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Guiding Pr inciples
¥ The understanding and support of the general public plays a crucial role in keeping homescht

legal and commonly recognized option in education.

¥ There is too much diversity within tihenerican homeschooling movement for any orgaaization
to present a complete and accurate view

¥ Homeschool groups across the country share similar needs and problems; we can learn fron
others@eas and experience.

¥ The most dkctive level at which to infleence public opinion about homeschooling is the local le
local homeschoolers are the best people to do so.

¥ Homeschoolers who are active members of their communitiesNand visible as homeschooler:
be the best ambassadors for homeschooling.

¥ Homeschoolers can be moseetive dealing with the media if they are familiar with and abide b
the standard formats for presenting information.



Intr oduction

| could never homeschool my kidsNit must be so much work!
Homeschoolers artoo potected and isolated. TheyOll never learn to work with people.

Kids need to know that some things in life amugh and unfaiHomeschoolers have far toosy a
picture of the world.

All homeschoolers areither hippies oraligious fanatics.

Too many times weOve heard remarks like these, sometimes even from friends and relatives we th
were beginning to understand homeschooltig.know the concept of homeschooling is sometimes
difbcult for those raised with the assumption that learning in schools from teachers according to lon
established norms is the way one becomes educated. Most of us eagerly explain our alternative. Bl
can such misconceptions about homeschooling be so prevalent?

How many times have you heard or read comments like these next few?
It@ a good idea to not let your chikdr be seen in public during school hours.
We donQell people we®homeschooling so we dohéve to explain things to anybody

We shouldri@all attention to ourselves as homeschoolersNtheenadiention we get, the neor
regulations will be thrust upon us.

When you contact your legislataion€identify yourself as a homeschoolerNjust say yewOr
Oconcerned citizen.O

Do many of us actually believe our educational choice is so obviously unacceptable or indefensible
talk this way should we be surprised that much of the public still thinks homeschooling is an eccentr
peculiar thing to do?

Certainly the climate for homeschooling has been less than hospitable in years past, and there are
places in the United States where it is viewed with real hosHBlityfor the vast majority of us, there is n
legal impediment to homeschooling. ©ifds opposed to the idea are coath to tactics of intimidation
and disapproval; they have no legal recourse to prevent us from homeschooling if we are determine
so.

Sometimes, though, those tactics of disapproval and intimidation can be dalmegsist in
homeschooling when faced with carping and criticism from members of your own community requir
self-conklence and stubbornness and just plain grit.

What®the way to defuse offals bent on discouraging homeschoolikigi?at stops politicians dead in
their tracks and sends them scurryinfjiothe opposite direction®hat is our single mostfefctive
weapon to keep homeschooling legal across the coamuybetter yet, make it an unremarkable
educational option?

Public opinion.

If the public at lage understands and accepts homeschooling as an option, we will keep the legal rig
homeschool. If the public somehow gets beyond mere acceptance to the idea that homeschooling ¢
and exciting as well asfettive, we will discover active support for the option, even from those who d
choose homeschooling for themselves.

How do we create that positive, favorable picture of homeschodlingt® what this booklet is all about.



The Homeschooling Ima  ge Introduction

The Homeschooling Image: Public Relations Basiéatended for homeschooling support groups and
homeschooling activists who are looking for a basic, no-frills guide to public relati@il concentrate
on the skills youOre most likely to need: putting together press releases and general information ab
homeschooling, being interviewed about homeschooling, ajahizing events such as information nigh

The material youOlhid here is a revised and updated version of the Homeschooling Information
Clearinghous&potlight a newsletter | published in 1994 and 1995. Lillian Jones, JuliteBedm,
Lenore Hayes, and Melissa Hatheway have all been kind enough to allow me to use their articles a
interviews. Other homeschoolers helped me develop my ideas for this publication, including Barbar
Falcon, Dianna Broughton, and especially Mark and Helen Hegehese support and encouragement
have been invaluable.

Kim Stuffelbeam, whabeen designing publications for longer than 1Ove been writing them, taught r
most of what | know about making things look good enough to read, and is always a pleasure to wc
even when herrls some of my most egregious mistakes.

| fantasize that one day | will create a publication completely free of errors, but | know that it is only
fantasy: hard as | try and as many times as | proofread, there are always niisthkesabout the ones |
missed, and 10Ikithem in the next version.

NMary Grifbth (1996)

This ebook version cfhe Homeschooling Image the result of several years of mild nagging from a
number of homeschooling friends since | published the original print version in 1996. | long ago gav
my leftover stock to the National Home Education Network, and since I0m at least four computers |
one | used in 1996, this version is completely retyped and edited, giving me not only the chance to
the material and correct errors but to introduce entirely new and original mistakes.

Public acceptance of homeschooling in all its variants is far more widespread than in 1996, and sor
what | wrote in the mid-nineties seems almost overwrought in retrospect. But the basics of good pu
relations haven®hanged much, though the advent of the web and widespread use of email has ma
distribution of news releases and other publicity tools much easier (and much less expensive). Ratt
completely revamping the original text, IOve merely added comments here and there where approg

NMary Grifbth (2008)



Part |
The Basics

Getting Sta rted

The Prst tool necessary for a good public relations campaigtiitade
Public relations, you ask®ho said anything about public relations?

Public relations is exactly the term for what we want to do: favorablyeinfe public opinion about
homeschoolingAdmitting so from the start is a good part of the attitude that makes the rest of the jol
easier

The other crucial component of that attitude is a deep faith andieno®&in homeschooling itsellith
that solid base, homeschooling can simply be a natural component of your lifeNsomething so obvio
almost take it for granted, so that you are mildly surprised when someone questions you on it.

Our kids are often better at the appropriate attitude than wa &re. years ago, my daughter Kate, then
about eight, developed the perfect reaction to those mildly impertinent questions perfect strangersi
salespeople in storesNsometimes ask.

OArendou excited that school is starting soon?0O or OAre you having a nicéfaay sthool?0

Kate®words said, OOh, no, | dbg®to schoolWeOre homeschoolers.O But her toneNpart puzzled, p
surprised, with just a dash of pityNsays, OSchoat?al@ious any halfway sensible person would be a
homeschoole®

In most cases, the questioner was actually embarrassed to have made aredrgastimption about
potential customers.

We donthave to be self-conscious or defensile. simply behave as though our homeschooling is a
perfectly normal choice to have made, and behaving so helps to make it so.

So whatthis attitude got to do with public relations?

The attitude allows us to work on our public relations campaign from the position that weOre simply
correcting misinformation and clarifying misunderstandings. By assuming that our audience would ¢
our position if they only understood it bettere avoid alienating them with belligerence, outrage, or
hostility.

We become ééctive.

Pub lic R elations Basics

The terms Opublic relationsO and OpublicityO are often used interchamgemiblst professionals in the
Peld distinguish the two. Publicity refers to exposure through the media: newspapers, magazines, ri
shows, TV tabloids. Publicity is like a loud noise: it may be pleasant or painful, but eitheitwaly be
heard. Publicity can be a useful tool as part of a public relations plan.

Public relations implies a direction to push public opinion, a goal to be reached. It requires a plan, a
requires knowledge of human nature. It is neither advertising nor marketing (although both can alsc
useful PR tools), but aims to persuade people in such a way that they believe theyéthings out for
themselves.
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An effective public relations plan includes:
¥ a debable objective (e.g., OCreate X% increase in community support for homeschooling.O)
¥ a specittaget audience (e.g., Oparents of school-age children,O Obusiness leaders,O ordisOlic

¥ a specibmessage (e.g., OHomeschoolers are interesting and competent people who are valuable
of our communityO)

¥ a means for conveying the message (e.g., a homeschiumdraiSer to benetthe local library branch)

¥ a means for judging itsfeftiveness (e.g., did the level of community support change? How do you
know?)

Most of us, of course, wonget this formal about the process, nor will we need ®altfdod idea, though
to have some basic goals in mind and to pay attention to how you are doing. Compare attitudes abt
homeschooling today with those of several years ago; think about the ways youQd like to see them
further Decide what you are willing and able to do tieef those new changes.

If youOre interested in learning more about public relations and the tools you can use to help achie
goals, you will Ind dozens of books on the topic at libraries and bookstbneg.range from massive
formal texts used in college and university courses to pocket-sized quick reference paperbacks. Be
with some of the titles you mayg at the libraryNmany are so old they contain little information about
dealing with electronic media or using computers oitleb or email to make the work easier
bookstores, you will usuallyrfel titles on public relations and publicity with the business and marketin
books.

The quality of the available books varies widélgok through and compare several before you buy any
Find one or two youOre comfortable referring to, and avoid those whose style or tone annoy youNtt
results of their advice may prove just as annoying to those you try it out on.

While IOve looked at dozens of PR books over the past few years, the titles below have been most
immediately usefulAll are paperback and can be readily found in bookstores.

Guerilla PR: How @u Can Vige an Effective Publicity Campaign . . ithut Going Boke by Michael
Levine (HarperBusiness, 1993). Emphasizes attitude: how to think like a publicist afecheef
implementing your ideas. Contains lots of ideas for dealing with people, especially in the media, an
improving your PR skills.

The Publicity Handbook, New Edition: The Inside ScoomfiMoe than 100 Journalists and PRd3ron
How to Get Geat Publicity Coveragdyy David R.Yale andAndrew J. Carothers, (McGraw-Hill, 2001.
Just what it says it is: a step-by-step guide to doing publigitg of details and examples for everything
from traditional press releases to canned video news features, complete with checklists to make su
got everything right.

Marketing Vithout Advertising by Michael Phillips and Salli Rasberry (Nolo Press, 198)ed at small
businesses, but its emphasis on low- or no-cost ideas from creating word-of-mouth support is invalt
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Looking Pr ofessional
Why Bother?

Looking professional in your communications is being careful and precise. It is knowing lots of ofter
arbitrary rules of spelling and grammar and sentence structure and style. It is following the rules.

Many of us as homeschoolers rebel against the very\idetake a less formal approach than most schi
in helping our children learn to write. Instead of countless drills on spelling and grammar rules and
exceptions, we emphasize having something to say and learning to say it clearly avi& welto prevent
writing from becoming the painful and pointless chore it was for many of us in sétf®ake patient with
the invented spellings and awkward phrasings that come with learning by doing because we see hc
effectively our children communicaté/e know that with more writing, and much reading, our children
will learn the details of style and usage required for standard written communications. Such an infor
learn-as-you-go approach, howeuaas no place in writing meant for public distribution.

But what®all the fuss, you askter all, even if | make a few typos or write less than perfect prose,
theyOll know what | really mean, woti@y?Why should | have to be so picky about what | send (g
bother?

Think about the editor or reporter youOve sent your press release to, in hopes of getting some publ
the homeschooling information night youOve planned. If she works for a moderately sized nesis@y
got a stack of several dozen press releases sitting on her desk waiting to be reviewedo@&hegerson,
with deadlines fast approaching and three or four stories in progress, Butlalas® on the lookout for
new stories to Ibthat newspaper space every dgjie doesn®ave the time to read every one of those
releases carefullyo how&she going to choose?

How would you choose® handwritten release goes into the trash immediatelyNtoo time-consuming.
Here®one that nicely printed, but these® headline and no clues to what @&Bout in the st few
paragraphsNinto the trash. Heseghe thatgll2 pages of tiny single-spaced type about some fundBaise
cause, but the editor cat®d her bifocals under the stacks of paper on her desk, so into the trash it ¢
Next is a clearly written announcement of an interesting-sounding event, except that the location ar
are not clegrand thereho contact person listed for further informationNregretfuslye tosses it, too.

At the end of her revievour newsperson may have no more than half a dozen items to look inta furtr
They may still not be used, perhaps because something similar is already being covered, perhaps t
it@ just a busy news dalylaybe a couple of them are interesting enough that the information will be r
for a possible feature article someday ledHor future reference.

Looking professional gets you through the dd@u cantxontrol international crises or natural disasters
local scandals, but you can control the picky little details that can sink your work regardless of its
substantive value.

How that substantive value is perceived is trj¢kp. Information presented sloppilg a haphazard
format, without enough attention given to its presentation, will raise doubts about its relitzilityriter
was so careless about how his information appears, might he have been just as careless with his fe
bgures?

Homeschoolers are especially vulnerable to this type of doubt. How successfully camevim &upport of
homeschoolinglfectiveness if our own information casts doubt upon our competence?

