ó

One of the features of this hour-long local television talk show was a videotape of a group of 
homeschoolers holding a Òpaleolithic feastÓ to cap a fairly lengthy unit of study. One of the points of the 
feast was to try to understand something of what prehistoric life was like by preparing all the food from 
scratch, including slaughtering and dressing the chicken for the meal.

For the broadcast, the TV station went all out for the circus approach, offering a viewer advisory before the 
show and at commercial breaks, warning of the gruesome content on the video clips (which actually were 
pretty innocuous). The Þrst half hour of the show was spent with much argument among the audience and 
phone-in viewers over the pros and cons of chicken-killing (and very little from the homeschoolers on the 
show). The second half of the show generated much discussion of the socialization issue. The 
homeschoolers who appeared on the show were articulate, if a bit stunned, and managed to provide a little 
useful information for viewers who werenÕt completely put off by the whole spectacle.

Two teens who were interviewed for this program and declined to appear described their experience in a 
complaint letter to the station manager: Ò. . . [the producer] . . . bombarded us with about Þve phone calls 
where she kept on asking the same things over again: ÔDidnÕt your mom force you to do anything? DonÕt 
you miss having friends your age?Õ etc. We told her several times how we felt about homeschooling, the 
ways it has affected our lives and how these issues were not problems. Yet she kept on asking the same 
questions, trying to get the answers she wanted. She had a preconceived notion of how homeschooling was 
executed and what kinds of people resulted from it and she tried to get s to reinforce her idea and Þt her 
mold. We tried to tell her several times what the true situation was, but she would not listen.Ó
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Such sensational approaches are rare these days, but still worth watching out for. If journalists appear to 
have a preconceived agenda for their story, you can certainly decline to participate. (Or you could always 
give it a whirl for the educational valueÑyou could end up with some very funny war stories you can tell 
for years!)

T ips for Pr int Intervie ws
¥ Practice answering questions, and learn your facts, Þgures, ideas, and anecdotes well enough so 

that they become part of your thinking process. Go beyond memorizingÑget comfortable enough 
to be able to discuss your material naturally without sounding rote and mechanical.

¥ DonÕt hesitate to think a few seconds before answering a question. Better to organize your thoughts 
and sound relatively coherent the Þrst time through than to try to rephrase after youÕve already 
started talking.

¥ Forget youÕve ever heard the phrase Òoff the record.Ó Assume that anything you say may be quoted 
by the reporter. Even if the notebook is put away, or the tape recorder or camera is turned off, 
consider anything you say fair game.

¥ Avoid ßippant or sarcastic remarks. Such comments are usually short and eminently quotable, and 
almost always end up in the story, usually to your regret.

Real Life Example #1 (and this oneÕs happened to more than one homeschooler I know): Reporter 
asks main reason for homeschooling, to which homeschooler drily replies, ÒI like to sleep late.Ó 
Appears as straight fact in published article as ÒHelen Homeschooler teaches her children at home 
because she hates to get up in the morning.Ó

Real Life Example #2 (victim shall remain nameless on grounds of self-incrimination): After fairly 
lengthy general homeschooling discussion, reporter asks, ÒDonÕt most people think 
homeschoolingÕs . . . well . . . a little quirky? Victim, not thinking before opening mouth, laughs 
and replies, ÓWell, my mother certainly thinks so!Ó Quote appears in published article as ÒÔMy 
mother thinks homeschooling is quirky,Õ says [Victim],Ó causing VictimÕs mother to call very early 
that morning to complain that ÒquirkyÓ is not a word she ever uses.

¥ Working with photographers: If a news photographer comes to your home for pictures to 
accompany an article, feel free to suggest alternatives for the photos. Most photographers seem to 
assume everything educational that homeschoolers do occurs with the kids seated at the kitchen 
table with Mom (in rufßed apron, of course) lurking over them with a wooden spoon in her hand. If 
this happens to be fairly rare in your home, offer alternatives: the kids reading together in the 
recliner, practicing music, playing with LEGOs, etc. Often the photographer will be pleased, since 
your more typical activities turn out to make more interesting pictures than the original contrived 
setting.

¥  Relax! Even if you consider the interview a disaster and your own part an embarrassment, most 
readers will forget it as soon as the next issue is published. (Of course, your homeschooling friends 
may not let you forget it quite so soon, but you can volunteer them for the next interview.)
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T ips for Br oadcast Intervie ws
¥ Practice answering questions, and learn your facts, Þgures, ideas, and anecdotes well enough that 

they become part of your thinking process. Go beyond memorizing; be able to discuss your 
material naturally without sounding rote and mechanical.

¥ Practice your message. Michael Levine, in his book Guerrilla PR, says to boil your message down 
to a ÒSOCOÓ: a Single Overriding Communications Objective. According to Levine, ÒYour 
message should be concise to the point of haiku when conveying it on television.Ó

¥ Expect to be able to answer most questions in 10- to 20-second phrases. Some program formats 
will allow longer responses, but be prepared for the interviewer to interrupt if your answers run 
long.

¥ If you use notes, make them simply reminders to jog your memory. DonÕt rely on them for most of 
what you want to say. Use 3 x 5 cards rather than paper which can rustle exaggeratedly on the air.

¥ SLOW DOWN! Almost everyone speaks too quickly when starting out. Watch and listen to on-air 
personalities whose style you admire, and try to emulate them. Speaking too rapidly can make you 
sound nervous and agitated; only rarely will you err too far to the opposite extreme. Take a deep 
breath, consciously relax and slow downÑyouÕll feel calmer, and youÕll sound more conÞdent and 
more intelligent.

¥ Forget youÕve ever heard the phrase Òoff the record.Ó Assume that anything you say may be quoted 
by the reporter. Even if the notebook is put away, or the tape recorder or camera is turned off, 
consider anything you say fair game.

¥ Avoid ßippant or sarcastic remarks. Such comments are usually short and eminently quotable, and 
almost always end up in the story, usually to your regret.

¥ Emphasize the positive. From Levine, again: ÒFind areas of agreement with the interviewer, the 
panel, and the audience. DonÕt let them put words in your mouth . . . but look for ways to stay on 
the bright side. If asked negative questions, answer the question you would rather the host had 
asked.Ó

¥ What to Wear: Advice from the National Association of Broadcasters (NAB). These suggestions 
apply to studio appearances; for interviews in your home or other locations, your normal everyday 
self is usually appropriate.

ÒWear medium tones of gray, brown, or blue in a style in which you feel most comfortable. Avoid 
distracting stripes, pronounced checks, or sharply contrasted patterns that compete for audience 
attention. Off-white or pastel shades for shirts and blouses are best. Avoid hats with wide brims 
since they cast sharp shadows on the face from overhead lights. 

ÒAvoid highly polished gold and silver jewelry or large diamonds or rhinestones, since they reßect 
studio lights and tend to ÓßareÓ and distort the picture. Pearls or dull-Þnished metal jewelry are 
preferable.