Consider the moral tdred by the response to a 199%5Angeles mes Magazinarticle about
homeschoolingThe article itself was somewhat negative, and the magazine later printed a couple of

9



The Homeschooling Ima  ge Part 1: The Basics

defending homeschooling, along with a comment about the more than 175 letters theyOd received
misspelled word on a blackboard in a photo accompanying the aktisdenple: OThe obvious spelling
error eloquently exposes the homeschooling movement for what it is: a case of the blind leading the

The time and ébrt and patience you put into getting all the boring, nitpiekpitrary details right are well
worth the efort. You won©hear much about it if you do it right, but the penalties for getting it wrong ¢
be severe.

What @8 ORightO?

How do you go about getting it righ&2tention to detail, pure and simple.

Good reference books can helpdictionary and thesaurus are basic, but tedoe€of other help
available.

If you can afford only one book on writing, makeTihe Elements of Sty(®villiam Strunk, Jr, and E. B.
White, Allyn & Bacon). It® cheap, i€short, itdeceptively simple, and it uses lots of examples. One
friend groans whenever she hears it recommended: OEverybody recommends itNIOm sick of heari
The Elements of Styl®eople have been telling me about it since | was in high school.O Everybody ¢
recommend it, and for good reasors it best basic guide to style and usage available. Many
professionals (including this one) reread it at least annually to make sure its advice stays drummec
their brainsThe last chapte©AnApproach to Style (\th a List of Reminders),Ofefs territe advice for
keeping your writing cleaconcise, and powerful.

Eventually you may want a more comprehensive guide to gragstae, and usag&owler® Dictionary
of Modern English Usag@xford University Press) arfebllett® ModernAmerican UsageA Guide (Hill

& Wang) are considered authoritative referentasodore M. Bernsteia®he Caeful Witer: A Modern
Guide to English Usag@theneum) covers much of the same material more accessibly (and much r
entertainingly) All three are available in paperback editions.

When you take a look at these, you®d that they often disagree on details of what is considered Occ
usageYou could buy all of them and try t@tre out the majority opinion on any given problem, like sc
parents do with child care books, bus itdt really worth the trouble. Usage recommendations from an
these titles will be acceptable as long as youtdaitébnate styles from one sentence to the next. Choos
the guide you like best andhtp easiest to use, and stick with it consistently

If you use a computer to prepare your publications, get éitmeMac Is Not aypewriteror The PC Is
Not a ypewriter(RobinWilliams, Peachpit PressThese look far too skinny for the price, but theyOre
cheap for computer books and worth every pefihg rules we learned in typing (e.g., ODoublespace &
a period.O) are @&frent from the rules typesetters use for printed mattetWilliams offers clear and
specile advice to make your work meet publishing standafdsOll be amazed what a few simple spac
and punctuation changes can do for your documents.

For more on creatingylérs and newsletter§raphic Design for the Eleainic Age: The Manual for
Traditional and Desktop PublishinganV. White, Watson-Guptill Publications), is an introduction to the
basics of design for publicatiowhite explains terms and techniques used in printing, everything frorr
deciding page size and choosing typefaces to placing captions and using pullWfitbtesery topic he
discussesWhite presents the advantages and disadvantages of each option.

And for when youOre ready to produce your book or magazine, there is the pBhlishsate authority
The Chicago Manual of Sty({&Jniversity of Chicago Press), now in its"&dition. If you ever need to

10
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know how to set foreign languages in type, format the more obscure varieties of footnotes, or creatt
cross-referenced index, tldicago Manualvill have the authoritative answer

Making It Right
All the reference volumes in the world, though, aremith the paper theyOre printed on if you tieoiide
when you need to use them. How do you learn to catch and correct problems in your own writing?

The best answegof course, is not to tryfDnce words are down on paperiting ceases to be a solitary
undertaking and becomes a collaborative\dtien reading your own work, it is easy to miss problems
because you already know what you mean, and you will tend to see what you expe@dk adgend to
read your work for you. If the idea of friends discovering your mistakes bothers you, think how mucl
worse it would be to have those mistakes appear in print publicly

IOve always found it easiest todmy mechanical problemsgp. Once the spelling and grammar are take
care of, it®easier to notice places where meaning is unclear or information is missing.

Of course, in the real world, §t&ften impossible to avoid having to check your own watkat then?

¥Allow yourself enough time to set the article aside fro a day or two, or at least a fewTtheuless you
remember about what you wrote, the more easily youOll see any problems. (Of course, if you had t
this, youOd probably have time to have someone proofread it for you.)

¥ Read it out loud. Phrases that seem erudite and intelligent in print can sound stilted and pretentio
you actually hear them. Reading aloud also tends to slow you down, and that helps, too.

¥Try reading your copy backwardEhis will make you focus on one word at a time instead of whole
phrases, and will make typos and spelling errors glaringly obvious.

¥ Do not try to proofread anything on a computer screen. Use your spellchieckeer your copy on the
screen for obvious problems, but doeépect to Rd everything. Even when you think youOve already
caught and xed it all, give it a lral run-through on paper

If youOre thorough and careful, you will catch every egkary awkward phrase, every senseless
statement, and produce a perfect document every time.

Every time? Not a chance!

YouOll detitely improve your oddsrouOll produce better work than you would have without all that ¢
and attention, But eventuallgven under the best of circumstances, when six people review your wor
six more check it after layout just before it goes to the priatet three more check the priGedummy at
the very last minute, something really stupid will make it through, and youQll leel laafitow all of you
could have missed something so obvious.

Let it go. Everybody makes mistakes sometimes.

11
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Dev eloping a House Style
Homeschooling is one of those words which can be written several ways. If youOre producing a ne
or other publication, your work will look more professional if youOre consistent in your usage

Your Ohouse styleO is your collection of rules for handling all such options: Do you print Ohomesct
as one word? Do you write out all numerals or only those undenvh@® should Oschool superintenden
be capitalized?

Writers and editors can spend hours haggling over the details of such decisiondeagntcdi of opinion
can be every bit as fractious as political or religious disputes. One of the few true perquisites of beir
editor is having the authority to decide such questions.

Once you make those decisions, though, you need a way to keep track on what youOva diecised.
style is no house style if #@dmgotten from one newsletter issue to the next.

What you need is a style she®tstyle sheet (and this kind of style sheefeds from those in word
processing and page layout programs) is simply a sheet or several sheets of items youOve created
styles for

Probably the easiest kind of style sheet to use is the one Karen Judd describ€opyéditing:A
Practical Guide She suggests four pages (or ohex 17 inch sheet of papdolded in half). Divide pages
2 and 3 into boxes for the letters of the alphabet; list spavirds (e.g., OhomeschoolingO) in the
appropriate boxes.

Pages 1 and 4 can be divided into whatever sections you need for your work. Judd lists some of the
commonly used boxes:

¥ Numbers & Dates: when to spell out numbers, whether to use commas between months and
how to handle fractions, dollar amounts, etc.

¥Abbreviations: when to use, how to punctuate.

¥ Footnote style

¥ Bibliographic style

¥Typographic style: amount of space marked in similar situations, when to paragraph, when to
boldface or italic type, etc.

One useful category Judd dodsméntion is one | learned to use from embarrassing experience: word
NOT to bnd. Basicallythis is a way to avoid common typos. Keep a list of words you é&péxt to hd

in your publication, and before you go to print, use your word search to make sure thietharenSound
like more trouble than g@vorth?You won€think so after youOve mailed out an article about OpubicO
schools.

The actual form of your style sheet is not important as long as you have something. Some people p
index cards or yellow legal pads, but for most of us, a simple sheet or twodgeatiff-ollowing is an
example of a simple single-sheet version.)

As you produce each publication, note any style decisions you make as you makhtaemay youOll
have them written down for next time, and will spare yourself havingptthfough past work todure out
what you did last time.

12
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To Hyphenate or Not to Hyphenate?

One of the things | try hdest to do as a writer and editor is tndPexactly the right wals for
what | want to sayFor years IOve thought about he terms we use to describe what we do
our children®education, and about the differing meanings those terms convey to those wt
read them.

Consider the basic choices: Ohome education,© Ohome schooling,®0 Ohome-schooling,¢
Ohomeschooling,0 and Ounschoolings®ditas simple or as meaningless a choice astt b
appears.

Unschooling is a little confusing. It can mean the actual actmioving ons@hild fom a
conventional school and it can also be the speajpioach to learning which emphasizes
following the childdinteests. While all unschoolers may be homeschoolers, all homeschoc
are not necessarily unschoolers.

Home education is not bad.gtf@irly inclusive, covering all kinds of homeschooling styles
without seeming to imply that any one is expoper than others. B@ bit awkwad, though,
to adapt when you need to use a défgrpart of speech, as with home educators, home
educated, or home educating.

Home schooling, home-schooling, and homeschooliegetually all the same term,
demonstrating differing levels of acceptance. The same thing happened with computer
terminology a few years back. First teewas Omicar compute® which gradually turned into
Omico-compute® and hally, Omicocompute® (Of course, nobody talks about
microcomputers anymer but tha&a diffeent story)

| adopted the compound versionNhomeschoolingNyears ago because it seemed lesslawk
than the others and wagxble enough to take on all the noun and verb and adjectival form
without too much trauma: Homeschoolers could homeschool their homeschooleenchildr
without an overabundance of hyphens or other confusion.

| also liked the infaance | could take &dm the compound version: Homeschooling somehow
seems less formal and institutional a term than home school®gid&its own meaning and
less a borowed term to me than the others.

Thee ar those homeschoolers, of course, who dislike thd ami pefer something like
Ohome learning® or Ohomelearning® a imdine with their understanding of the concept.
IGve even hahof those who feel that OhomeO is too limiting and opt instead for Oworld
learning® or some similar variant. While such terms may be indeeping with their users®
views, they tend to keep those users constantly explaining what in the worldettedkiag
about.

As David Guterson explained in lamily Mattershomeschooling is an odd vebfor what it
actually describes, but it does have the advantage of being tldenvomt eadily understood
by the general public. That®had advantage to beat.

So does this mean that OhomeschoolingO is the term you absolutely must use if you wan
a Real Homeschooler? Of course not. But it never hurts to think about why you usedthe w
you use, or to be as clear as you can when you use them.

14
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Creating a Logo

My favorite logo story is one told in a publication workshop | gave at a homeschooling conference y
ago.The frustrated woman who told it explained that when she and a group of other homeschoolers
state started up their support group, they decided that they wanted a logo, so they appointed a corr
three or four people to come up with an appropriate deslggncommittee set to work and eventually ca
forth with a proposal: they had developed three or four designs that they liked, but because they ea
thought their own design was best, they suggested that the group rotate amorigrére désigns, using
different one each month.

One senses here a certain lack of understanding of just what a logo is for

Basically a logo is a symbol used by amanization to represent itself. It usually appears on every pie
published material the ganization produces: letterhead, envelopes, advertising, brochures, pamphle
websites, etc.

A good logo can be invaluable to anganization, and especially so to a smajjamization with limited
resourcesA good, memorable logo can dramatically increase your gsquific name recognition and
can create the impression of a strong, active, professiayatiaation.

Dev eloping al ogo

WeOll assume your group doésade the budget to hire a professional to design a logo for (@uirdon®
overlook the possibility that there is a professional in your group who can helpiyeué are some quick
and easy methods you can usertd br create an fefctive logo.

¥ Clip artTake a look at Dover Publicatiorsip art books (inexpensive at most bookstores) or any
the many computer clip art collections available. Clip art is often royalty-free.

¥Typeface designdry your group©name or acronym in a variety of typefacesNyou magl that a
specike style used consistently in everything you do may be all the logo you negdu@night try
playing with the letters of your acronym: reverse the letters, vary the size, change the shapes.

¥ CalligraphyA handwritten version of your name may suit your needs perféathin, check your
membership to see if you have calligraphers among you.)

¥ ColorA block of color used with your name can give your publications the distinctive look you
(But color almost always means more expense, so be careful.)

Don®rush into choosing a log¥ou want something that you will be happy with for a long time, and
something that will present the image you want to project,sbétter to go without for a while than end
up with something that does$mid the job.

Elizabethw. Adler, in Everyonef3Guide to Successful Publications: How todrce Powerful Bichues,
Newsletters, Flyers, and Business Communications, Start tdh\KPésachpit Press, 1993; much of this
article is based on her ideas), suggests the following questions to help evaluate a propased logoO
suitability:

¥ Does this logo have immediate impact?

¥ |s it good to look at?

¥ |s it distinctive?

¥ Does it create a positive image?

¥ Does it accurately represent yolgamization or business?

15



The Homeschooling Ima  ge Part 1: The Basics

¥ [s it straightforward?

¥ |s it comprehensible?

¥ Is it memorable?

¥ |s it [&xible?

¥ Does it copy well?

¥Will it hold up both lage and small?
¥Will it wear well over time?

¥Will you be proud to use it?

To be peceived as visible ineasingly
means one is peeived as successful.
NJudith Bardick

Some exa mples

Our collection of logos from homeschoolingyanizations of various kinds is pretty idiosyncraficere
are graphic logos and typographical logos, logos which pun on acronyms and logos which portray
something of the group they represent, logos simple and logos cosptitwe have a lot of apples and
poultry.

[2008 Note: IOm struck by how many fewer apples and chickemswand in logos these days. In 1996,

many goups with the wats OHome Education NetworkO in their names used chickens in their logos
quite a few others seemed to feel apples somehow denoted education or learning. Both erfagéesar

common nowy

(Don®forget that some of these are real logos used by real groups and may therefore be under trac
protection.)

Families supporting each other in the joys &

omeschoo e ; :
responsibilities of educating our children at home

etwork

Of Greater Cincinnati
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PUBLIC PRIVATE

HOME

Alliance for Paental Involvement in Education Mooe Foundation anéd\cademy

WASHINGTON
HOMESCHOOL
ORGANIZATION

In 1996, WHO used a drawing of a whole apple with both the image afatimg childen and their full
name within the apple. This cleaner version hasenmopact.

Billy and Nancy CGeer have used this
graphic for their Family Unschoolers
Network and FJ.N. News for years.

Minnesota Homeschoolefdliance
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Education Network

Promoting Freedom & Simplicity
In Home Education Since 1989

In 1996, PHENGogo was a clip art image of a young girl
tossing chicken feed to a smadidk of hens.

Typographical logos a still populay though some arclearly moe effective than others:

Elomeschoolers: Supp OLPASSOEiation

(CjiEine andinfeimeaiienfelkingl€suniiandiRiciceEXEa Uiy

Home Education Magazine

More than just a magazine...

lllinois H.O.U.S.E.

(HomeOrientedUnigue SchoolingExperience)

18
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Working With a Good Logo

One of the best things about the various jobs I performed with the HomeSchool
Association of California (bodrmembemewsletter editepublications chajrlegislative
chair, etc.Nyou name it, | mbably did it, unless it had something to do witlafrces)
was working with HSGgo.

HSC, in its pevious incarnation as the Northern California Homeschgsociation
(NCHA), was lucky enough tearuit a pofessional graphic designer to its bdaand
the logo Kim Stuffelbeameated for the grup was a winner ém the start.

The cracked school bell is simple, distinctive, and gefbable. (I quickly lost count of
the number of calls that started out with, ®%ou the gsup with the cracked school
bell?0)

It related diectly to our purpose: the school bell make
it obvious HSC is concerned with education, and its
Liberty Bell crack conveys something of HS@itical
stance.

The logo is incedibly [&xible. It can appear with or
without the full name of the ganization, with or withou
the aconym, and can beeduced and enlged without
losing its impact.

Kim designed stationery with the logo, of courseNlétéad and mailing labels and
business catsNand the logo also appead pominently on the website and in the
newsletter and all other publications.

The logo gracefully survived the name change when N@et&morphosed into HSC,
and it found new uses on bumper stickers and ceméerbadges. Kim even added a tir
version to the text font we used for the news|ettewe could end each article with a ti
cracked school bell dingbat.

What this uniked graphic image did for NCHA/HSC was to bootstrap tigamization.
For years, most people thought we &varmuch lager oganization than we wer simply
because our printed material looked the way it did. Several times when looking for
with legislators or other oft¥als, we wee recommended to contact Otteslty well-
organized goup that eally knows about homeschooling in Californiad onlyrig Gut
that the goup they wes talking about was us.

The effect of a good logo can be almost magicalNour cracked school bell gave us
symbol that we wertruly pioud of, that helped us to build theogp into a useful
organization.A good logo can@o the work for your gup, but it can make the work yc
do a geat deal easieiThe ecognition it can bring can keep youwrin having to start
from scratch every time you disseminate information to the public.
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Part 2
Announcing Y our self

Ne wswr iting
OBegin at the beginning,O the King said gra@pd go on till you come to the end: then stop.O

The King®advice to th&Vhite Rabbit is a goodNthough not the onlyNway to tell a stdByt it is never
the best way to write news.

News is meant to be understood immediafEie best newswriting gets directly to the point and leaves
background details for later

The traditional term for the style is the Oinverted pyrariici$simply means that you present your
information in order from the most important to the least important, and that you cover the what, wh
when, and who of your story before you get to how and why

For example, assume that your group is planning a Onot-back-to-schoolO nigh to present homesch
information to the publicThe information you most need to get out to the public is what the event is,
where and when it will be held. If you started instead at the beginningRNhow at a panests( e
months ago you decided to hold the event because your former pressisetid-law® support group ha
such a success with theirsNyouOd lose your readers beforegithyl gt to the point.

Be sure to present your information in the active voice (@fiyiwwn Homeschoolers present their fourt
annual not-back-to-school event . . . T passive voice (Gfomeschooling event will be held . . .0)
sounds anonymous and detached, as though no people are, or will ever be, involved.

Odist the f acts, maOan.O

Joe Friday had it righAvoid editorializing in a news release or any straight news article. (The styles 1
feature articles diér a bit; weOll cover those la}dhis doesrt®nean you can®lant your information to
support your viewlt just means you should maintain the appearance of objectngtgad of using
adjectives to comment on your facts (OThe amadigtpwn Homeschoolers will hold their fabulous
information night . . . .), quote someone directly to make your point (OOMy samily@appily
homeschooling because of last y@ampressive program#@ys Ursula Unschool€)).

With any news release you write, ask yourself the following questions:

¥  What is the purpose of this announcemé&fitibse attention amy | trying to get and for what
purpose?

¥ Does this news release give all the facts necessary for a member ofjetatatience to do what
IOm trying to persuade her to do? (Date, time, place, etc.)

¥  Am | sticking to the facts? Is any editorial comment in the form of direct quotations?

Can | cut any unneeded words? Have | used active verbs as much as possible?
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Sample F ormat for Ne ws Release

2 [Your Letterhead or Organization Name & Address]

NEWS RELEASE CONTACT:
Sjate 4 Person
For Immediate Release emaill@domain.name
(000)555-0000
or
1 Person

email@domain.name
(000)555-0000

5

HeadlineNFactual Description of News Iltem
Not to Exceed Two Lines (and NOT all caps!)

E\{ZITY, STATE—Press release should be on letterhead. Neatness
counts: no typos, misspellings, grammatical errors, faded
print, exotic typefaces. Anything that looks amateurish or
too much trouble to read will get tossed unread.

7,Release should be written as clearly and concisely as

possible. Do not use passive sentence structure (people
should always be doing things, NOT things are being done).
Make sure information is in descending order of importance:
suspense is not a quality valued in press releases.

8Do not exceed one page in length If an editor or reporter
wants more information, they can call or email the contact
(who will, of course, always return any calls promptly and
be able to answer any questions!).

9Keep a copy for yourself. It sometimes helps to be able to
refer to what was sent if a reporter calls.

10###

Ne ws R elease Notes

(1) Format & Paper .

Type or print your release on regular pajpan®use erasable bond or onionskin papers; they often
smudge or are ditult to read. If you decide to use colored paperconservative with pastels or other
pale colors. Dori@se fluorescents or brights under any circumstances: they can make it hard to foct
the text and will only annoy the readdryou have an email address for your media contact and the co
welcomes email, use email rather than papes\i@sier and cheaper for everyhody
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(2) Letterhead vs. PlainAddr ess

Publicity professionals disagree about whether to use letterhead for refepkés.typed name and
address for your ganization will leave more room on the page for your information. Howdwau have
a distinctive logo and are trying to build a reputation as a source for reliable information, using the I
help make your ganization more identifiable.

(3) Release Date

Use the date the press release is to be distributed. It is always better to send press releases when |
used immediately than to ask for the information to be held until a later date (OHold uiiit>@)AHow
early you should send releases varies with the type of announcement and the media outlet., Nailsnal
papers need information at least three weeks ahead of time; monthlies may need to get them two tc
months ahead. If youOre reporting news of something thiat@ily happened, it needs to be senTHAT
DAY Nlater than that means g®o longer news. If in doubt about timing, dayiess; call and ask.

(4) Contact Information

This information is mandatonfllways give a phone number (email is optional but useful) for someon
who can give more information, and always give it at the top where it is immediately visible. In an el
release, right before the headline is fine. If your contact is only available certain hours of sz day
specifically Give two or three contacts if necessémyt make sure they know they are listed and can
answer questions.

(5) Headline ~

The headline should be descriptive of the information contained in the release. If youOre sending tt
via email, the headline should also be the subject line of the emait d&rdte here or try for humorNit
usually doesri@ork. (On the other hand, try not to be totally uninteresting.) Normally this headline w
not be used for publication; most papers will write their own to their specific space and style standa
However a few may use your whole release, including the headline, exactly as written, so make sur
accurate and informative.

(6) Location . )
Also commonly referred to as the Odatelii®@i®is optional. Use if your release is going out to papers
number of cities or to a city other than your own.

(7) Writing style .
Make sure i xlean, clearand concise, with the most important information first. Read the OLooking
Sounding ProfessionalO section for more details.

(8) Length

Keep your release to a single page if at all posstiale.should be able to provide basic information witt
one page, or two at most. If you feel background information is necessadya fact sheet or
backgrounder along with your release. If the editor or reporter wants more information, they can cal
listed contact person.

(9) Reference Copies

Keep a copy of your release for yourself, and give one to your contact persdeyémndifif you send
different versions to dérent papers, make sure you know which versions go where, so you will know
what exactly any questions refer to.

(10) Ending . )

Use O# # #0 or O-30-O (less common now) to mark the end of the release. If you must use a seco
end the first with a complete paragraph or sentence, and type OmoreNmoreNmoreO at the bottom.
one- or two-line heading indicating theganization, date, and topic at the top of the next pagetDonO
staple pages together
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Sample F ormat for Liv e Radio Spot or PSA

1 [Your Letterhead or Organization Name & Address]
CONTACT: Person (000)555-0000 email@ domain name
FOR IMMEDIATE RELEASE 3
Date 4

Reading Time: 0:00 5

6 Material intended for broadcast, like that intended
for print, should be presented as clearly, concisely,
and readably as possible. This means typed, double-
spaced, with wide margins all around, on only one side
of the paper.

7 For broadcast, it is imperative that every word count.
You have only a few seconds to make your point, so
donOt waste your time on unnecessary phrases.

8 Make sure your text reads easily and well. Sentences
should be simple and short. Any difficult or unusual
word or name should be followed by a phonetic spelling
in parentheses: OSolzhenitsyn (Sole-shen-EAT-sin)
writes thatEOQ DonOt reproduce dictionary pronunciation
symbols; just make the phonetics easy to understand.
Watch out also for homonyms and similar-sounding
words; make sure your meaning is clear to listeners.

9

HHH

Radio Spot Notes

(1) Format & Paper _

Type or print your release on regular pajen®use erasable bond or onionskin papers; they often
smudge or are ditult to read. If you decide to use colored paperconservative with pastels or other
pale colors. Dori@se fluorescents or brights under any circumstances: they can make it hard to foct
the text and will only annoy the readHryou have an email address for your media contact and the cc
welcomes email, use email rather than papes\&iSier and cheaper for everyhody
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(2) Letterhead vs. PlainAddr ess

Publicity professionals disagree about whether to use letterhead for refepkés.typed name and
address for your ganization will leave more room on the page for your information. Howdwau have
a distinctive logo and are trying to build a reputation as a source for reliable information, using the I
help make your ganization more identifiable.

(3) Contact Information

This information is mandatonfllways give a phone number (email is optional but useful) for someon
who can give more information, and always give it at the top where it is immediately visible. In an el
release, right before the headline is fine. If your contact is only available certain hours of say day
specifically Give two or three contacts if necesséyt make sure they know they are listed and can
answer questions.