ÒIf you wear glasses regularly, donÕt try to appear without them. Since your eyes are accustomed 
to glasses, they will react unnaturally if you do not wear them. The studio crew will arrange the 
light to avoid any glare or reßections.
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ÒWomen look their best in regular street makeup of natural tones. Eye shadow should be used 
sparingly. Makeup for men is necessary only for a shiny bald spot, a heavy beard, or exceptionally 
oily skin.Ó

¥ How to Move (more from the NAB):

ÒAvoid unnecessary movements and gestures. They distract from what you say and do.

ÒLook, listen, and speak to the person talking to you. DonÕt try to look at the camera unless you 
truly want to speak directly to the television audience. (And if you do, make sure you really know 
which camera is on you!)

ÒDonÕt try to watch yourself on the studio monitorÑitÕs distracting to you, and more importantly, 
to the viewer.Ó

Talk R adio
Melissa Hatheway, who was a longtime board member of the HomeSchool Association of California, 
discussed homeschooling on numerous radio talk shows. We asked her to talk about her experiences. [This 
interview took place in 1995.]

MG:  How did you happen to get started doing radio shows?

Melissa: I was listening to Quentin KoppÕs radio show. He and his guests made some comments that 
showed they were completely uninformed about homeschooling, so I wrote a letter to the station. In 
response, I was asked to appear as a guest one the show to talk about homeschooling.

MG:  And once youÕd done one show, you could present yourself as an ÒexpertÓ?

Melissa: ItÕs a case of shameless self-promotion on behalf of the organization. IÕd send out a letter 
proposing myself as a guest and describing my topic. Sometimes theyÕd do a pre-interview to check out 
how suitable you are as a guest.

MG:  How have the shows been, usually? Any horror stories or particular favorites?

Melissa: Three years ago, callers were much more criticalÑpeople could be really hateful, calling 
homeschoolers Òun-American,Ó things like that. Now itÕs almost kind of a love festÑthe perception of 
homeschooling has changed because attitudes toward public schools have changed so much.

One of my favorite shows was on what was probably the smallest station in San Francisco. I was on a show 
called Birth and Beyond, which was on right after Dare To Be Psychic. There were only about three callers, 
and the host and I ended up just having a long, pleasant chat about homeschooling. Later I got a nice letter 
from her saying she would like to homeschool her kidsÑwhen she had kids.

MG:  Have you any general suggestions for homeschoolers interested in doing this sort of thing?

Melissa: I had a regular routine. Once I contacted the station and found out when I was to be on, IÕd send a 
bunch of information ahead of time for their prep so they wonÕt ask me stupid questions.

ItÕs important to be very clear about who you are as far as your views and opinions, but keep away from too 
much personal stuff or irrelevant stuff. People can get shredded when they say too much or get off the 
subject.

Try to respond sincerely. You want to sound like a nice and likable person so people will truly listen to your 
viewpoint. When people make you angry by saying negative or stupid things, donÕt reßect it in your 
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answer, but keep it positive. ItÕs really good, though, to point out parallel negatives of school when the 
negatives of homeschooling are mentioned.

One time, someone was dead set against homeschooling because homeschoolers donÕt have the shared 
experience of school in common with other people. I agreed; I said, ÒThatÕs trueÑthey donÕt have the 
memory of that horrible third grade teacher in common with their classmates.Ó That wasnÕt what she had in 
mind, but it turned her criticism around on her in a way that listeners could really understand.

One other thing to keep in mind if youÕre representing an organization, is not to count on the host to get the 
information out for you. You need to do it yourselfÑif youÕd like to get more information, you can call our 
number or visit our website.Ó We got about 20 calls from the last show I did; probably there would have 
been more if it hadnÕt been right before Christmas.Ó

The test of a Þrst-rate intelligence is 
the ability to hold two opposed ideas 
in the mind at the same time, and still 

retain the ability to function. One 
should, for example, be able to see 
that things are hopeless, and yet be 
determined to make them otherwise.

ÑF. Scott Fitzgerald
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Par t 4
Putting Out Y our Messa ge

Creating Media Kits
Earlier, we talked about the virtues of keeping your news releases clear, short, and to the point. But unless 
all you want from your publicity effort is a simple calendar announcement, such as a concise and pithy 
release will leave reporters without enough information to produce a good story.

What do you do? You donÕt send just the news releaseÑyou create a media kit.

A media kit can be as simple or as complex as you want to make it. For our purposes, we will assume that 
youÕre on a typically limited support group budget, so you wonÕt be interested in gimmicky packaging or 
free balloons or refrigerator magnets as attention-getters, and youÕre probably not going to be sending 
video press kits.

We are interested in the kinds of information that will enable reporters to write a good, informative story 
based on the material you provide. As always, try to make the reporterÕs job easier by presenting your 
information as clearly as you can, in an easy-to-follow format.

Each of the following items should be typed on your letterhead, if you have one, or with your organization 
name and contact information at the top. Usually, as long as the layout is clear and legible, itÕs not 
necessary to use the doublespacing and very wide margins of a news release.

[2008 Note: Consider a web-based electronic version of your media kit as an alternative to a physical 
packet. A website can be updated easily, and additional material can be added as it is created.]

The Back grounder
An obvious item to include in your media kit is a backgrounder on your organization. If your organization 
is holding an event worth publicizing, it is only natural to provide background information about the group.

For a community group or nonproÞt organization, a backgrounder might include its purpose, when it was 
founded, its leadership, how many members it has, how itÕs Þnanced, and what it does.

For example:

Purpose: The HomeSchool Association of California supports and promotes homeschooling by 
providing information, monitoring legislation, and cultivating connections among homeschoolers and 
the society at large. HSC welcomes anyone with an interest in homeschooling.

Organization & Membership: HSC is a California nonproÞt corporation founded in 1987. It has 
members in 45 California counties . . . .

Normally, you would only need to update this type of backgrounder as often as the groupÕs leadership or 
other information changes.

The F act Sheet
A fact sheet typically is tailored more to the speciÞc event youÕre publicizing, and it might be appropriate to 
include more than one fact sheet.

For instance, if you have an information night coming up, you might include in your press kit a fact sheet 
on the recent growth in homeschooling in your area, and cite increases in support group membership, or the 
number of different support groups, along with contact information for such groups.
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You could also include a fact sheet on your stateÕs legal requirements for homeschooling. (This information 
might even appear unchanged as a sidebar to whatever article Þnally appears in the paper.)

Once you decide on the focus on your publicity efforts, youÕll probably be able to think of several different 
types of information that would be useful to reporters. Just donÕt overdo itÑmake sure that the information 
you provide is relevant to the issues youÕre presenting, and that each fact sheet is clearly identiÞed with a 
subject title.

Other Pr ess Kit Items

Other possible items in your press kit might include:

¥ press clippings (after all, if a story appeared somewhere else, it must have been newsworthy!)

¥ a ÒquoteÓ sheetÑquoted statements (sound bites!) that can be used in a story. These should be from 
real, live people with some relationship to your event. (The kind of literary quotation typically used 
as Þllers would not usually be appropriate, however much fun they might be.) In all cases, source 
information (who, where, and when) should be included.

¥ a bibliographyÑIf youÕre especially hopeful of a major feature article on homeschooling, this 
could get a reporter started on her research. Include publication information, and emphasize 
currently available books, magazine, and articles, as well as websitesÑthereÕs not much point 
directing people to hard-to-Þnd or out-of-print information.

Tail or ing to the Pub lication
If your media list is fairly short, or if you have lots of time or help, it can really pay to tailor your media 
kits to the publications you send them to. This means that you need to spend some time reading these 
publications, and that you have some idea of the kinds of stories they like to do. Eventually, you will learn 
the style and approach each uses, and what works reliably to get your organization covered.

Sending It Out
Once everything is ready, you can mail your kit out. DonÕt staple the pages together, even if your press 
release is longer than one page and you just want to keep those pages together. IF you feel you must attach 
pages, use a paper clip.

If your information package is less than six pages, fold it and mail it in a #10 business envelope. If longer, 
use a ßat 9 x 12 inch envelope, preferably white. (If you use brown kraft envelopes, make sure they are 
marked to be sent Þrst class; unmarked, they may end up traveling third class.

Always send your press materials Þrst class. Anything less is announcing to your recipients that youÕre 
sending junk mail.

Building a Media List
All rightÑyouÕve Þgured out what you want to say, how to say it, itÕs proofed and printed and ready to go. 
Who do you send your information to?

ThereÕs the easy way: get out your local Yellow Pages and send your material to every newspaper, every 
radio station, and every television station listed. This way, of course, you can maximize the probability that 
most of your information will end up in a wastebasket somewhere in town.

It pays to be a bit more selective and direct your materials carefully. If you plan to send anything to the 
media more than once every two or three years, start building yourself a media list. Building a good list will 
take time and work, but will be well worth the trouble.
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A good media list will be speciÞc to your needs. It will include every publication or station that is likely to 
be interested in your group, but will omit those for whom your stuff will be a waste of time and paper. For 
homeschoolers, this means you will probably include all the general interest newspapers, the parenting 
monthlies, and any alternative papers in town but youÕll ignore the legal announcement papers, the singlesÕ 
ads circulars, the real estate weeklies, and other specialized publications.

Specialized publications worth looking into, though, are ethnic or cultural publications. Almost any good-
sized city is likely to have newspapers serving African-American, Spanish-speaking, Catholic, Jewish, or 
other communities. DonÕt ignore any publication that is likely to reach people you want to hear your 
message. (ItÕs a good idea, though, with foreign-language papers, to know someone who reads the 
language, or youÕll likely be wasting time and effort again.)

Publication names and addresses are a good start, but for a really useful media list, youÕll need more. What 
do you do with mail addressed to ÒoccupantÓ? Except for the very smallest papers which have only one or 
two staff members, you are essentially writing to ÒoccupantÓ if you donÕt address your release to a speciÞc 
person.

Read the paper. Pick a reporter whose work you like, or who specializes in education or family issues. If 
youÕve been interviewed for a story, try sending things to that reporter. You can also call (try to avoid 
deadline hoursÑask right away if itÕs a good time to call) and ask to speak to the assignment editor: ask 
who you should send your material to. Most editors are happy to provide such informationÑit can save 
them time and trouble later.

If you send material to a contact, try calling a few days later to see if they received it, or if they have any 
questions. Such calls may also pique interest in a story that had been headed for the trash. (Or sometimes 
itÕs already made it to the trash, in which case you might be asked to send another copyÑdo so, along with 
a note saying youÕve sent it at their request, so they donÕt automatically toss it again.)

Another means of feedback is to include a postpaid card with boxes to check off on whether they used the 
information, whether theyÕd like more information, and whether they want future mailings from you.

Keep track of which individuals you send things to and what kind of response you get. Eventually you may 
develop different contacts for different types of stories at each publication.

In the process of developing contacts, you may also develop relationships with reporters and editors. Not 
only will you learn who to talk to and what kinds of stories you can get, but they will also learn that you are 
a reliable source of information. Eventually, they may call you for information or opinions on other issues. 
(California homeschoolers were often asked for their opinions when a school voucher initiative was on the 
ballot a few years ago. Our actual opinions didnÕt matter much at all, but it was a good sign that 
homeschoolers were asked.)

Like any relationships, media relations take care and attention:

¥ Always be as accurate as you can. If you discover an error or omission in a press release, call and 
correct the information as soon as you can.

¥ DonÕt send the same material to more than one person at the same paper. ÒDouble-plantingÓ is 
usually frowned upon, and can get any future releases from you completely ignored.

¥ Always check if anyone you call is on deadline and offer to call back at a more convenient time. 
Annoying a reporter will never get you a better story.
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A FA Q on F A Qs

What is a F A Q?
The Q&A format has always been a useful format for presenting information, but has really come into its 
own since the advent of the Internet. Essentially a collection of questions and answers on a single topic, 
FAQs are an easy way to avoid having to answer all those same old questions over and over again 
individually.

What Õs so g reat a bout F A Qs?
FAQs are simple and to the point. The question-and-answer format is easy to create and makes it easy for 
readers to Þnd the information they seek.

Ho w do I decide what to include in a F A Q?
As always, you Þrst decide who your audience is and what information they want or need. For people 
trying to learn about homeschooling, the questions are usually pretty obvious.

The material you include will depend on the size and type of your group, and the focus of your publication, 
be it information for newbies, legal requirements, community resources, or an attempt at a comprehensive 
mother-of-all-FAQs.

Some exa mples of  homeschooling F A Qs:

¥ From the Home Education Press Catalog #17:
Q: What is homeschooling?

Q: Should we use textbooks and prepackaged curriculum materials?

Q: What about socialization? DonÕt children need to be with their peer group?

Q: How can we meet other homeschooling families in our area?

Q: What about higher education: high school and college?

Q: Should we have our children tested?

¥ From John HoltÕs Book & Music Store 1995 Catalog:
¥ What is Holt Associates/Growing Without Schooling?

¥ What kinds of people homeschool?

¥ How many homeschoolers are there in the U.S.?

¥ Is it legal? How do I Þnd out the laws in my state?

¥ How can I get in touch with families who are already homeschooling in my area? How do I Þnd 
local groups and organizations?

¥ How does homeschooling work? What do the families do all day?

¥ Do I need to purchase a curriculum? Where can I get materials if I donÕt want to use a packaged 
curriculum?

¥ Do I need to spend a lot of money on homeschooling materials?

¥ How can parents teach subjects with which they are not familiar?

¥ What if my state requires testing, or if my children need to take standardized tests later for college 
admissions? Will they be prepared?

¥ What about the social life of kids who learn at home?
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¥ Does homeschooling work for teenagers? Can homeschoolers get into college?

¥ IÕm interested in homeschooling, but the school has labeled my child Òlearning disabledÓ and I 
worry that IÕm not qualiÞed to teach an LD child.

¥ I love the idea of homeschooling, but my spouse/parents/other relatives/friends are skeptical about 
the idea. What can I do?

¥ From the Home Ed mailing list FAQ:
1. Why do people choose to educate their children at home?

2. What is the different between homeschooling and unschooling?

3. What are the regulations for homeschooling in my state? How many days/hours are you required 
to teach? At what age is my child required to attend school?