(4) Release Date

Use the date the press release is to be distributed. It is always better to send press releases when |
used immediately than to ask for the information to be held until a later date (OHold uiiit>@)AHow
early you should send releases varies with the type of announcement and the media outlet., Nailsnal
papers need information at least three weeks ahead of time; monthlies may need to get them two tc
months ahead. If youOre reporting news of something thiat@ily happened, it needs to be senTHAT
DAYNIlater than that means &®o longer news. If in doubt about timing, dayiess; call and ask.

(5) ReadingTime

Note here how long, in seconds, it takes to read your. ¥dpgn you time it, make sure the reader reads
neither too quickly nor too slowlyand is clearly understood. If it helps, imitate the pace of your favorit
radio voice. Keep it shortN20 to 30 seconds should be plemty 60 seconds should be the absolute
maximum length. (A60-second spot will probably be cut.)

(6) GeneralText

Make your copy as clean and clear as you can: no typos, no misspelling, no awkward phrases. Use
present tense (OsaysO rather than OsaidO) as much as possible.

(7) Make EveryWord Count R ) . ) .
Leave out any padding phrases like Oin my opinionO or Ol thinkO and stick to the active voiceNthe
voice uses more words to say less.

(8) Hearing Your Spot

Remember that your spot is meant to be read aloud, and that listeners will not have the words in frc
them to refer to. Don@se complex compound sentences that would Eeudiffor a listener to follow
(and for the announcer to breathe through). Keep the announcer in mind as well and avoid strings ¢
difficult sounds, especially S andWse a test listener or two to check that your copy in both interestin
understandable.

(9) Ending

Use O# # #0 to mark the end of the release. If you must use a second pagecdM@®énded!), end the
first with a complete paragraph or sentence, and type OmoreNmoreNmoreO at the bottom. Put a o1
two-line heading indicating the gainization, date, and topic at the top of the next page. Do not staple
together

Note:

Many stations have formal policies for community calendar items and public service announcement
limit participation to specific types of groups or require particular formats for material submitted for ¢
use. It pays to call and ask for their guidelines. Some stations fdsevofkshops for community groups
on how best to work with them.
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Part 3
Being Intervie wed

Talking About Homeschooling with the Media

Here you are, happily homeschooling, and one day the telephone rings anejifrter from the local
paper who says slsedbing a story about home education and would like to talk to yousQ@rpt©ducer
for a local news show looking for families to ptelfor a feature story on homeschooling. Or mayiseaitC
producer for a radio or television talk show looking for participants for an upcoming show

YouOve got some decisions to make. First, will you decide to participateTaieatizould well be good
reasons to declin&ou may be incorrigibly shyr one of those people who caitiink of what to say until
youOre falling asleep that night, or perhaps youOre a legend in your support group for the amount «
you spend with your foot in your mouth. For our purposes, though, weOll assume you decide to hel
the project.

Once you decide to participate, you need to know about the focus of the project: Is it about homesc
in general, or does it focus on a more narrow topic, e.g., OHiWpieslomeschoolO or OHome-Grown
GeniusesO? if the story or show is to have a particular slant, you can tailor your preparation accord

Doing Y our Home work
Ideally, you should have at least a few days to get ready for the intekvganthe time!

Decide what message you want to convidyis may sound contrived, but whether you intend it or not,
will be perceived by those who know little about homeschooling as representing the entire moveme
(Homeschoolers, on the other hand, will see very clearly that youOre nothing at all like OmostO
homeschoolers, and will recognize you as the individual you¥ara.yvill have a limited amount of time
to make whatever points you want to make, so try to keep your message simple arorceample, if
you are a single homeschooling parent of twin mathematical prodigies with learning disabilities, it w
impossible to convey all the complexity of your homeschoolingAifeattempt to do so would probably
make your life sound a hopeless muddle, and at best you would be telling a story with little relevanc
less extraordinary families.

Think about the questions you are likely to be asked, and what your answers shouilthisas not as
difbcult as it may soundNjournalists almost always ask the same few questions, and after a couple
interviews you will be able to start predicting the order in which they will ask those questions. If you
never been interviewed before, it is worth the trouble to role-play an interview with a couple of frienc
you think about the probable questions ahead of time and practice & tesstlikely youOll be caught-of
guard during the actual interview

Try to keep your answers to no more than a sentence or Bem®give complicated explanations of
educational theory or lengthy histories of every support group in your area. Keep your answers foct
to the point.

Keep some notes nearby to refer iotes can be especially handy when you need to check dates or

statistics, but are also useful just to keep yourself reminded of the points you want to make. Steve |
of HomeschooRssociates of New England, keeps small cards in his wallet with his own short answe
all the homeschooling questions fia€ked most often, and whips them out the instastasiéd anything
about homeschooling.
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Moderate your expectation®©nce youOveghred out your message, doekbect that youOll be able to
convey it perfectlyor that the reporter will produce exactly the story you wanted or expected. It hard|
happens. Reporters and producers and editors come to each story with their own biases and expec
and those rarely jibe with your owfihe only way you will ever see a story exactly the way you think it
should be is if you buy advertising space ahdt with precisely the story you want.

If the Bnal story gives a glimmer of what homeschooling is about, gives sources for readetsmorb
information, and leaves you not feeling a complete idiot, count it a suécsgking more is a gift.

Content, or the Questions They AL WAYS Ask

Every reporter will not ask every single question on this list, but every reporter will ask some variatic
many of themWith few exceptions, they will be the same questions your family and friends and neig
asked when you announced your decision to homeschool. Often, you can gauge the amount of resi
reporte@ already done by the questions asked. (This is especially true of the questions asked of ch

The basics:
¥  Why do you homeschool?
What is a typical day like?
How do you know what to teach?
Where do you get your materials?
What do you do about tests?
Is it legal?
How do you know your kids are keeping up with their peers?
Are you a teacher?
Don®you all get sick of spending so much time together?
What about socialization?
What about college/getting a job?
What do you like best/least about homeschooling?

KK KK KKK KKK
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Most reporters will also ask questions about the demographics of homeschooling. (This is a notable
the O%uOre a homeschoglen you must know everything about itO syndrome.)

¥  How many homeschoolers are there in the United States?

¥ What percentage of homeschoolers are doing it for religious reasons?

¥  What®the median income of homeschoolers?

¥  What®the mix of urban/suburban/rural families among homeschoolers?

¥ How fast is the homeschooling movement growing?

¥ How do homeschoolers compare to conventionally educated children?

¥ What percentage of homeschoolers go on to college/go on welfare?

Occasionallymore politically oriented reporters may ask:
¥ Isn®homeschooling (take your pick) sexist/racist/elitist/anachronistic?
¥  What about the &ct homeschooling has on the public schoslgh®you abandoning the syster
when you should be helping tax B? And (a personal favorite of mine), what if everybody did it’

Finally, the questions for the kids:
¥ Do you have a bell?hat if youOre late?
Do you go to school in your pajamas?
Can you eat whenever you want?
What do you like most/least about homeschooling?
Don®you get bored?

KK K K
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Don®you wish you could go to school?

What®it like not having friends? Dargdu get lonely?

What if you have to go to the bathroom?

What® 2+2What is the capital of Guatemalhat year was the Bostdiea Party? (or any othel
quiz-type questions to check up on whether these kids have even a smidgeon of learning in

If YouOr Lucky...

One of my favorite articles about homeschoolingNOHeading Home: the Homeschool MovementORN
the cover story in a November 1991 issue of3heramento News & Reviean alternative weeklyrhe
reporter Curt Guyette, was intrigued by his topic, and his interest was clearly evident mahjgréduct.

K K K K

Guyette interviewed several local families for his article, some more thanTdmcarticle gave a good
basic overview of the homeschooling movement, discussing its growth along with the reasons its in
popularity It recognized the concerns of homeschooling critics without giving them undue weight, ar
talked about some of the implications of homeschooling for the public education system.

But the best parts of the article were the four sidebars, with photos, each featuriegeatdif
homeschooling familyThese short pieces gave a glimpse of the variety of homeschooling styles and
approachesNmore and less structured, pedagogical, philosophical, religious motivations, younger ¢
and teensTogether with the main article, they provided a solid introduction to the complexity of the
movement.

... And Not So Luck !

If youOre not so luckyouOll get ambushed, as did the poor unfortunates who participated in what be
ruefully and infamously known by longtime homeschoolers in the San Franciséu&ags the Ochicker
showO

One of the features of this heleng local television talk show was a videotape of a group of
homeschoolers holding a Opaleolithic feastO to cap a fairly lengthy unit ofBtadyf the points of the
feast was to try to understand something of what prehistoric life was like by preparing all the food fr
scratch, including slaughtering and dressing the chicken for the meal.

For the broadcast, tfie/ station went all out for the circus approaclieohg a viewer advisory before thi
show and at commercial breaks, warning of the gruesome content on the video clips (which actually
pretty innocuous)The Brst half hour of the show was spent with mudajuarent among the audience anc
phone-in viewers over the pros and cons of chicken-killing (and very little from the homeschoolers ¢
show).The second half of the show generated much discussion of the socializatiofligsue.
homeschoolers who appeared on the show were articulate, if a bit stunned, and managed to provid
useful information for viewers who werém®mpletely put dfby the whole spectacle.

Two teens who were interviewed for this program and declined to appear described their experienci
complaint letter to the station manager: O. . . [the producer] . . . bombarded us witlvatpharie calls
where she kept on asking the same things over again: ©@idn@om force you to do anything? DbnO
you miss having friends your age2®We told her several times how we felt about homeschooling, th
ways it has décted our lives and how these issues were not prob¥ghshe kept on asking the same
guestions, trying to get the answers she wanted. She had a preconceived notion of how homeschor
executed and what kinds of people resulted from it and she tried to get s to reinforce her iddéseand F
mold. We tried to tell her several times what the true situation was, but she would not listen.O
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Such sensational approaches are rare these days, but still worth watchinglbjaifaralists appear to
have a preconceived agenda for their stgoy can certainly decline to participate. (Or you could alway
give it a whirl for the educational valueNyou could end up with some very funny war stories you car
for years!)

Tips for Pr int Intervie ws

¥

Practice answering questions, and learn your fagis,ds, ideas, and anecdotes well enough sc
that they become part of your thinking process. Go beyond memorizingNget comfortable en
to be able to discuss your material naturally without sounding rote and mechanical.

Don®nhesitate to think a few seconds before answering a question. Bettgamizeryour thoughts
and sound relatively coherent thesttime through than to try to rephrase after youOve already
started talking.

Forget youOve ever heard the phrasktiofecord.@ssume that anything you say may be quot
by the reporterEven if the notebook is put away the tape recorder or camera is turnéd of
consider anything you say fair game.

Avoid [Ippant or sarcastic remarks. Such comments are usually short and eminently quotab
almost always end up in the stongually to your regret.

Real Life Example #1 (and this cné&ppened to merthan one homeschooler | knoReporter
asks main reason for homeschooling, to which homeschooler drily replies, Ol like to sleep |
Appears as straight fact in published article as OHelen Homeschooler teaches her children
because she hates to get up in the morning.O

Real Life Example #2 (victim shadimain nameless onainds of self-incrimination)After fairly
lengthy general homeschooling discussion, reporter asks, bmast@eople think
homeschoolingQ . . well . . . a little quirky¥ictim, not thinking before opening mouth, laughs
and replies, O®ll, my mother certainly thinks so!O Quote appears in published article as OC
mother thinks homeschooling is quirkyays [\Wictim],O causinyictim® mother to call very early
that morning to complain that OquirkyO is not a word she ever uses.

Working with photographers: If a news photographer comes to your home for pictures to
accompany an article, feel free to suggest alternatives for the photos. Most photographers s
assume everything educational that homeschoolers do occurs with the kids seated at the kit
table with Mom (in rufféd apron, of course) lurking over them with a wooden spoon in her ha
this happens to be fairly rare in your homdepélternatives: the kids reading together in the
recliner practicing music, playing with LEGOs, etc. Often the photographer will be pleased, ¢
your more typical activities turn out to make more interesting pictures than the original contri
setting.