4. Where can I get textbooks for a relatively low cost?

5. What about ÒsocializationÓ?

6. Do public schools have to help us in any way?

7. How will I know what my child is supposed to accomplish for any given grade?

8. What is the Þrst step in educating our children at home?

9. What about college admission?

10. How do homeschooled children compare to institutionally schooled children?

11. What good references and resources exist on the Net?

12.  How do I Þnd things on the Internet?

Ho w do I a nsw er all the questions in my F A Q?
Again, this depends on the type of publication youÕre producing. Most answers to questions in both the 
HEM and GWS FAQs take a paragraph or two. The Home Ed FAQ answers are considerably longer: the 
complete FAQ prints out to more than 40 pages because the answers consist of individual replies from 
various Home Ed subscribers. This style of FAQ has the advantage of providing a wide variety of 
viewpoints and opinions on the topics covered, but it does make for a much larger publication.

Try brainstorming with your group or organization to come up with the answers to the questions youÕve 
decided on. Find out what answers helped your members most when they Þrst looked for answers to their 
own homeschooling questions.

Ho w do I ma ke my F A Q l ook a nd sound good?
As always, edit and proofread everything as many times as you can tolerate. Aim for a relaxed, personal 
toneÑan intimidating voice can be discouraging to new homeschoolers who are already nervous enough as 
it is. Test your answers on new homeschoolers, friends, relativesÑwhoever you can dragoonÑto see 
whether they are sensible and clear.

Layout should be fairly easy: Just highlight your questions with a boldface or display font or a larger type 
size so they stand out from the answers. If your FAQ turns out to be fairly long, like the Home Ed FAQ, use 
the questions themselves to create a table of contents. Your aim is to make it as easy as possible for your 
readers to Þnd the information they are looking for.
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Featur ing Homeschooling
All right, youÕre a homeschooling activist and youÕve got a story to tell about homeschooling. It may be the 
story of a particular homeschooler, of a homeschooling family, of a support group or a conference, or just 
an overview of trends in the homeschooling movement.

What you probably donÕt have is news.

ItÕs not news in the sense that the Simpson trial was news, or that a big hurricane is news. Unlike Òhard 
news,Ó your story isnÕt time-sensitive: it makes no difference whether it appears on Tuesday or Wednesday.

What youÕve got is a feature article.

But other than being ÒsofterÓ than election results or diplomatic overtures, what exactly is a feature?

In her book, The Essential Feature, Vicky Hay says a feature is:

. . . a long, nonÞction story, 800 to 3,000 or more words, written in clear, simple language and dressed 
out rather casually. . .[I]t is always factual and . . . is based on solid research. But unlike a news story, 
it begins with a lead like a Þctional opening and presents facts in a more ßexible manner. The writer 
may take an obvious point of view, and the story may use Þctional techniques to show rather than tell 
the reader what is going on.

Because you are allowed to tell your story like a story, feature articles can be a lot more fun to write than 
straight news.

There is a lot of variety in feature articles. Read the lead articles in the lifestyle sections of a few 
newspapers and look at the kinds of stories published. Think about how similar approaches might work for 
a homeschooling story.

A good homeschooling feature could take any number of forms:

¥ human interestÑfocusing on the everyday lives of ordinary homeschoolers in the community.

¥ personal proÞleÑfocusing on a speciÞc person, perhaps a homeschooler who tutors homeless kids 
at a local shelter, has her own dogwalking business, and plans to become a neurosurgeon. (Oh, no, 
another of those prodigies!)

¥ color storyÑa light, descriptive piece covering a particular event, say a homeschooling conference 
or a Þeld trip (photos would be a natural for a color piece).

¥ the how-to or service pieceÑan informational piece intended to give the reader the speciÞcs of how 
to homeschool, how to Þnd resources, etc.

¥ personal experienceÑhow homeschooling works for one individual, from that personÕs point of 
view. This one might be tricky to make appealing enough for general interest.

¥ the sidebarÑa short piece meant to accompany a larger article; for instance, legal information to go 
along with a human interest approach to homeschooling, or one or two personal stories alongside a 
service piece.
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Str uctur ing the Story
No matter what approach they take on a story, all feature articles share certain characteristics:

¥ the ledeÑthe opening of the story: an introduction to a person, an anecdote (often not Þnished until 
the end of the article), a set scene, possibly even dialogue.

¥ the transitionÑexplains what the article is about, and why the story is worth telling.

¥ developmentÑthe meat of the article; it might give some background on the homeschooling 
movement, compare local with national statistics, quote relevant experts (whoever they might be). 
This is the section that will likely be cut if the article needs trimming for space.

¥ strong endingÑunlike the straight news story, which can sometimes dribble away to nothing as its 
facts become less and less important, a feature has a real conclusion. It may take the form of a pithy 
quote or it might be the end of an anecdote which started the piece.

One variation often used in feature articles is to start several parallel stories (perhaps looking at two or 
three families) and tie them together (perhaps they have more in common than is immediately apparent) 
through the course of the article.

What we want is to see
the child in pursuit of knowledge, 

and not knowledge 
in pursuit of the child.

ÑGeorge Bernard Shaw
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Par t 5
Events & Community

Information Nights: 
Getting the W or d Out About Homeschooling
The Sonoma County Homeschool Association (California) puts on some of the best homeschooling 
information nights we know. This description of their Þrst info night is adapted from an article which 
originally appeared in the December/January 1992 NCHA News (now California HomeSchooler). The 
checklist which follows it, by Lillian Jones, also of the Sonoma County Homeschool Association, gives a 
good idea of the thought and preparation which makes SCHAÕs info nights so effective.

Outr each: Information Night
by Julie Stuffelbeam
Sonoma County Homeschool Association
Our purpose was to put homeschooling in the public eye on a local level so that people considering or 
beginning homeschooling would have a place to Þnd information. We also wanted people who had never 
heard of homeschooling to see it as a viable educational option.

The location was our Þrst concern. I began by calling the main branch of the library. They turned out to be 
extremely accommodatingÑwe could have a room that seated 150, large tables (the librarian even stocked 
one with library books on homeschooling), we could serve refreshments, it didnÕt matter how late we 
stayed, and there was no charge. I thought I was overestimating when I requested 100 chairs andÑ
unfortunatelyÑI turned down the microphone and podium, thinking it sounded too formal. Early on I 
pictured 20Ð30 people sitting in a circle informally discussing homeschooling.

With the location so painlessly in place, I began lining up families to tell their homeschooling stories. We 
decided to try to Þnd the widest variety of homeschooling experiences we could and looked beyond our 
group to do this. One of our goals was to get across the idea that there are as many ways to homeschool as 
there are homeschoolers. We werenÕt there to advocate any one way, or even to advocate homeschooling for 
everyone. Judging from peopleÕs comments, I believe the diversity of our speakers was a key to the success 
of our evening. Our lineup included a family involved in a private school started by parents, two Christian 
families who followed a packaged curriculum, a family who Þled a private school afÞdavit, a single dad 
who was part of a public school home study program, a mother of an older only child, and a family 
basically following natural learning. Even though they never practiced together, each brought out different 
aspects of homeschooling and really spoke from their hearts. Kim and I gave an introduction in which we 
discussed some of the legal aspects of homeschooling, NCHA, and our local support group.