Relax! Even if you consider the interview a disaster and your own part an embarrassment, |
readers will foget it as soon as the next issue is published. (Of course, your homeschooling
may not let you faget it quite so soon, but you can volunteer them for the next inteyview
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Tips for Br oadcast Intervie ws

¥

Practice answering questions, and learn your fagig,es, ideas, and anecdotes well enough th
they become part of your thinking process. Go beyond memorizing; be able to discuss your
material naturally without sounding rote and mechanical.

Practice your message. Michael Levine, in his b@akrrilla PR says to boil your message dow
to a OSOCOQ: a Single Overriding Communications Objestiverding to Levine, Qir
message should be concise to the point of haiku when conveying it on television.O

Expect to be able to answer most questions in 10- to 20-second phrases. Some program fol
will allow longer responses, but be prepared for the interviewer to interrupt if your answers r
long.

If you use notes, make them simply reminders to jog your mermonydrely on them for most of
what you want to sayJse 3 x 5 cards rather than paper which can rustle exaggeratedly on th

SLOW DOWN! Almost everyone speaks too quickly when starting Wattch and listen to on-air
personalities whose style you admire, and try to emulate them. Speaking too rapidly can ma
sound nervous and agitated; only rarely will you err too far to the opposite exiisdaea deep
breath, consciously relax and slow downNyouOll feel calaret youOll sound more coeht and
more intelligent.

Forget youOve ever heard the phrasktiofecord.@ssume that anything you say may be quot
by the reporterEven if the notebook is put away the tape recorder or camera is turnéd of
consider anything you say fair game.

Avoid [Ippant or sarcastic remarks. Such comments are usually short and eminently quotab
almost always end up in the stongually to your regret.

Emphasize the positive. From Levine, again: OFind areas of agreement with the intethewer
panel, and the audience. DokDthem put words in your mouth . . . but look for ways to stay o
the bright side. If asked negative questions, answer the question you would rather the host t
asked.O

What toWear:Advice from the NationaAssociation of Broadcasters (NAB)hese suggestions
apply to studio appearances; for interviews in your home or other locations, your normal eve
self is usually appropriate.

OVear medium tones of gralgrown, or blue in a style in which you feel most comfortaileid
distracting stripes, pnounced checks, or sharply contrasted patterns that compete for audie
attention. Off-white or pastel shades for shirts and blousedestAvoid hats with wide brims
since they cast sharp shadows on the fam® fovehead lights.

OAvoid highly polished gold and silver jewelry ordardiamonds orhinestones, since thegfiect
studio lights and tend to @®O and distort the picter Pearls or dull-Rished metal jewelry ar
preferable.

OlIf you wear glassesgularly, dontiry to appear without them. Since your eyesascustomed
to glasses, they wilkact unnaturally if you do not wear them. The studéwawill arrange the
light to avoid any glag or refections.
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OV¥men look their best iregular steet makeup of natural tones. Eye shadow should be usec
sparingly Makeup for men is necessary only for a shiny bald spot, a heaw; beaxceptionally
oily skin.O

¥ How to Move (more from the NAB):
OAvoid unnecessary movements and gestuFhey distract ém what you say and do.

OLook, listen, and speak to the person talking to yout Bgri®look at the camera unless you
truly want to speak déctly to the television audience. (And if you do, make o eally know
which camera is on you!)

ODonQry to watch yourself on the studio monitorNitfistracting to you, and meimportantly
to the vieweD

Talk R adio

Melissa Hathewaywho was a longtime board member of the HomeSchssbciation of California,
discussed homeschooling on humerous radio talk she/asked her to talk about her experiencEsis|
interview took place in 199b.

MG: How did you happen to get started doing radio shows?

Melissa: | was listening to Quentin Koppéadio showHe and his guests made some comments that
showed they were completely uninformed about homeschooling, so | wrote a letter to the station. In
response, | was asked to appear as a guest one the show to talk about homeschooling.

MG: And once youOd done one shgeau could present yourself as an OexpertO?

Melissa: It@ a case of shameless self-promotion on behalf of animation. 10d send out a letter
proposing myself as a guest and describing my topic. Sometimes theyOd do a pre-interview to che
how suitable you are as a guest.

MG: How have the shows been, usualy® horror stories or particular favorites?

Melissa: Three years ago, callers were much more criticalNpeople could be really hateful, calling
homeschoolers Oun-American,O things like that. Nealit©st kind of a love festNthe perception of
homeschooling has changed because attitudes toward public schools have changed so much.

One of my favorite shows was on what was probably the smallest station in San Francisco. | was ol
calledBirth and Beyondwhich was on right aftdbare To Be PsychicThere were only about three caller
and the host and | ended up just having a long, pleasant chat about homeschooling. Later | got a ni
from her saying she would like to homeschool her kidsNwhen she had kids.

MG: Have you any general suggestions for homeschoolers interested in doing this sort of thing?

Melissa: | had a regular routine. Once | contacted the station and found out when | was to be on, 10
bunch of information ahead of time for their prep so they tasiCme stupid questions.

It@ important to be very clear about who you are as far as your views and opinions, but keep away
much personal sthibr irrelevant stuf People can get shredded when they say too much orfgké of
subject.

Try to respond sincerelyou want to sound like a nice and likable person so people will truly listen to
viewpoint. When people make you angry by saying negative or stupid things rd@edit in your
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answer but keep it positive. k®eally good, though, to point out parallel negatives of school when the
negatives of homeschooling are mentioned.

One time, someone was dead set against homeschooling because homeschoblersedirehared
experience of school in common with other people. | agreed; | said, Offtraihey donthave the
memory of that horrible third grade teacher in common with their classmaheg.@asnQvhat she had in
mind, but it turned her criticism around on her in a way that listeners could really understand.

One other thing to keep in mind if youOre representingganiaation, is not to count on the host to get 1
information out for youYou need to do it yourselfNif youOd like to get more information, you can call
number or visit our website\Mle got about 20 calls from the last show | did; probably there would hav
been more if it hadh®een right before Christmas.O

The test of anst-rate intelligence is
the ability to hold two opposed idea:
In the mind at the same time, and sti
retain the ability to function. One
should, for example, be able to see
that things ae hopeless, and yet be
determined to make them otherwise
NF. Scott Fitzgerald
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Putting Out Y our Messa ge

Creating Media Kits

Earlier, we talked about the virtues of keeping your news releasessteat; and to the point. But unless
all you want from your publicity &brt is a simple calendar announcement, such as a concise and pith
release will leave reporters without enough information to produce a good story

What do you doYou don@send just the news releaseNyou create a media kit.

A media kit can be as simple or as complex as you want to make it. For our purposes, we will assul
youQre on a typically limited support group budget, so you Wwernidlerested in gimmicky packaging or
free balloons or refrigerator magnets as attention-getters, and youOre probably not going to be sen
video press kits.

We are interested in the kinds of information that will enable reporters to write a good, informative s
based on the material you provide. always, try to make the repor®@job easier by presenting your
information as clearly as you can, in an easy-to-follow format.

Each of the following items should be typed on your letterhead, if you have one, or withgamization
name and contact information at the top. Usyallylong as the layout is clear and legible, it
necessary to use the doublespacing and very widgimsasf a news release.

[2008 Note: Consider a web-based eleoic version of your media kit as an alternative to a physical
packetA website can be updated easdynd additional material can be added as it isated.]

The Back grounder
An obvious item to include in your media kit is a backgrounder on yganaation. If your aganization
is holding an event worth publicizing, it is only natural to provide background information about the

For a community group or honpro@rganization, a backgrounder might include its purpose, when it w
founded, its leadership, how many members it has, hewrigiced, and what it does.

For example:

Purpose: The HomeSchobssociation of California supports andgpnotes homeschooling by
providing information, monitoring legislation, and cultivating connections among homeschoolers
the society at lage. HSC welcomes anyone with an iesin homeschooling.

Organization & Membership: HSC is a California noopr corporation founded in 1987. It has
members in 45 California counties . . . .

Normally, you would only need to update this type of backgrounder as often as thes geadp€hip or
other information changes.

The F act Sheet
A fact sheet typically is tailored more to the speaieent youOre publicizing, and it might be appropria
include more than one fact sheet.

For instance, if you have an information night coming up, you might include in your press kit a fact ¢
on the recent growth in homeschooling in your area, and cite increases in support group memberst
number of diferent support groups, along with contact information for such groups.
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You could also include a fact sheet on your stdéefal requirements for homeschooling. (This informat
might even appear unchanged as a sidebar to whatever antdlie dppears in the paper

Once you decide on the focus on your publicifpres, youOll probably be able to think of severéuint
types of information that would be useful to reporters. Just deeélo itNmake sure that the informatiol
you provide is relevant to the issues youOre presenting, and that each fact sheet is cleartiidinib
subject title.

Other Pr ess Kit Items
Other possible items in your press kit might include:
¥ press clippings (after all, if a story appeared somewhere else, it must have been newsworth

¥ a OquoteO sheetNquoted statements (sound bites!) that can be used .iflaest@hould be fron
real, live people with some relationship to your event. (The kind of literary quotation typically
as Hers would not usually be appropriate, however much fun they might be.) In all cases, sc
information (who, where, and when) should be included.

¥ a bibliographyNIf youOre especially hopeful of a major feature article on homeschooling, thi:
could get a reporter started on her research. Include publication information, and emphasize
currently available books, magazine, and articles, as well as websitesNthetefuch point
directing people to hard-torld or out-of-print information.

Tailoring to the Pub lication

If your media list is fairly short, or if you have lots of time or help, it can really pay to tailor your med
kits to the publications you send themThis means that you need to spend some time reading these
publications, and that you have some idea of the kinds of stories they like to do. Eveydualiil learn
the style and approach each uses, and what works reliably to get ganization covered.

Sending It Out

Once everything is reagdyou can mail your kit out. Don€laple the pages togetheven if your press
release is longer than one page and you just want to keep those pages 1éggtlefieel you must attach
pages, use a paper clip.

If your information package is less than six pages, fold it and mail it in a #10 business envelope.,, If |
use a @t 9 x 12 inch envelope, preferably white. (If you use brown kraft envelopes, make sure they
marked to be sentrét class; unmarked, they may end up traveling third class.

Always send your press materialstclassAnything less is announcing to your recipients that youOre
sending junk mail.

Building a Media List
All rightNyouOve lgured out what you want to sayow to say it, i€proofed and printed and ready to g
Who do you send your information to?

There®the easy way: get out your lodallow Pages and send your material to every newspayeny
radio station, and every television station listEis way of course, you can maximize the probability th
most of your information will end up in a wastebasket somewhere in town.

It pays to be a bit more selective and direct your materials cardfylyu plan to send anything to the
media more than once every two or three years, start building yourself a media list. Building a good
take time and work, but will be well worth the trouble.
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A good media list will be speaifto your needs. It will include every publication or station that is likely
be interested in your group, but will omit those for whom youf stilifbe a waste of time and papé&ior
homeschoolers, this means you will probably include all the general interest newspapers, the parer
monthlies, and any alternative papers in town but youOll ignore the legal announcement papers, th
ads circulars, the real estate weeklies, and other specialized publications.

Specialized publications worth looking into, though, are ethnic or cultural publicailomsst any good-
sized city is likely to have newspapers serffigcan-American, Spanish-speaking, Catholic, Jewish, o
other communities. Dohi@nore any publication that is likely to reach people you want to hear your
message. (4G good idea, though, with foreign-language papers, to know someone who reads the
language, or youOll likely be wasting time arfidreégain.)

Publication names and addresses are a good start, but for a really useful media list, youOll nétaeim
do you do with mail addressed to OoccupantO? Except for the very smallest papers which have on
two staf members, you are essentially writing to OoccupantO if youadishiéss your release to a specit
person.

Read the papePick a reporter whose work you like, or who specializes in education or family issues
youOve been interviewed for a stény sending things to that repottéou can also call (try to avoid
deadline hoursNask right away if #@ good time to call) and ask to speak to the assignment editor: a
who you should send your material to. Most editors are happy to provide such informationNit can s
them time and trouble later

If you send material to a contact, try calling a few days later to see if they received it, or if they have
guestions. Such calls may also pique interest in a story that had been headed for the trash. (Or son
it@ already made it to the trash, in which case you might be asked to send another copyNdo so, alc
a note saying youOve sent it at their request, so thayadtm@atically toss it again.)

Another means of feedback is to include a postpaid card with boxes to chenkndfether they used the
information, whether theyQd like more information, and whether they want future mailings from you

Keep track of which individuals you send things to and what kind of response you get. Eventually y«
develop diferent contacts for diérent types of stories at each publication.

In the process of developing contacts, you may also develop relationships with reporters and editor
only will you learn who to talk to and what kinds of stories you can get, but they will also learn that y
a reliable source of information. Eventuallyey may call you for information or opinions on other issu
(California homeschoolers were often asked for their opinions when a school voucher initiative was
ballot a few years ago. Our actual opinions didm&@ter much at all, but it was a good sign that
homeschoolers wemesked)

Like any relationships, media relations take care and attention:

¥  Always be as accurate as you can. If you discover an error or omission in a press release, ¢
correct the information as soon as you can.

¥ Don®send the same material to more than one person at the saméOixmerle-plantingO is
usually frowned upon, and can get any future releases from you completely ignored.

¥  Always check if anyone you call is on deadline arfdrab call back at a more convenient time.
Annoying a reporter will never get you a better story
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AFAQonFAQs

Whatisa F AQ?

The Q&Aformat has always been a useful format for presenting information, but has really come in
own since the advent of the Internet. Essentially a collection of questions and answers on a single t
FAQs are an easy way to avoid having to answer all those same old questions over and over again
individually.

What @ so great a bout F AQs?
FAQs are simple and to the poifihe question-and-answer format is easy to create and makes it eas)
readers to fd the information they seek.

Ho w do | decide what to include ina F AQ?
As always, you kst decide who your audience is and what information they want or need. For people
trying to learn about homeschooling, the questions are usually pretty obvious.

The material you include will depend on the size and type of your group, and the focus of your publ
be it information for newbies, legal requirements, community resources, or an attempt at a compret
motherof-all-FAQs.

Some exa mples of homeschooling F AQs:
¥ From the Home Education Pess Catalog #17:
Q: What is homeschooling?
Q: Should we use textbooks and prepackaged curriculum materials?
Q: What about socialization? Ddrdhildren need to be with their peer group?
Q: How can we meet other homeschooling families in our area?
Q: What about higher education: high school and college?
Q: Should we have our children tested?
¥ From John Holt® Book & Music Store 1995 Catalog:
¥  What is HoltAssociates/GrowingVithout Schooling?
What kinds of people homeschool?
How many homeschoolers are there in the U.S.?
Is it legal? How do | bd out the laws in my state?

K K K K

How can | get in touch with families who are already homeschooling in my area? Howdlo | E
local groups and ganizations?

K

How does homeschooling work®hat do the families do all day?

¥ Do | need to purchase a curricululVhere can | get materials if | daw@nt to use a packaged
curriculum?

¥ Do | need to spend a lot of money on homeschooling materials?
¥ How can parents teach subjects with which they are not familiar?

¥ What if my state requires testing, or if my children need to take standardized tests later for ¢
admissionsWill they be prepared?

¥ What about the social life of kids who learn at home?
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¥ Does homeschooling work for teenagers? Can homeschoolers get into college?

¥ 10Om interested in homeschooling, but the school has labeled my child Olearning disabledO
worry that IOm not quabd to teach an LD child.

¥ | love the idea of homeschooling, but my spouse/parents/other relatives/friends are skeptica
the ideaWhat can | do?

¥ From the Home Ed mailing list FAQ:
1. Why do people choose to educate their children at home?

2. What is the diierent between homeschooling and unschooling?

3.  What are the regulations for homeschooling in my state? How many days/hours are you res
to teachAt what age is my child required to attend school?
Where can | get textbooks for a relatively low cost?
What about OsocializationO?

How will I know what my child is supposed to accomplish for any given grade?

4
5

6. Do public schools have to help us in any way?

7

8. What is the st step in educating our children at home?
9

What about college admission?
10. How do homeschooled children compare to institutionally schooled children?
11. What good references and resources exist on the Net?
12. How do | ind things on the Internet?

How do | a nswer all the questionsinmy F  AQ?

Again, this depends on the type of publication youOre producing. Most answers to questions in botl
HEM and GWS RQs take a paragraph or twthe Home Ed AQ answers are considerably longer: the
complete RQ prints out to more than 40 pages because the answers consist of individual replies frc
various Home Ed subscribemhis style of RQ has the advantage of providing a wide variety of
viewpoints and opinions on the topics covered, but it does make for a myeshgdablication.

Try brainstorming with your group or@anization to come up with the answers to the questions you®r
decided on. Find out what answers helped your members most whenghiepked for answers to their
own homeschooling questions.

How do I ma ke my F AQ look a nd sound good?

As always, edit and proofread everything as many times as you can t@lerafer a relaxed, personal
toneNan intimidating voice can be discouraging to new homeschoolers who are already nervous er
it is. Test your answers on new homeschoolers, friends, relativesNwhoever you can dragoonNto se«
whether they are sensible and clear

Layout should be fairly easy: Just highlight your questions with a boldface or display fontgeraype
size so they stand out from the answers. If yé\@® Eurns out to be fairly long, like the Home EA®, use
the questions themselves to create a table of contnisaim is to make it as easy as possible for youl
readers to fd the information they are looking for
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Featur ing Homeschooling

All right, youOre a homeschooling activist and youOve got a story to tell about homeschooling. It m.
story of a particular homeschoqglef a homeschooling familpf a support group or a conference, or jus
an overview of trends in the homeschooling movement.

What you probably don@ave is news.

It@ not news in the sense that the Simpson trial was news, or that a big hurricane is news. Unlike C
news,O your story idrine-sensitive: it makes no tifence whether it appears duesday oWednesday

What youOve got is a feature article.
But other than being OsofterO than election results or diplomatic overtures, what exactly is a featur:
In her book;The Essential FeatarVicky Hay says a feature is:

... a long, nonttion story 800 to 3,000 or merwous, written in clearsimple language and elssed
out rather casually. .[I]t is always factual and . . . is based on sokdeach. But unlike a news story
it begins with a lead like adtional opening and gsents facts in a me@ifexible mannerThe writer
may take an obvious point of vieand the story may usetional techniques to show rather than tell
the reader what is going on.

Because you are allowed to tell your story like a stegture articles can be a lot more fun to write thar
straight news.

There is a lot of variety in feature articles. Read the lead articles in the lifestyle sections of a few
newspapers and look at the kinds of stories publisfid@dk about how similar approaches might work f
a homeschooling stary

A good homeschooling feature could take any number of forms:
¥ human interestNfocusing on the everyday lives of ordinary homeschoolers in the community

¥ personal proleNfocusing on a speci®person, perhaps a homeschooler who tutors homeless
at a local sheltehas her own dogwalking business, and plans to become a ngemsy(Oh, no,
another of those prodigies!)

¥ color storyNa light, descriptive piece covering a particular event, say a homeschooling confe
or a keld trip (photos would be a natural for a color piece).

¥ the how-to or service pieceNan informational piece intended to give the reader thecspediow
to homeschool, how torid resources, etc.

¥ personal experienceNhow homeschooling works for one individual, from that pefsoin€of
view. This one might be tricky to make appealing enough for general interest.

¥ the sidebarNa short piece meant to accompanygetaarticle; for instance, legal information to (
along with a human interest approach to homeschooling, or one or two personal stories alor
service piece.
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Str uctur ing the Story
No matter what approach they take on a stalhfeature articles share certain characteristics:

¥ the ledeNthe opening of the story: an introduction to a person, an anecdote (ofterishedtuntil
the end of the article), a set scene, possibly even dialogue.

the transitionNexplains what the article is about, and why the story is worth telling.

¥ developmentNthe meat of the article; it might give some background on the homeschooling
movement, compare local with national statistics, quote relevant experts (whoever they migl|
This is the section that will likely be cut if the article needs trimming for space.

¥ strong endingNunlike the straight news stowhich can sometimes dribble away to nothing as
facts become less and less important, a feature has a real conclusion. It may take the form «
guote or it might be the end of an anecdote which started the piece.

One variation often used in feature articles is to start several parallel stories (perhaps looking at twc
three families) and tie them together (perhaps they have more in common than is immediately appe
through the course of the article.

What we want Is to see
the child in pursuit of knowledge,
and not knowledge
In pursuit of the child.
NGeorge Bernad Shaw
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Events & Community

Information Nights:
Getting the W  or d Out About Homeschooling

The Sonoma County Homeschéalsociation (California) puts on some of the best homeschooling
information nights we knowrhis description of theiriist info night is adapted from an article which
originally appeared in the December/January 198HANews(now California HomeSchoolgrThe
checklist which follows it, by Lillian Jones, also of the Sonoma County Homes&hsotiation, gives a
good idea of the thought and preparation which makes @0OH#& nights so ééctive.

Outr each: Information Night

by Julie Stuffelbeam

Sonoma County Homeschddsociation

Our purpose was to put homeschooling in the public eye on a local level so that people considering
beginning homeschooling would have a placertd information We also wanted people who had never
heard of homeschooling to see it as a viable educational option.

The location was ourrbt concern. | began by calling the main branch of the libfdngy turned out to be
extremely accommodatingNwe could have a room that seated 166, t&lles (the librarian even stocke
one with library books on homeschooling), we could serve refreshments, itrdiht€d how late we
stayed, and there was no arl thought | was overestimating when | requested 100 chairs andN
unfortunatelyNI turned down the microphone and podium, thinking it sounded too formal. Early on |
pictured 20D30 people sitting in a circle informally discussing homeschooling.

With the location so painlessly in place, | began lining up families to tell their homeschooling Bteries
decided to try to fd the widest variety of homeschooling experiences we could and looked beyond ¢
group to do this. One of our goals was to get across the idea that there are as many ways to homes
there are homeschooleWe werenQhere to advocate any one way even to advocate homeschooling
everyone. Judging from peomaf®mments, | believe the diversity of our speakers was a key to the st
of our evening. Our lineup included a family involved in a private school started by parents, two Chr
families who followed a packaged curriculum, a family whedra private school affavit, a single dad
who was part of a public school home study program, a mother of an older only child, and a family
basically following natural learning. Even though they never practiced toge#ur brought out dédrent
aspects of homeschooling and really spoke from their hearts. Kim and | gave an introduction in whit
discussed some of the legal aspects of homeschooling, NCHA, and our local support group.

In our introduction to the evening, | used the following quote from Earl Stevens:

In our Southern Maine supportaip, we fequently hear the question, OHow do | get started with
homeschooling? What is the best thing to dd8@easoned homeschoolers, one of the worst thing
can do is answer the questiorepisely It is better for a support gup to say to a @spective
homeschooling pant, OW have wonderful news for you. Home education is a job for amateurs.
Nobody knows what you and your chédrshould do. It is a deeply personal advenfor each family
and no two adventes ae alike. V& will show you what we do and tell you what others do, but yot
will have the satisfaction and delight afding your own answeréHome Education Magazine,
September/October 1990)
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Once | had the speakers lined up, we got to work on the pupliditgh included a fer that many
members helped to post in libraries, bookstores, natural food stor&¥eqicepared a press release with
the same information and sent it to nine local newspapers for their community events calémées.
found out that our biggest response came from the Kid Konnection, a free local newspaper for pare
included my phone number on all publicity and began getting one or two phone calls a day

When the big night rolled around, we went early to set up chairs and tables for resources that incluc
local newslettetheNCHANewsand NCHAB beginner packets, books, and catalogs. Our kids brough
some games and toys to occupy any children who might come.

We were scheduled to begin at 7:30, and by 7:25, each of the 100 chairs was claimed and there we
probably another 25 people on theoRl The poor kids didn@ave much room for themselves and did
remarkably well under the circumstances (but we certainly could have used that microphone). Kim i
started with our introduction and then each family representative spoke for 5910 riiimenese had a
20D30 minute break for people to talk to each other and to the presenters and to look at the féwrer
were also resource people in the audience, including three school home study teachers, who were
supportive of our event. People really seemed to connect and most questions got answered during
break.We had planned to have a question-and-answer session after the break, and in a limited way
What really seemed to work, though, was that direct contactdifhgp a particular speaker or resource
during the break. | think this is the only thing IOd change in our agenda for the eveningNjust break |
small groups after the panel presentations.