In our introduction to the evening, I used the following quote from Earl Stevens:

In our Southern Maine support group, we frequently hear the question, ÒHow do I get started with 
homeschooling? What is the best thing to do?Ó As seasoned homeschoolers, one of the worst things we 
can do is answer the question precisely. It is better for a support group to say to a prospective 
homeschooling parent, ÒWe have wonderful news for you. Home education is a job for amateurs. 
Nobody knows what you and your children should do. It is a deeply personal adventure for each family 
and no two adventures are alike. We will show you what we do and tell you what others do, but you 
will have the satisfaction and delight of Þnding your own answers. (Home Education Magazine, 
September/October 1990)
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Once I had the speakers lined up, we got to work on the publicity, which included a ßyer that many 
members helped to post in libraries, bookstores, natural food stores, etc. We prepared a press release with 
the same information and sent it to nine local newspapers for their community events calendars. We later 
found out that our biggest response came from the Kid Konnection, a free local newspaper for parents. I 
included my phone number on all publicity and began getting one or two phone calls a day.

When the big night rolled around, we went early to set up chairs and tables for resources that included our 
local newsletter, the NCHA News and NCHAÕs beginner packets, books, and catalogs. Our kids brought 
some games and toys to occupy any children who might come.

We were scheduled to begin at 7:30, and by 7:25, each of the 100 chairs was claimed and there were 
probably another 25 people on the ßoor! The poor kids didnÕt have much room for themselves and did 
remarkably well under the circumstances (but we certainly could have used that microphone). Kim and I 
started with our introduction and then each family representative spoke for 5Ð10 minutes. Then we had a 
20Ð30 minute break for people to talk to each other and to the presenters and to look at the resources. There 
were also resource people in the audience, including three school home study teachers, who were very 
supportive of our event. People really seemed to connect and most questions got answered during this 
break. We had planned to have a question-and-answer session after the break, and in a limited way we did. 
What really seemed to work, though, was that direct contact of Þnding a particular speaker or resource 
during the break. I think this is the only thing IÕd change in our agenda for the eveningÑjust break up into 
small groups after the panel presentations.

Although we didnÕt plan the evening in order to increase membership in our local group, we did gain 12 
new families who brought a new spark of energy to our group with their new interests, needs, and new 
ideas. It has been healthy for our group to have a number of new families join at the same time as they are a 
good support for each other. The Santa Rosa library also joined both our local group and NCHA, and they 
network with every library branch in the county. I would encourage local contacts to get homeschooling 
and support group information to their own main branches.

I wanted to write about our Information Night in detail so that other groups could see that it really isnÕt a 
hard thing to do. I also see it as a very positive thing to do for the homeschooling movement and for the 
new parents out there looking at options for their childrenÕs education. We need to educate the public that 
homeschooling is an option that parents have the right to choose.

Maybe you havenÕt found many homeschoolers in your area. This could be a way to begin a group. Maybe 
you could Þnd some homeschooling parents from a nearby community to come speak.

Another possibility weÕre considering expands on this idea to include as many other alternative educational 
optionsÑMontessori, Waldorf, community schools, etc.Ñas possible, so maybe next year weÕll try an 
Alternative Education Expo.
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An Information Night Checklist
by Lillian Jones
Sonoma County Homeschool Association
About the time schools are starting each year, our local support group puts together a Homeschooling 
Information Night for the public. We invite parents who are considering homeschooling to bring their 
questions and hear about choices and resources that are available to them. It can be an effective way to 
reach potential new members and a wonderful way of performing a valuable community service on a large 
scale.

If I seem to be a homeschool information zealot, itÕs because I believe ignorance is the basis for most of the 
intolerance we encounter in life. If we want to keep homeschooling alive and well for ourselves and our 
friends across the land, we need to do what we can to make it understood for what it is.

I remember so well the stress I went through as it became obvious that no school was ever going to work 
for us. I remember the agonizing process of trying to sort it all out. When I know that others are going 
through the same strain, I feel compelled to make an extra effort to let them know what else is available. 

Do consider putting together a public information meeting if your group is not already doing one. Our 
Sonoma County group has been learning and taking notes from each experience, and I have a checklist now 
that makes it simple and relatively effortless to pull one together. I offer this basic checklist for your 
convenience, and I trust that you will improve on it according to your own needs and experience.

T wo to F our Months Ahead

¥ Enlist help. 

Decide who will handle each major area of responsibility; those people should arrange task distribution 
within their own areas. DonÕt expect equal distribution of effortÑsome individuals will have more time and 
energy to contribute than others, and many will do more than one job. Take advantage of whatever help is 
available. That might mean an hourÕs work for some people and just minutes for others, but the point is to 
spread out the work so itÕs not too much for any one person.

Once possible division of labor:

Ñsite arrangements: arrange for and prepare the site; enlist individuals for speciÞc jobs during the 
event: people to set up tables, displays, and signs, someone to handle refreshments (if appropriate), 
someone to bring pencils and paper in case people want to take notes, someone to hang around the 
resource table to make sure nothing is carried off, people to tear down and clean up.

Ñprogram: plan order of events, recruit speakers, arrange for information handouts.

Ñpublicity: write and distribute news releases, ßyers, etc.

¥ Arrange for  the room (as far ahead as possible).
This is probably the biggest job. When possible, it should be lined up three or four months in advance to 
make sure of getting the date you want at the best large, free public meeting rooms, like libraries. This year 
our group scheduled a Saturday morning in early September and an evening in early October (when a 
whole new set of parents starts to look for alternatives). When estimating how many to plan for, make sure 
you consider that members of your support group might also come. ItÕs hard to estimate attendanceÑone 
year we had 120, the next year fewer than 40 showed up. We have had complaints about the noise that 
children make, so dealing with that also needs to be considered. People are rather serious and intense about 
getting their information needs met at these events. WeÕve had good luck putting someone in charge of 
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entertaining a small group of children in another room, but that has to be approved in advance with the 
library. You might be able to do something special with the kids who attend.

Plan for some tables for laying out favorite resources. If you donÕt ask for tables in advance, they probably 
wonÕt be available. If your facility canÕt provide tables, check with your membersÑyou can always bring 
out your best wobbly card tables.

Other possible sites: banks, community centers, business centers attached to shopping malls, church halls, 
and schools. Try calling local self-help groups to ask about sites they use. If you get a fairly small space, 
have plenty of handouts bundled for people who might have to be turned away (although that has not 
happened to us yet), and also have people sign a list so you can contact them for a repeat event or send 
them information later.

¥ Order material for handouts.
Contact state and local support groups for membership information and forms. Some groups may also be 
willing to send a representative to help out. 

Send to or call Home Education Magazine and other homeschool publications and suppliers, and for 
enough catalogs to give out to everyone you expect. Add extras into that ÞgureÑyour members will want 
them, too. Those not needed should be mailed right back, since they are quite an expensive item to print.

¥ Prepare your media publicity.
Write the press release. The large parenting monthlies usually need material at least a month in advance. At 
the top of the page, write a request to include it in the community events calendar. Check vital information 
carefully and use no unnecessary words; when they edit, they can botch it up terribly. If you have already 
pared it down, there is less to botch. If you check ahead of time and are going to have lots of space, it can 
be more graciously written. If you include a phone number within the article, it should be one with an 
answering machine to give out all pertinent information and directions, or someone will spend a lot of time 
on the phone answering questions about homeschooling and listening to peopleÕs school stories.