Although we didniplan the evening in order to increase membership in our local group, we did gain
new families who brought a new spark of gyeto our group with their new interests, needs, and new
ideas. It has been healthy for our group to have a number of new families join at the same time as t
good support for each othd@he Santa Rosa library also joined both our local group and NCHA, and t
network with every library branch in the countyvould encourage local contacts to get homeschooling
and support group information to their own main branches.

| wanted to write about our Information Night in detail so that other groups could see that it readly isi
hard thing to do. | also see it as a very positive thing to do for the homeschooling movement and fo
new parents out there looking at options for their childred@cationWe need to educate the public that
homeschooling is an option that parents have the right to choose.

Maybe you haven@und many homeschoolers in your arBais could be a way to begin a group. Mayt
you could Ind some homeschooling parents from a nearby community to come speak.

Another possibility weOre considering expands on this idea to include as many other alternative ed
optionsNMontessoriWaldorf, community schools, etc.Nas possible, so maybe next year weOll try a1
Alternative Education Expo.

40



The Homeschooling Ima  ge Part 5: Events & Community

An Information Night Checklist

by Lillian Jones

Sonoma County Homeschddsociation

About the time schools are starting each year local support group puts together a Homeschooling
Information Night for the publid/Ve invite parents who are considering homeschooling to bring their
guestions and hear about choices and resources that are available to them. It cafietieramely to
reach potential new members and a wonderful way of performing a valuable community servicg®n
scale.

If | seem to be a homeschool information zealat,i@ause | believe ignorance is the basis for most o
intolerance we encounter in life. If we want to keep homeschooling alive and well for ourselves and
friends across the land, we need to do what we can to make it understood for what it is.

| remember so well the stress | went through as it became obvious that no school was ever going tc
for us. | remember the agonizing process of trying to sort it alVdlieén | know that others are going
through the same strain, | feel compelled to make an extnd &f let them know what else is available.

Do consider putting together a public information meeting if your group is not already doing one. Ot
Sonoma County group has been learning and taking notes from each experience, and | have a che
that makes it simple and relativelyf@tless to pull one togethdroffer this basic checklist for your
convenience, and | trust that you will improve on it according to your own needs and experience.

Two to F our Months Ahead
¥ Enlist help.

Decide who will handle each major area of responsibility; those people should arrange task distribu
within their own areas. Dohéxpect equal distribution offeftNsome individuals will have more time an
enegy to contribute than others, and many will do more than on&@ie. advantage of whatever help is
available That might mean an ho8rwork for some people and just minutes for others, but the point i
spread out the work sost@ot too much for any one person.

Once possible division of labor:

Nsite arrangements: arrange for and prepare the site; enlist individuals forsjmasiuring the
event: people to set up tables, displays, and signs, someone to handle refreshments (if appropi
someone to bring pencils and paper in case people want to take notes, someone to hang arour
resource table to make sure nothing is carri€cdoebple to tear down and clean up.

Nprogram: plan order of events, recruit speakers, arrange for information handouts.
Npublicity: write and distribute news releaseyes, etc.

¥Arrange for the room (as farahead as possible).

This is probably the biggest johen possible, it should be lined up three or four months in advance
make sure of getting the date you want at the beg [&ee public meeting rooms, like librarighis year
our group scheduled a Saturday morning in early September and an evening in early October (whe
whole new set of parents starts to look for alternatiW¥gen estimating how many to plan,farake sure
you consider that members of your support group might also combattfto estimate attendanceNone
year we had 120, the next year fewer than 40 showed/eipave had complaints about the noise that
children make, so dealing with that also needs to be considered. People are rather serious and inte
getting their information needs met at these evéve had good luck putting someone ingehaf
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entertaining a small group of children in another room, but that has to be approved in advance with
library. You might be able to do something special with the kids who attend.

Plan for some tables for laying out favorite resources. If you ésk@or tables in advance, they probab
won®be available. If your facility canfirovide tables, check with your membersNyou can always brin
out your best wobbly card tables.

Other possible sites: banks, community centers, business centers attached to shopping malls, chur
and schoolsTry calling local self-help groups to ask about sites they use. If you get a fairly small spe
have plenty of handouts bundled for people who might have to be turned away (although that has n
happened to us yet), and also have people sign a list so you can contact them for a repeat event or
them information later

¥ Order material for handouts.
Contact state and local support groups for membership information and forms. Some groups may a
willing to send a representative to help out.

Send to or call Home Education Magazine and other homeschool publications and suppliers, and fc
enough catalogs to give out to everyone you expeltt.extras into thatdureNyour members will want
them, tooThose not needed should be mailed right back, since they are quite an expensive item to

¥ Pepare your media publicity.

Write the press releasthe lage parenting monthlies usually need material at least a month in ad&an
the top of the page, write a request to include it in the community events ca@&melek vital information
carefully and use no unnecessary words; when they edit, they can botch it up tégilyhave already
pared it down, there is less to botch. If you check ahead of time and are going to have lots of space
be more graciously written. If you include a phone number within the article, it should be one with a
answering machine to give out all pertinent information and directions, or someone will spend a lot
on the phone answering questions about homeschooling and listening tospecmeDstories.

Write a separate release for radio awistationsAt the top of the page write the request to include in ii
community events announcements.

Make a list of all the newspapers, radio stations,Tangtations in your area, with their addresses. Mak
enough copies of the news release for all of them, and mail them.

Write an invitation to administrators and resource teachers of school home study programs to come
invite their enrolled families to come. Get an address list of al the school home study programs in tt
Send copies of the invitations for home study programs to all the listed addresses.

These should be done in advance, so they have time to reach parents thegedoftéhYou might
arrange a table bfo the side where they can display their literature and answer questions. If so, indi
the invitation that this arrangement will be available. Most will ignore it, but some will come, copy th
invitations to hand out to their enrolled families, and really appreciate being includsdare very
respectful of being guests and tend to blend righkliis is benebial to us allNit connects those families
to a lager network.
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Oneto T wo Months Ahead

¥Design and print up leaBts.

These will be distributed in logical places: kidsfeation sites, kids@ircutters, libraries, bookstores,
food co-ops, etdVhite paper with a very simple crayoned rainpoleck mark, or other simple design
shows up well.

¥ Plan yourprogram.

¥ Decide on the format.
Nwhether you want a moderator for the evening.

Nhow to handle questions: written on cards or with raised haftus.depends of the size of your
room and the number of people you expect. If you use cards, you will need a supply of cards at
pencils, and people to hand out and collect them. Questions written on cards can minimize the
of speeches masquerading as questions, but they make the proceedings more formal.

¥ Decide on the content.

Line up e or six homeschooling parents to speak and answer questions. Make it clear that wardor
to put down schools or any other form of education. It is sometimesuttifiot to draw comparisons, but
helps to think about this in advan®®&e want to present ourselves simply as another education option.
group has traditionally asked speakers to keep their talkgetonimutes each. Howevere have found tha
people who come to these events bring their own questions arthdon@ hear so much talkinghis
year | plan to ask each person to talk for only a minute or two at most, so that we can get on to the
guestions.

We try to get a good variety of types of homeschooler; this makes it fun and informative. Some cate
to consider include:

Nsomeone who enjoys their school Ohome studyO program.

Na representative from a local religiously oriented group. | call and ask them to choose someor
send, and they always enjoy and appreciate this. In turn, they send us people who are looking 1
secular group.

Nan unschooler who can articulate the philosophy well from experience.
Nsomeone from a lage family who is successfully homeschooling.

Na single parent.

Na teenage homeschooler

Nsomeone who is very familiar with homeschooling laWkey must make clear that this is not leg:
advice, but should brigf¥amiliarize people with the legal options in your stateey could hand out
copies of relevant statutes angeiparents to inform themselves (by joining a state group to keep
with legal issues, for instance).

Nsomeone to speak very brigfbout the books and resources available. Encourage people to re
they can about other homeschoolepgi@riences, so they dofiél they are embarking on a solitary
voyage into the unknown. If they are coming from a school background, this is especially impor
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Oneto T wo W eeks Ahead
¥Take the posters to meetings and enlist members to post them around town in strategic places.

¥ Make any necessary signs for the event site. For example:
NHomeschooling Information Night (to post outside).
N Items on this table are free/for sale.
N Items on this table belong to members of .
N The library asks that , etc.

¥ Put together a list of books and periodicals, including addresses and phone numbers for HSC anc
support groups. Make plenty of copies to hand Bhis is nice but not at all necessary

¥ Put the word out to members to think about bringing favorite resources to display at the info meet
Make sure all their books are readily ideatie for packing up afterward.

The Big Night

¥Arrive early enough to post your signs, set up your table displays, arrange seating, and make sure
everything is ready in plenty of time for your announced start. thorg@t sign-in sheets for people to
leave names and addresses for more information.

¥ DonBet the inevitable glitches bother you. Most of the evening will be just Bave fun!

After It @ AllOv er

¥Leave some of the catalogs, your own gmbpézhures, and your state graup@®chures for the
reference librarians, along with a list of popular homeschooling reference books and periodicals the
want to consider adding to their library

¥Return extra catalogs, keeping some to hand out to new homeschoolers in the coming months.

¥ Debrief yourselves. Figure out what worked well and what could have beerviétiteit all down, so
that whoever aanizes the next event (even i§iyOu!) can learn as much as possible from your
experience this time.

Community Education Classes

In any good-sized cityou see the catalogs in restaurants and supermarkets, libraries and bookstore
LearningAnnex, Learning Co-op, Learning Exchange: catalogs of classes on everything from using
computers to making jewelry to public speaking to jazz dance to aromatherapy to homeschooling.

Wait a minuteNhomeschooling? Isnat kind of an oxymoron, teaching a class on homeschooling?

There are, of course, states where a course on homeschooling fromeddestituctor is one of the
options to qualify to homeschool a child, and such courses are sometiered tirough community and
four-year colleges.

But how does homeschooling get into the mostly hobby and entertainrfeingsf of community adult
education companies?

Essentiallyyou just ask.

In my case, | attended such a course to check idtarig with a few homeschooling friends, | was feelir
the load of the increasing number of homeschooling inquiries | was getting, and we had great hope:
being able to refer callers to a good source of homeschooling information.
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Alas, the person teaching the course had never homeschooled, did not even have children, and cot
conceive of any reason for homeschooling other than an unsatisfactory public school. (The instructc
proud of having researched the topic by contacting every school district in the state for information.’

Apparently | was not alone in my scathing evaluation of the class, for the proposal | submitted to the
company a couple of weeks later was received with enthusiasm.

My proposal included a short course description suitable for the catalog, an outline of topics to be ¢
(see sidebar), a copy of my resume emphasizing my homeschooling background, and a short exple
my marketNthe people who might enroll in such a course.

Eventually | met with an administratarho explained how the company work®ée decided on a single

three-hour class and settled on dates feer @f The administrator recommended a tuition fee, and expla
that it would be split 75/25. (I got the 25%he instructo® fee is generally negotiable; once they becon
proven drawinstructors can receive a much higher proportion of the tuition.) In addition, | would pay
nominal fee ($1 per person, to be deducted from my cut) for the use of their classoaltso settled on ¢
material fee to cover the cost of handouts, and on minimum and maximum enrollments for the clas:

Within a couple of months, my course listing appeared in 100,000 catalogs throughout the area. En
people enrolled for the class to take place, my evaluations were glowing, and eventually | even rece
check for nearly $35.

Subsequent class dates failed to reach the minimum enrolimentNwe neverddith ptimum season for
the classNbut we did, of course, refer those whose classes were cancelled to local homeschool gro

After the course had been listed for six or eight months, the company changed hands, anddtdimn®
renew my contract with the new management.

So is a Ohomeschooling information for a feeO class worth the trouble?

It depends on how much work youQre willing to put inWftile | gave a good class with lots of
information and resources fonting more, | was not interested in doing a lot of work selling my cours
The more successful instructors with the company spent a good deal of time aydestng ers,
sending press releases, etc. Since one of my original purposes in doing the course had been to sa\
the time and engy 1Od been putting into answering homeschooling inquiries, the prospect of more v
was not appealing.

But if youOve got the time and egyeand you dori@xpect to make much money (if any!) at it, a
community homeschooling class can be a useful alternative to an information night. If you can prov
your own class facility (be sure you have insurance to cover potential liability), and are willing to do
own PR work, you could even produce such a class independently

Strangely enough, one of the reasons people said they signed up for my course was that they felt ti
information they paid for would be more reliable than that available at a free event like an informatic
night. In any case, the relatively small class size and relaxed atmosphere gave them the chance to
guestions they wanted, and the personal attention seemed to be what they were looking for
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Cour se Outline: The Homeschooling Option

I. What Is Homeschooling?
¥ Delpition of homeschooling
¥ Brief history of homeschooling within contextAsherican education
¥Who homeschools & why?