Write a separate release for radio and TV stations. At the top of the page write the request to include in in 
community events announcements. 

Make a list of all the newspapers, radio stations, and TV stations in your area, with their addresses. Make 
enough copies of the news release for all of them, and mail them.

Write an invitation to administrators and resource teachers of school home study programs to come and to 
invite their enrolled families to come. Get an address list of al the school home study programs in the area. 
Send copies of the invitations for home study programs to all the listed addresses.

These should be done in advance, so they have time to reach parents they donÕt see often. You might 
arrange a table off to the side where they can display their literature and answer questions. If so, indicate on 
the invitation that this arrangement will be available. Most will ignore it, but some will come, copy the 
invitations to hand out to their enrolled families, and really appreciate being included. They are very 
respectful of being guests and tend to blend right in. This is beneÞcial to us allÑit connects those families 
to a larger network.
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One to T wo Months Ahead
¥Design and print up leaßets.

These will be distributed in logical places: kidsÕ recreation sites, kidsÕ haircutters, libraries, bookstores, 
food co-ops, etc. White paper with a very simple crayoned rainbow, check mark, or other simple design 
shows up well. 

¥ Plan your program.

¥ Decide on the format.
Ñwhether you want a moderator for the evening.

Ñhow to handle questions: written on cards or with raised hands. This depends of the size of your 
room and the number of people you expect. If you use cards, you will need a supply of cards and 
pencils, and people to hand out and collect them. Questions written on cards can minimize the problem 
of speeches masquerading as questions, but they make the proceedings more formal.

¥ Decide on the content.
Line up Þve or six homeschooling parents to speak and answer questions. Make it clear that we donÕt want 
to put down schools or any other form of education. It is sometimes difÞcult not to draw comparisons, but it 
helps to think about this in advance. We want to present ourselves simply as another education option. Our 
group has traditionally asked speakers to keep their talks to Þve minutes each. However, we have found that 
people who come to these events bring their own questions and donÕt want to hear so much talking. This 
year I plan to ask each person to talk for only a minute or two at most, so that we can get on to the 
questions.

We try to get a good variety of types of homeschooler; this makes it fun and informative. Some categories 
to consider include:

Ñsomeone who enjoys their school Òhome studyÓ program.

Ña representative from a local religiously oriented group. I call and ask them to choose someone to 
send, and they always enjoy and appreciate this. In turn, they send us people who are looking for a 
secular group.

Ñan unschooler who can articulate the philosophy well from experience. 

Ñsomeone from a large family who is successfully homeschooling.

Ña single parent.

Ña teenage homeschooler.

Ñsomeone who is very familiar with homeschooling laws. They must make clear that this is not legal 
advice, but should brießy familiarize people with the legal options in your state. They could hand out 
copies of relevant statutes and urge parents to inform themselves (by joining a state group to keep up 
with legal issues, for instance).

Ñsomeone to speak very brießy about the books and resources available. Encourage people to read all 
they can about other homeschoolersÕ experiences, so they donÕt feel they are embarking on a solitary 
voyage into the unknown. If they are coming from a school background, this is especially important.
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One to T wo W eek s Ahead
¥Take the posters to meetings and enlist members to post them around town in strategic places.

¥ Make any necessary signs for the event site. For example:

ÑHomeschooling Information Night (to post outside).

Ñ Items on this table are free/for sale.

Ñ Items on this table belong to members of ____ .

Ñ The library asks that ______, etc.

¥ Put together a list of books and periodicals, including addresses and phone numbers for HSC and local 
support groups. Make plenty of copies to hand out. This is nice but not at all necessary.

¥ Put the word out to members to think about bringing favorite resources to display at the info meeting. 
Make sure all their books are readily identiÞable for packing up afterward.

The Big Night
¥ Arrive early enough to post your signs, set up your table displays, arrange seating, and make sure 
everything is ready in plenty of time for your announced start. DonÕt forget sign-in sheets for people to 
leave names and addresses for more information.

¥ DonÕt let the inevitable glitches bother you. Most of the evening will be just Þne. Have fun!

After It Õs All Ov er
¥Leave some of the catalogs, your own groupÕs brochures, and your state groupÕs brochures for the 
reference librarians, along with a list of popular homeschooling reference books and periodicals they might 
want to consider adding to their library.

¥Return extra catalogs, keeping some to hand out to new homeschoolers in the coming months.

¥ Debrief yourselves. Figure out what worked well and what could have been better. Write it all down, so 
that whoever organizes the next event (even if itÕs you!) can learn as much as possible from your 
experience this time.

Community Education Classes
In any good-sized city, you see the catalogs in restaurants and supermarkets, libraries and bookstoresÑ
Learning Annex, Learning Co-op, Learning Exchange: catalogs of classes on everything from using 
computers to making jewelry to public speaking to jazz dance to aromatherapy to homeschooling.

Wait a minuteÑhomeschooling? IsnÕt that kind of an oxymoron, teaching a class on homeschooling?

There are, of course, states where a course on homeschooling from a certiÞed instructor is one of the 
options to qualify to homeschool a child, and such courses are sometimes offered through community and 
four-year colleges.

But how does homeschooling get into the mostly hobby and entertainment offerings of community adult 
education companies?

Essentially, you just ask.

In my case, I attended such a course to check it out. Along with a few homeschooling friends, I was feeling 
the load of the increasing number of homeschooling inquiries I was getting, and we had great hopes of 
being able to refer callers to a good source of homeschooling information.
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Alas, the person teaching the course had never homeschooled, did not even have children, and could not 
conceive of any reason for homeschooling other than an unsatisfactory public school. (The instructor was 
proud of having researched the topic by contacting every school district in the state for information.)

Apparently I was not alone in my scathing evaluation of the class, for the proposal I submitted to the 
company a couple of weeks later was received with enthusiasm.

My proposal included a short course description suitable for the catalog, an outline of topics to be covered 
(see sidebar), a copy of my resume emphasizing my homeschooling background, and a short explanation of 
my marketÑthe people who might enroll in such a course.

Eventually I met with an administrator, who explained how the company worked. We decided on a single 
three-hour class and settled on dates to offer it. The administrator recommended a tuition fee, and explained 
that it would be split 75/25. (I got the 25%. The instructorÕs fee is generally negotiable; once they become a 
proven draw, instructors can receive a much higher proportion of the tuition.) In addition, I would pay a 
nominal fee ($1 per person, to be deducted from my cut) for the use of their classroom. We also settled on a 
material fee to cover the cost of handouts, and on minimum and maximum enrollments for the class.

Within a couple of months, my course listing appeared in 100,000 catalogs throughout the area. Enough 
people enrolled for the class to take place, my evaluations were glowing, and eventually I even received a 
check for nearly $35.

Subsequent class dates failed to reach the minimum enrollmentÑwe never did Þnd an optimum season for 
the classÑbut we did, of course, refer those whose classes were cancelled to local homeschool groups.