Il. Legal Options
¥ Current legal status in California
¥ Future trends
¥ Getting legal advice and support

lll. Philosophies &Approaches to Homeschooling
¥Traditional structured approach
¥ Interest-initiated learning
¥ Learning styles
¥ Other approaches

IV. The Homeschooling Routine
* OTypicalO day
¥ Common problems
Lack of interest, rebelliousness, boredom
Critical relatives, friends
Finding resources
¥ Support groups

V. The Older Homeschooler
¥Tackling high school topics
¥Testing
¥ College admissions
¥ Employment prospects

VI. Resources
¥ Opanizations
¥ Periodicals
¥ Books
¥Websites & blogs
¥ Curriculum & supplies

Handouts for the course consisted of about 10 pages of information, including California legal optio
guestions to consider when deciding whether to homeschool, a brief review of popular learning thec
(Steiner Montessori, Piaget, etc.), and an extensive resource list.

The class lasted for three hours and was relatively informal. | allowed plenty of time for questions (r
were of the Obut how do you do it?0 variety), and | brouglgeadarton of books and magazines for
review
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Confer ences & T rade Sho ws

One of the easiest ways to make the public aware of homeschooling is to participate in conferences
shows which attract potential homeschoolers. Lenore Hayes, of Long Beach, California, and author
Homeschooling the Child withDD (or Other Special Needsjid just that to help publicize both
homeschooling in general and her own BayShore Homeschoolers. Following her description of her
experience, we tdr some further ideas.

Outr each: Confer ence Exhibit

by Lenoe Hayes

BayShoe Homeschoolers

Earlier this year a friend of mine was coordinating the vendors for the Southern California/Nevada L
Leche League (LLL) conference, and she asked if | would like to rent space to try to OsellO my priv
school independent study program (ISP). | am not a very good salesperson for my ISPNpeople call
wanting information on homeschooling and | usually spend more time explaining héavtheip own
private school afttavit. But | saw the LLLConference as an excellent place to discuss homeschooling
general.

| reserved space at the conference as an educational wehitr meant that | was providing a service a
not selling a producthe sign above my space stated OHomeschool Information,O and | recruited th
other homeschoolers | knew to help my answer questions over the two-and-a-half day conference.
up a small pamphlet to distribute, which covered historical/demographic data, the legal ways to
homeschool in our state, a list of books and magazines, and a list of well-known individuals who ha
home educated\so at the booth, we placed copies of the books and magazines so that people coul
through them.

There were so many interested people with questions about homeschooling or wanting support gro
referrals that there was frequently a line of people waiting at the booth. It @ikefng before my voice
became hoarse from talking so much! Many people who were already homeschooling came by the
just to say hello and that they were glad to see us there providing informiditesra while, the booth
became something of a meeting place for homeschoolers to stop by and just chat. Many other venc
approached me asking for information about the potential homeschool market because they saw cc
lines of people waiting. Of course, one of the main reasons peogked®to our booth was that we wetel
selling anything.

| also put out a mailing list for people to sign if they were interested in hearing about homeschool ac
in the area. By the end of the conference, | had a list with nearly 100 names and addtessesing
such a good response, | felt that | had to put together some type of astivityganized a homeschool
information picnic in the late summer where the non-sectarian state groups and local support group
private ISPs) were invited to bring materials to hand out to those interested.

La Leche League conferences are the perfect place to get the word out about homestheskng.
families want to continue the nurturing of their children beyond the infant/toddler/preschool age and
homeschooling will provide that.

Total cost was about $100, with $75 going toward the booth and the rest going to printing edpesnses
can be somewhat pricey for one individual to pick up the tab, so next year IOm going to try to get ot
support groups to join me in sharing the time (it was a long but rewarding two-and-a-half days) and
cost.
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Ideas for Confer ences and T rade Sho ws

¥ Dontheglect to look into computer shows, home & garden shows, etc., as well as the more obvior
conferences and fairs like La Leche League and educationays.enue likely to attract parents and
families could be an excellent place to talk about homeschooling.

Even shows and fairs which seem too expensive can be within Yghite.show oganizers obviously
prefer to sell all their booth space, to avoid having ugly gaps in their exhibit halls, theyferaynebld
booths at low or no cost to local nonptairganizationsThis may take some nagging on your part, and
have to be willing and able to put a booth together at the last minute, but it could be worth the troub

If you learn of a conference soon enough, asdfittype that éérs workshops on various topics, you ci
send a resume describing a potential workshop, along with your cpiidites for presenting it.he
organizers my decide your topic is of saignt interest to include in their schedule.

¥ If at all possible, get your local support group signed up to work in shifts, preferably at least two o
people at a timerou may want to work together with other area support groups to spread out the wo
expense.

¥Try to have at least one person at your booth the entire time the exhibit hall is open, ajustsin@nd
read while passers-by simply pass onlbyou had out Bers or greet passers;liiey are more likely to
stop, ask questions, and start conversations, which will make your booth look more interesting and
even more people.

¥Your handout doesn@eed to be anything fancy or compléxsingle sheet with a list of &T 10 Books
About Homeschooling® or OMy#ktsout Home EducationO on one side, and local support groups on
other might be plentyEven a half-sheet handout could have enough information to be useful and wo
easy to quickly make more copies of if you run out.

This is one case where you cafeefively use all those violently bright colored papers. People who are
busily stufing those nifty vendor bags with all the literature they pick up from every booth they pass
be more likely to bd your information among all those otheefs if they remember it was on Othat rea
ugly Ruorescent chartreuse pager

¥ DontJorget a sign-up sheet for more information (especially if yourfOstafs to leave your booth), or
provide 3 x 5 cards for visitors to provide their addresses on in exchange for a chance at a prizeNh
drawing for a favorite homeschooling title, a magazine subscription, or @ yeambership in your
support group.

¥Try to keep track of how many handouts you use (and how many end up on the exhilibhahdv
many people you talk to, and how many inquiries or new memberships you get as a result of.t&éveh
yourself a way to evaluate the success of your booth and decide whethésrtheasf worth the trouble.
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Bib liog raphy
Many of these titles are standard references; others are less traditional but are books | have found
my work as a writer and editarhose books marked with an asterisk (*) are completely new to this ed

of The Homeschooling Imagsince theyOve been published during the fifteen years since its first
publication.Those marked with a dagger () are later revisions of books listed in the original edition.

The format IOve used for each title is somewhat unconventional, based on my years as a bookselle
information provided is exactly what a bookstore would need to order the title for you.

Public R elations & Pub licity
Levine, Michael,Guerilla PR: How Wu Can Veige an Effective Publicity Campaign . .ithMdut Going
Broke (HarperBusiness, 1993; ISBN 0-88730-664-0).

* .Guerilla PR Vited: Waging a Successful Publicity Campaign Online, Offline, and Evergnher
Between(McGraw-Hill, 2003; ISBN 978-0071382328).

McEachern, DianeEnough Is Enough: The Hellrais@rGuide to Communitctivism(Avon Books, 1994;
ISBN 0-380-77385-X). Good section on communications, along with more general material
recruiting, oganizing, and fundraising.

Phillips, Michael, and Salli Rasberriarketing Vithout Advertising(Nolo Press, 2005; ISBN
978-1413301847A classic; full of ideas for those with little or no money to spend orARRW
edition (ISBN 978-1413306323) is scheduled for June 2008.

Smith, Jeanettd he New Publicity KifWiley, 1995; ISBN 978-0471080145).

Yale, David, and\ndrew J. Carother§he Publicity Handbook, New Edition: The Inside Scoomfr
More than 100 Journalists and PRd3ron How to Get @at Publicity CoveragéMcGraw-Hill,
2001; ISBN 978-0844232423).

Style & Usa ge
Associated Pres§heAssociated Ryss StyleboofBasic Books, 2004; ISBN 0465004881).

Bernstein,Theodore M.The Caeful Witer (The Free Press, 1995; ISBN 978-0684826325).

The Chicago Manual of Sty(eJniversity of Chicago Press, 2003; ISBN 978-0226104034). Everythir
(and more!) youOll ever want to know about style and usage, and preparing manuscripts fo
publication.

Follett, Wilson, ModernAmerican Usagé€Hill and Wang, 1998; ISBN 978-0809069514).

Fowler, H. W., A Dictionary of Modern English Usag®xford University Press, 1983; ISBN
978-0192813893)he classic English language refereridgere is a 2004 revision by RL
Burchfield, also from Oxford (ISBN 978-0198610212), that is somewhat controversial and
disliked by Fowler aficionados.

Judd, Karen,CopyeditingA Practical Guide(Crisp Learning, 2001; ISBN 978-1560526087). Good
advice for writers and those using writersitk, especially on finding and correcting flaws;
excellent bibliography

Strunk, William, Jr., and E. BWhite, The Elements of Sty{@llyn & Bacon, 1999; ISBN
978-0205313426)IHE book to get if you can only get one; deceptively simple guide tq clear
effective, and elegant writing.

* Yagoda, BenWhen ®u Catch arAdjective, Kill It! (Broadway 2007; ISBN 978-0767920780). Not a
style guide, but worth the read nonetheless. Both useful and opinionatedNand downright fu
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Design & T ypog raphy

Alder, Elizabeth Everyone€Guide to Successful Publicatiof®@eachpit Press, 1993: ISBN
978-1566090278). Not just concerned with the visual impact of publications, this comprehe
volume covers the entire process: planning, writing, design, desktop publishing, printing, ar
distribution.

White, JarV., Graphic Design for the Eleainic Age (Watson-Guptill Publications, 1988; ISBN
978-0823021222). Useful (and even interesting to read) discussion of printing and publishir
why they are done the way they are. Clear presentation of optionéefcivef design and layout,
despite the technological changes since publication.

Williams, Robin,The Mac Is Not aypewriter(Peachpit Press, 2003; ISBN 978-0201782639).
, Beyond the Mac Is Not a/flewriter(Peachpit Press, 1996; ISBN 978-0201885989).

* __The Non-Designé® Design Book (Peachpit Press, 2008; ISBN 978-0321534040).

* __ The Non-Designé® \\eb Book(Peachpit Press, 2005; ISBN 978-03213030370).

* _ The Non-Design@® Type BookPeachpit Press, 2005; ISBN 978-0321303363)

*  and Johmollett, Robin Wliams Design Wrkshop(Peachpit Press, 2006; ISBN
978-0321441768).

* _ ,Johrmollett, and Dave RohRobinWilliams Web Design \@tkshop(Peachpit Press, 2001; ISBN

978-0201748673).

Am | a RobinWilliams fan? Looks like it, doesni® Take your pick (you doh@eed all of them, though
you may find them addictive)Nyoull find cleagadable guides for making any of your published
materials look bettewhether theyOre printed flyers or complex websites. Lots of examples, and eve
includes a comprehensive table of contents and index that make it easy to find what youOre looking

Quotations & Filler s

Charlton, Jamegj Little Learning Is a Dang@us Thing:A Treasury of Wée and Wty Observations for
Students, dachers, and Other Survivors of Higher Educa(ih Martin®Press, 1994; ISBN
978-031210215).

* Geary JamesGeary®Guide to the WId® GratAphorists(Bloomsbury USA, 2007; ISBN
978-1596912526).

Winokur, John Wtiters on Witing (Running Press, 1990; ISBN 978-0894718779).

50



The Homeschooling Ima  ge Bibliography

Green Eggs and Hamlet?
(with apologies toMll S.)

To school or not to schoolNthat is the question.
Whether Otis nobler in the mind to suffer

The slings and aows of outrageous bedom,

Or to take leave and flee this institution,

And by this action &e us. @ leave, to learn
Much moeNand by such leave to say we end
The limits and constraints which curb our learning
That school is heir to. 8T consummation
Devoutly to be wishedoTlee, to learn.

To learn, pechance to soarAye, thee®the prize!
For in that freedom lies the chance to.fly

When we have dumped insane curriculum
WeOve opened doorsa@ve loken walls

To let us follow passions to their ends.

NSandy Keane, British Columbia,
by way of the Home-Ed mailing list
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