After the course had been listed for six or eight months, the company changed hands, and I didnÕt bother to 
renew my contract with the new management.

So is a Òhomeschooling information for a feeÓ class worth the trouble?

It depends on how much work youÕre willing to put into it. While I gave a good class with lots of 
information and resources for Þnding more, I was not interested in doing a lot of work selling my course. 
The more successful instructors with the company spent a good deal of time and energy posting ßyers, 
sending press releases, etc. Since one of my original purposes in doing the course had been to save some of 
the time and energy IÕd been putting into answering homeschooling inquiries, the prospect of more work 
was not appealing.

But if youÕve got the time and energy and you donÕt expect to make much money (if any!) at it, a 
community homeschooling class can be a useful alternative to an information night. If you can provide 
your own class facility (be sure you have insurance to cover potential liability), and are willing to do your 
own PR work, you could even produce such a class independently.

Strangely enough, one of the reasons people said they signed up for my course was that they felt that 
information they paid for would be more reliable than that available at a free event like an information 
night. In any case, the relatively small class size and relaxed atmosphere gave them the chance to ask all the 
questions they wanted, and the personal attention seemed to be what they were looking for.



The Homeschooling Ima ge Par t 5: Events & Community

45

The Homeschooling Ima ge Par t 5: Events & Community

46

The Homeschooling Ima ge Par t 5: Events & Community

47

Cour se Outline: The Homeschooling Option
I. What Is Homeschooling?

¥ DeÞnition of homeschooling
¥ Brief history of homeschooling within context of American education
¥ Who homeschools & why?

II. Legal Options
¥ Current legal status in California
¥ Future trends
¥ Getting legal advice and support

III. Philosophies & Approaches to Homeschooling
¥ Traditional structured approach
¥ Interest-initiated learning
¥ Learning styles
¥ Other approaches

IV. The Homeschooling Routine
* ÒTypicalÓ day
¥ Common problems

Lack of interest, rebelliousness, boredom
Critical relatives, friends
Finding resources

¥ Support groups

V. The Older Homeschooler
¥ Tackling high school topics
¥ Testing
¥ College admissions
¥ Employment prospects

VI. Resources
¥ Organizations
¥ Periodicals
¥ Books
¥ Websites & blogs
¥ Curriculum & supplies

Handouts for the course consisted of about 10 pages of information, including California legal options, 
questions to consider when deciding whether to homeschool, a brief review of popular learning theories 
(Steiner, Montessori, Piaget, etc.), and an extensive resource list.

The class lasted for three hours and was relatively informal. I allowed plenty of time for questions (many 
were of the Òbut how do you do it?Ó variety), and I brought a large carton of books and magazines for 
review.
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Confer ences & T r ade Sho ws
One of the easiest ways to make the public aware of homeschooling is to participate in conferences or 
shows which attract potential homeschoolers. Lenore Hayes, of Long Beach, California, and author of 
Homeschooling the Child with ADD (or Other Special Needs), did just that to help publicize both 
homeschooling in general and her own BayShore Homeschoolers. Following her description of her 
experience, we offer some further ideas.

Outr each: Confer ence Exhibit
by Lenore Hayes
BayShore Homeschoolers
Earlier this year a friend of mine was coordinating the vendors for the Southern California/Nevada La 
Leche League (LLL) conference, and she asked if I would like to rent space to try to ÒsellÓ my private 
school independent study program (ISP). I am not a very good salesperson for my ISPÑpeople call 
wanting information on homeschooling and I usually spend more time explaining how to Þle their own 
private school afÞdavit. But I saw the LLL Conference as an excellent place to discuss homeschooling in 
general.

I reserved space at the conference as an educational vendor, which meant that I was providing a service and 
not selling a product. The sign above my space stated ÒHomeschool Information,Ó and I recruited three 
other homeschoolers I knew to help my answer questions over the two-and-a-half day conference. I printed 
up a small pamphlet to distribute, which covered historical/demographic data, the legal ways to 
homeschool in our state, a list of books and magazines, and a list of well-known individuals who had been 
home educated. Also at the booth, we placed copies of the books and magazines so that people could look 
through them.

There were so many interested people with questions about homeschooling or wanting support group 
referrals that there was frequently a line of people waiting at the booth. It didnÕt take long before my voice 
became hoarse from talking so much! Many people who were already homeschooling came by the booth 
just to say hello and that they were glad to see us there providing information. After a while, the booth 
became something of a meeting place for homeschoolers to stop by and just chat. Many other vendors also 
approached me asking for information about the potential homeschool market because they saw constant 
lines of people waiting. Of course, one of the main reasons people ßocked to our booth was that we werenÕt 
selling anything.

I also put out a mailing list for people to sign if they were interested in hearing about homeschool activities 
in the area. By the end of the conference, I had a list with nearly 100 names and addresses. After having 
such a good response, I felt that I had to put together some type of activity, so I organized a homeschool 
information picnic in the late summer where the non-sectarian state groups and local support groups (and 
private ISPs) were invited to bring materials to hand out to those interested.

La Leche League conferences are the perfect place to get the word out about homeschooling. These 
families want to continue the nurturing of their children beyond the infant/toddler/preschool age and 
homeschooling will provide that.

Total cost was about $100, with $75 going toward the booth and the rest going to printing expenses. This 
can be somewhat pricey for one individual to pick up the tab, so next year IÕm going to try to get other area 
support groups to join me in sharing the time (it was a long but rewarding two-and-a-half days) and the 
cost.
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Ideas for Confer ences a nd T r ade Sho ws
¥ DonÕt neglect to look into computer shows, home & garden shows, etc., as well as the more obvious 
conferences and fairs like La Leche League and education fairs. Any venue likely to attract parents and 
families could be an excellent place to talk about homeschooling.

Even shows and fairs which seem too expensive can be within reach. While show organizers obviously 
prefer to sell all their booth space, to avoid having ugly gaps in their exhibit halls, they may offer unsold 
booths at low or no cost to local nonproÞt organizations. This may take some nagging on your part, and you 
have to be willing and able to put a booth together at the last minute, but it could be worth the trouble.

If you learn of a conference soon enough, and itÕs the type that offers workshops on various topics, you can 
send a resume describing a potential workshop, along with your qualiÞcations for presenting it. The 
organizers my decide your topic is of sufÞcient interest to include in their schedule.

¥ If at all possible, get your local support group signed up to work in shifts, preferably at least two or three 
people at a time. You may want to work together with other area support groups to spread out the work and 
expense.

¥ Try to have at least one person at your booth the entire time the exhibit hall is open, and donÕt just sit and 
read while passers-by simply pass on by. If you had out ßyers or greet passers-by, they are more likely to 
stop, ask questions, and start conversations, which will make your booth look more interesting and attract 
even more people.

¥ Your handout doesnÕt need to be anything fancy or complex. A single sheet with a list of ÒTop 10 Books 
About HomeschoolingÓ or ÒMyths About Home EducationÓ on one side, and local support groups on the 
other might be plenty. Even a half-sheet handout could have enough information to be useful and would be 
easy to quickly make more copies of if you run out.

This is one case where you can effectively use all those violently bright colored papers. People who are 
busily stufÞng those nifty vendor bags with all the literature they pick up from every booth they pass will 
be more likely to Þnd your information among all those other ßyers if they remember it was on Òthat really 
ugly ßuorescent chartreuse paper.Ó

¥ DonÕt forget a sign-up sheet for more information (especially if your ÒstaffÓ has to leave your booth), or 
provide 3 x 5 cards for visitors to provide their addresses on in exchange for a chance at a prizeÑhold a 
drawing for a favorite homeschooling title, a magazine subscription, or a yearÕs membership in your 
support group.

¥ Try to keep track of how many handouts you use (and how many end up on the exhibit hall ßoor), how 
many people you talk to, and how many inquiries or new memberships you get as a result of the show. Give 
yourself a way to evaluate the success of your booth and decide whether the effort was worth the trouble.
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Bib liog r aphy
Many of these titles are standard references; others are less traditional but are books I have found useful in 
my work as a writer and editor. Those books marked with an asterisk (*) are completely new to this edition 
of The Homeschooling Image, since theyÕve been published during the fifteen years since its first 
publication. Those marked with a dagger ( ) are later revisions of books listed in the original edition.

The format IÕve used for each title is somewhat unconventional, based on my years as a bookseller: the 
information provided is exactly what a bookstore would need to order the title for you.

Pub lic R elations & Pub licity
  Levine, Michael, Guerilla PR: How You Can Wage an Effective Publicity Campaign . . . Without Going 

Broke (HarperBusiness, 1993; ISBN 0-88730-664-0).

* _____. Guerilla PR Wired: Waging a Successful Publicity Campaign Online, Offline, and Everywhere in 
Between (McGraw-Hill, 2003; ISBN 978-0071382328).

McEachern, Diane, Enough Is Enough: The HellraiserÕs Guide to Community Activism (Avon Books, 1994; 
ISBN 0-380-77385-X). Good section on communications, along with more general material on 
recruiting, organizing, and fundraising.

  Phillips, Michael, and Salli Rasberry, Marketing Without Advertising (Nolo Press, 2005; ISBN 
978-1413301847). A classic; full of ideas for those with little or no money to spend on PR. A new 
edition (ISBN 978-1413306323) is scheduled for June 2008.

Smith, Jeanette, The New Publicity Kit (Wiley, 1995; ISBN 978-0471080145).

  Yale, David, and Andrew J. Carothers, The Publicity Handbook, New Edition: The Inside Scoop from 
More than 100 Journalists and PR Pros on How to Get Great Publicity Coverage (McGraw-Hill, 
2001; ISBN 978-0844232423).

Style & Usa ge
  Associated Press, The Associated Press Stylebook (Basic Books, 2004; ISBN 0465004881).

Bernstein, Theodore M., The Careful Writer (The Free Press, 1995; ISBN 978-0684826325).

   The Chicago Manual of Style (University of Chicago Press, 2003; ISBN 978-0226104034). Everything 
(and more!) youÕll ever want to know about style and usage, and preparing manuscripts for 
publication.

  Follett, Wilson, Modern American Usage (Hill and Wang, 1998; ISBN 978-0809069514).

Fowler, H. W., A Dictionary of Modern English Usage (Oxford University Press, 1983; ISBN 
978-0192813893). The classic English language reference. There is a 2004 revision by R. W. 
Burchfield, also from Oxford (ISBN 978-0198610212), that is somewhat controversial and 
disliked by Fowler aficionados.

  Judd, Karen, Copyediting: A Practical Guide (Crisp Learning, 2001; ISBN 978-1560526087). Good 
advice for writers and those using writersÕ work, especially on finding and correcting flaws; 
excellent bibliography.

  Strunk, William, Jr., and E. B. White, The Elements of Style (Allyn & Bacon, 1999; ISBN 
978-0205313426). THE book to get if you can only get one; deceptively simple guide to clear, 
effective, and elegant writing.

*  Yagoda, Ben, When You Catch an Adjective, Kill It! (Broadway, 2007; ISBN 978-0767920780). Not a 
style guide, but worth the read nonetheless. Both useful and opinionatedÑand downright fun.
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Design & T ypog r aphy
Alder, Elizabeth, EveryoneÕs Guide to Successful Publications (Peachpit Press, 1993: ISBN 

978-1566090278). Not just concerned with the visual impact of publications, this comprehensive 
volume covers the entire process: planning, writing, design, desktop publishing, printing, and 
distribution.

White, Jan V., Graphic Design for the Electronic Age (Watson-Guptill Publications, 1988; ISBN 
978-0823021222). Useful (and even interesting to read) discussion of printing and publishing, and 
why they are done the way they are. Clear presentation of options for effective design and layout, 
despite the technological changes since publication.

  Williams, Robin, The Mac Is Not a Typewriter (Peachpit Press, 2003; ISBN 978-0201782639).

  _____, Beyond the Mac Is Not a Typewriter (Peachpit Press, 1996; ISBN 978-0201885989).

* _____, The Non-DesignerÕs Design Book (Peachpit Press, 2008; ISBN 978-0321534040).

* _____, The Non-DesignerÕs Web Book (Peachpit Press, 2005; ISBN 978-03213030370).

* _____, The Non-DesignerÕs Type Book (Peachpit Press, 2005; ISBN 978-0321303363)

* _____, and John Tollett, Robin Williams Design Workshop (Peachpit Press, 2006; ISBN 
978-0321441768).

* _____, John Tollett, and Dave Rohr, Robin Williams Web Design Workshop (Peachpit Press, 2001; ISBN 
978-0201748673).

Am I a Robin Williams fan? Looks like it, doesnÕt it? Take your pick (you donÕt need all of them, though 
you may find them addictive)ÑyouÕll find clear, readable guides for making any of your published 
materials look better, whether theyÕre printed flyers or complex websites. Lots of examples, and every book 
includes a comprehensive table of contents and index that make it easy to find what youÕre looking for.

Quotations & Filler s
Charlton, James, A Little Learning Is a Dangerous Thing: A Treasury of Wise and Witty Observations for 

Students, Teachers, and Other Survivors of Higher Education (St. MartinÕs Press, 1994; ISBN 
978-0312110215).

* Geary, James, GearyÕs Guide to the WorldÕs Great Aphorists (Bloomsbury USA, 2007; ISBN 
978-1596912526).

Winokur, John, Writers on Writing (Running Press, 1990; ISBN 978-0894718779).
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Green Eggs and Hamlet?
(with apologies to Will S.)

To school or not to schoolÑthat is the question.
Whether Ôtis nobler in the mind to suffer
The slings and arrows of outrageous boredom,
Or to take leave and flee this institution,
And by this action free us. To leave, to learn
Much moreÑand by such leave to say we end
The limits and constraints which curb our learning
That school is heir to. ÔTis a consummation
Devoutly to be wished. To flee, to learn.
To learn, perchance to soar: Aye, thereÕs the prize!
For in that freedom lies the chance to fly.
When we have dumped insane curriculum
WeÕve opened doors. WeÕve broken walls
To let us follow passions to their ends.

ÑSandy Keane, British Columbia,
by way of the Home-Ed mailing list


